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ABSTRACT
This dissertation is a study of the rhetoric ofismvmental activism in the
communication context of new media. | specificdtlgus on how the rhetoric of
environmental activism operates on the interne¢ gitoup of media technologies known
as “new media” are characterized by a high volufmaiocsory message fragments
circulating speedily yet detached from a clearinlision between producers and
consumers. | propose that in this communicatiortedncirculation of new media texts
is rhizomatic, moving on lines of flight rather thelearly delineated pathways.
Determining the force of rhetoric requires engaganoé textual elements, a surveying of
relationships between textual fragments and teclyndl| characteristics in a discursive
plateau. In this study | offer resonance as a qotoee basis for considering the rhetoric
of advocacy in new media communication. Resonahgesathe rhetoric of a text with
potential viewers’ experiences in discourse. Resbalements of a text challenge
dominant meaning, seeking to articulate knowledgeenfavorably to environmentalists.
In order to account for the implications of an irmagentered communicative

circumstance, | also forward image resonance, ategpart and compliment to



resonance. Image resonance aligns with the rhatdorces at the surface of images with

the communicative conditions of the acceleratedsamthce-oriented world.
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CHAPTER ONE

INTRODUCTION: FROM EVENT TO CONCEPT

l.

On June 9, 1966 Sierra Club Executive Director Dd&riower reticently placed a
full page advertisement in tidew York Timeand other national newspapers. His
reticence was due to the advertisement’s sensatieadline: “Now Only You Can Save
Grand Canyon From Being Flooded...For Profit” (Figlije The ad, designed by
marketing professionals Howard Gossage and Jerndbta(Mander would later become
a leader in environmental and public advocacy marégn), was meant to be “an event,”
a strong appeal to public sentimerts the advertisement stated, “After all, as
astonishing as it may seemistthe Grand Canyon that’s in danger this tifilee Grand

Canyon”?

Such a bold move was unheard of in political adegycat the time. Arizona
Representative Morris Udall angrily took the Hoflser, decrying the “hatchet job,” and
“inflammatory” character of the message (which hew was directed at the plan
outlined by his brother, Secretary of the InteSoewart Udall)® The next day the Sierra

Club was served notice by the IRS of an investigethat would soon strip the

organization of its not-for-profit statds.

! Byron E. Pearsorstill the Wild River Runs: Congress, the SierratCland the Fight to Save Grand
Canyon(Tucson: University of Arizona Press, 2002), 137.

2 AdvertisementNew York Timeslune 9, 1966, 35 (original emphasis)

3 PearsonStill the Wild River Runs: Congress, the SierrabClnd the Fight to Save Grand Canyas?2.
* Ibid., 144. Pearson also reports that Morris Uskaleputed to have eaten lunch with Assistant IRS
Commissioner Sheldon Cohen on Jufieahd to have later admitted to initiating the I&Sion (ibid.,
144).



{‘H't?wy can tuin Grand Canven ir,‘sa.ar. “oush ragisher™
. s pny petional park safe? You know the sn\:sww.} _ .
Now Only You Can Save Grand Canyon
From Being Flooded... For Profit

Yeu, that's right, Grand Canyon! ﬁffﬁf:f.:“ﬁ’ffﬂﬁ"kfﬁ
& facis are these:
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Figure 1. Sierra Club Advertisement in the New YorkTimes, June 9, 1966

The Sierra Club would never be the same, nor wenldronmental advocacy or
political activism in general. Front page media@@ge of the controversy and IRS
actions are credited with expanding Sierra Club tveship from 39,000 to 135,080.
Letters to key political offices numbered in thentdteds of thousands, leading to

eventual removal of all dam projects from the Calnrizona Project passed by



Congress in 1968The American environmental movement had gone puéatid the
strong sensational “event” of June 9, 1966 broeghironmentalism into a new era of

rhetorical advocacy—or, at least, this is how tioeysis told’

Il.

On March 16, 2006 my RSS aggregator “Bloglinesitamed an entry from the
“WorldChanging” Blog titled “How Much is that in Oi The short entry included a
hyperlink, which | followed, to the download page fOil Standard,” which is described
as “a web browser plug-in that converts all pritesn U.S. dollars into the equivalent
value in barrels of oil.” | downloaded and instdlle plug-in, which is specifically
designed for use on the open-source Mozilla browsdtéra “Greasemonkey” extension.
Consequently, when | later searched the Amazonwebsite, the webpage added “.55
Barrels QOil” to the cost, $34.99, of “The Sims 2éd for Business Expansion Pack” for
Windows XP (Figure 2). In addition, as | rolled mmpuse pointer over the price in oil, a
dialog box appeared, informing me that “Superidradd Gas Co. Announces an
Agreement to Acquire Williams Equipment Companydédahoma City, OK.” Clicking
on the box led my browser to the news releaseeoptbposed acquisition by Superior

0Oil.®

® Roderick NashWwilderness and the American Mjr&td ed. (New Haven, Conn.: Yale University Press,
1982), 231.

® Ibid., 234.

" My own introduction to this narrative came in ardargraduate course, “History of the American
Environmental Movement,” taught by Susan Senecalose/ beloved dog was named “Brower.”

8 Superior Oil and GaSuperior Oil and Gas Co. Announces an AgreemeAttpire Williams Equipment
Company of Oklahoma City, @Rrimezone Newswire, 2006 [cited March 16 200&ygilable from
http://www.primezone.com/newsroom/news.html?ref&oss05723.


http://www.primezone.com/newsroom/news.html?ref=rss&d=95723

Join Amazon Prime and =hip Twe-Day for free and Overnight for §3.59.
The Sims 2: Open for Business Expansion Pack
Other products by Electronic Arts Amazon.com
Platform: 3 Windows XP Price: $34.99 (}0.55
Barrels 0il)

Availability: Usually ships in 24
hours

Price: $34.99 (30.55 Barrels 0il) & this item ships for FREE with Quantity: 1 v

Super Saver Shipping. See details.
) Add to Shopping Cart

or
Sign in te turn on 1-Click
ordering.

Availability: Usually ships within 24 hours

Want it delivered Tomorrow? Order it in the next 0 hours and 52
minutes, and choose One-Day Shipping at checkout. See details.

AS.com uszers save 1.57% on
Amazon. Learn how.

MORE BUYING CHOICES

GameStop Add to Cart )
Price: $34.99 ()0.55
ESRB Rating: [X| Teen (Content suitable for persons ages 13 or older.) Barrels 0il

Item Quantity: 1 Avallability: Uswally ships in

1-2 business days
9 Chat with friends about similar products.

Share vour own 18 used & new from $30.88 [#0.49 Barrels Oil)
customer images

18 used & new from
$30.88 (80.49 Barrels Oil)

Figure 2. The Standard Oil plub-in alters the information on an Amazon.com
website

The Event and the Diffuse

David Brower’s reluctant acquiescence providedetent that brought
environmentalists a new means of rhetorical adsyac@/hile Brower, Gossage, and
Mander deserve ample credit as pioneers of thisrhewrical mode, the possibility for
its use was not solely their creation. A convergeoictechnological changes, both
mechanical and social, produced the circumstarare$it new form of rhetoric, the
advocates’ media “event.” The mass production atgbnal distribution of daily
newspapers, at its peak in the mid-twentieth cgntuere advancements in mechanical
technology that provided the speed of distribuaod cohesive audience necessary for
the appeal to American nationalism to have its praffect. In addition, new social
knowledge (cultural technologies) such as grapagigh and Madison Avenue’s
corporate style of sensational advertising, weessary requisites for both the
production of the advertisement and its common@atecee as a legitimate form of

communication by the readers.



Yet it was not the advertisement itself that coned Udall, the IRS, and
hundreds of thousands of people that a strongnséatehad been made. The form itself, a
bold headlined advertisement in a national newspayees not the force behind the
sentiments of the readers, not completely anywayatViireated the event was the
rhetoric of the ad: “Yes, that's righfrand Canyoti ° The force of rhetoric in this ad
derived from an appeal to American nostalgia. Aed&d Worster writes in his essay,
“The Nature We Have Lost,” “Nostalgia runs all thgh this society—fortunately, for it
may be our only hope of salvatiot? 'Specifically, the Sierra Club advertisement
appealed to the American nostalgia for its providésignificance as the nation of
wilderness, distinct from its European predecesasis land of natural grandetiras
Roderick Nash noted, “In the early nineteenth cgnfumerican nationalists began to
understand that it was in theldnessof its nature that their country was
unmatched...And if, as many suspected, wildernesgheamedium through which God
spoke most clearly, then America had a distinctahadvantage over Europ&”
Ultimately, Nash concludes, “When Congress in 18@gropriated $10,000 for one of
[Thomas] Moran’s paintings of the Grand Canyondadin the Senate Lobby, the
American wilderness received official endorsemana aubject for national pridé>”

Although American history is steeped in a natimtaliew of wilderness in
general and the Grand Canyon specifically—includihgodore Roosevelt's designation

of the area as a national monument in 1906—theafl@alderness would not have been

° This is the subheading of the advertisement.

19 Donald WorsterThe Wealth of Nature: Environmental History and Boelogical Imaginatio{New
York: Oxford University Press, 1993), 3.

1 Nash,Wilderness and the American MirEhis is the central argument made by Nash, geecisly
chapter 4, “The American Wilderness,” 67-83.

2 1pid., 69.

*Ipid., 83.



in the minds of so many Americans had it not beent$ continued presence in
discourse. For example, the Sierra Club was natdato Washington politics and
newspaper advertisements, but also produced glhdkgplor books of nature
photography, includin@rand Canyorin 1963 andlime and the River Flowing: Grand
Canyonin 1964 and 1967. They also used direct mail $tribute pamphlets, sent
bumper stickers to their members, and created codvies, includingThe Grand

Canyon Each of which, of course, were again the compasithe activist message and
the possibility created by new technologies likecoeproduction, an inexpensive public
mail system, the burgeoning automobile culture, @idr motion pictures.

The nostalgia for the American wilderness, thendearr of its natural
monuments, existed in a diffuse state. Publicatioampaign materials, and films are
able to multiply that nostalgia to a state of dsfun with higher density thanks to new
communicative technologies which engendered inmevahetorical forms. The event of
a sensational appeal, then, activated the diffosgalgia that pre-existed in the readers’
minds. Activism, environmental or otherwise, cob&ldescribed as the rhetorical process
of activating diffuse fragments of discourse, fragms which can be promulgated by the
advocate. New forms of activism are new approathelsetoric, either as activation or
promulgation, and new technologies create new dppibies for rhetoric, either diffuse
or eventful.

Am | arguing, then, that the “Oil Standard” plugto my browser is a form of
diffuse rhetoric awaiting the activation of a sditszal media event? Based on the model
of mass-mediated communication guiding the enviremia movement and other

advocates since the 1960s, yes, the circumstandgewing the price of my consumerism



in the form of a non-renewable and environmentdibyuptive resource has a diffuse
rhetorical force on my consideration of the wotidttcould be drawn upon by the
rhetorical articulation of a spectacular event.aloint this is the argument | would like
to extend, but that point, | caution, is linkedhe technological base for the model:
mass-mediated communication. The introduction efabntemporary example, so far
awry of the importance of June 9, 1966, serves asm@unterpoint to the technological
basis of mass-mediated communication in two walyst,FEontemporary communication
technologies, from the world wide web, the Blog R ® the virtual reality of computer
gaming, provide new opportunities for rhetoric, fewns available to the advocate.
Second, with changes in the forms of media thezecansequential changes in the way
we interact with its stimuli, and so too do the msdhf understanding rhetoric need to
change. The “new media” | discuss in the ensuimgept are a continuation of a pattern
wherein new technology opens opportunities for nestorical appeals by advocates.
New technologies, however, also shift the percdtakits of its users, in this case

favoring the diffuse while enervating the mass-raexlient.

Introduction to the Study
Environmental advocates have historically madeafigganerging media
technologies and formats to challenge dominantpeets/es and argue for natural
protection. A brief survey of environmentalism IetUnited States provides a wealth of
examples. The “sublime” landscape paintings of Tas@ole and the Hudson River
Valley School of the mid-nineteenth century areeoftredited as the first American

school of painting and as the first school of pamto depict the pure beauty of



untrammeled naturé.Soon thereafter the publication of Carleton WatRitosemite
photographs (1861) were instrumental to consemattvocates campaigning for
formation of the United States’ first area of natypreservatiol? and are also argued to
have longstanding reverberations on the Americair@mmental mindset® The
beginning of the twentieth century coincided whle £xponential growth of American
cities and the industrial revolution’s necessasg 10f a working class, and along with
cities and industry came all the environmental hdzaf an industrializing nation. These
advances in mechanical and social technology asergted the possibility for the rise
of a citizens’ environmental movement, a movemeseld in quality of life (as opposed
to the previous concerns for leisure, recreatiod, rratural wonders associated with the
interests of the countries’ elit!) A large source of the advocacy in urban settirgse
from now well-developed women'’s rights movement #re infrastructure of women’s
civic organizations and speaking circuits. Sudeéscase for the creation of Audubon
Society groups throughout the country in the 188t early 19008

As the twentieth century moved forward, the esshinlient of a loosely defined
scientific discipline would become the rhetoricedource for a rapidly developing

preservationist movement. The science of ecologyVarster writes, “has had a popular

14 Carolyn MerchantViajor Problems in American Environmental Historyo€iments and Essays
(Lexington, Mass.: D.C. Heath, 1993), 171 and 78&@gory Clark, S. Michael Halloran, and Allison
Woodford, "Thomas Cole's Vision of 'Nature' and @mquest Theme in American Culture,'Gneen
Culture: Environmental Rhetoric in Contemporary Aiteg, ed. Carl George Herndl and Stuart C. Brown
(Madison: University of Wisconsin Press, 1996),-881 NashWilderness and the American MjrB-

83.

15 Kevin DeLuca and Anne Teresa Demo, "Imaging NatWatkins, Yosemite, and the Birth of
Environmentalism, Critical Studies in Media Communicatidi7, no. 3 (2000). Protection of Yosemite
Valley and Mariposa Big Tree grove was passed bgiess and signed into law by Abraham Lincoln in
1864 (ibid., 241).

16 Deluca and Demo, 2000 write that Watkins’ “mospartant legacy is how his imagistic construction of
nature influenced environmentalism.” (ibid., 254).

" MerchantMajor Problems in American Environmental Historyodiments and Essay&l4.



impact unlike that of any other academic field egearch . With the publication of
Rachel Carson’s best-selling admonition of the dhahpesticide industry§ilent Spring
in 196Z° the academic discourse of ecology combined witH@pocalyptic narrativé™
of post-WWII “future shock” to create what Kirkpak Sale argues had not existed
before: “an environmentahovement-concerted, populous, vocal, influential, activé.”
Such a movement now approached environmental comgén professional and
organizationally adept precisiGhThe rapidly expanding resources of political inttr
organizations like The Sierra Club allowed Browes tapacity to appeal to aesthetic
nationalism through its newspaper advertising, phi@phic collections, and books.
Later, the electronic age arrived in full and Gieeace and EarthFirst! manipulated
television news media to challenge industrial pcast*

The internet, now available to hundreds of millivarldwide, offers
environmental rhetors yet another channel for adepcWith each new media
technology, however, there are new challenges ppdrtunities for rhetorical practice—
new ways of public interaction. As such, it is itieirest to rhetorical scholars, media

scholars, and environmental communication schatassudy how environmental

18 Jennifer PriceFlight Maps: Adventures with Nature in Modern ArnarfNew York: Basic Books,
1999), 57-110.

19 Worster,The Wealth of Nature: Environmental History and Boelogical Imagination156.

20 Rachel CarsorSilent SpringBoston: Houghton Mifflin Company, 1962).

2L M. Jimmie Killingsworth and Jacqueline S. Palnisfillennial Ecology: The Apocalyptic Narrative
from Silent Springo Global Warming' in Green Culture: Environmental Rhetoric in Contempgra
Americg ed. Carl George Herndl and Stuart C. Brown (MadidJniversity of Wisconsin Press, 1996), 21.
2 Kirkpatrick Sale and Eric FonéFhe Green Revolution the American Environmentalévmnt 1962-
1992 (New York: Hill and Wang, 1993), 6.

2 Christopher Bosso, "Environmental Groups in thevielitical Landscape,” iEnvironmental Policy
ed. Norman J. Vig and Michael E. Kraft (Washingt@ Press, 2000), 55-76.

4 Kevin Delucamage Politics: The New Rhetoric of Environmentetivism Revisioning RhetoriNew
York: Guilford Press, 1999). Jonathan I. Lange,fiRal to Compromise: The Case of Earth First!,"
Western Journal of Speech Communicat{@890), Harold Schlechtweg, "Media Frames and
Environmental Discourse: The Case of 'Focus: LogfamThe Symbolic Earthed. James G. Cantrill and



10

advocates are (and could be) making use of newantedhnologies in their activism.
The following is a study of the rhetoric of envimantal activism in the communication
context of new media. | specifically focus on hdw thetoric of environmental activism
operates on the internet.

The central question | am asking in this disseotafproject is: How are environmental
advocates adapting their rhetoric to new media fatsf

| have already argued that emerging technolog@t imechanical and cultural,
open up new kinds of activism for environmental@dhtes. The new forms of activism
are contingent upon the characteristics of the gmgrtechnology. The group of media
technologies known as “new media” are charactetmed high volume of cursory
message fragments circulating speedily yet detatbetda clear distinction between
producers and consumers. | propose that in thisyaomcation context, circulation of
new media texts is rhizomatic, moving on lineslight rather than clearly delineated
pathways. A new media public, then, cannot be bl¢eaced along traditional pathways
of distribution, but rather must be mapped rhizacady.

While mapping circulation is important for deterimig the breadth of
dissemination, determining the force of rhetorguiees engagement of textual elements,
a surveying of relationships between textual fragim@nd technological charactersitics
in a discursive plateau. In this study | offer meace as a conceptual basis for
considering the rhetoric of advocacy in new mediam@unication. Resonance aligns the
rhetoric of a text with potential viewers’ experes in discourse. Resonant elements of a

text challenge dominant meaning, seeking to adteuknowledge more favorably to

Christine L. Oravec (Kentucky: University of Kenkyc 1996), Brant Short, "Earth First! And the Rhato
of Moral Confrontation,'Communications Studie§l991).
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environmentalists. However, this model of the rhietd moment assumes a certain depth
of conscious consideration. In order to accountherimplications of an image-centered
communicative circumstance, | also forward imag®nance, a counterpart and
compliment resonance. Image resonance aligns wétiretorical forces at the surface of

images with the communicative conditions of theedm@ted and surface-oriented world.

Audience

This project is addressed to several audiencea. skgdent of rhetoric, | engage
the scholarship of rhetorical criticism and thedrlie approach of this project is
explicitly rhetorical and | see my work followingn@ extending the tradition of criticism.
Additionally, this is a work that studies rhetoincmediated form. As such, | draw upon
the scholarship of critical media studies, andrageroject to be of value to those with
interest in mass communication. In particular, |@ntering my study on new media,
also referred to as digital media or computer-nmtedi@zommunication. Since | argue that
new media are incorporated with our everyday exmegs and a vital new area of
rhetorical study, | see the new media aspect effitoject not only as an engagement
with media scholarship, but a foray into new mesliadies from the perspective of a
rhetorical critic. The focus on images in the latkapters also places the work in
conversation with scholars of visual rhetoric, frthma disciplines of communication
studies, art history, and—to some extent—aestpéilosophy. In addition, | believe that
my broad consideration of texts, including the onietof everyday interaction, should
make this project of interest to those in cultaadl American studies. Similarly, the

content of the case studies intersects the studpwafonmental issues and the practice of
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environmental advocacy. All of these areas of sty practice, in fact, underlie the
broad category of environmental communication (@sed in detail below), from which
| draw significantly.

This litany of potential audiences may be surpggiiven the limited scope of the
project. Such is the case with the forms and charigtics of the rhetoric | am
studying—there are overlaps, dispersed fragmentsuaexpected connections. The
greatest difficulty in writing about this rhetorig, fact, comes from a need to present the
materials and arguments in a language readabie diverse audience. That being the
case, some sections of this exposition may seemplisii to some readers, glossing over
the nuanced debates taken with the utmost serissismighin specific disciplines. Other
sections may appear strikingly complicated. Eaghggmptom of the bounds of the

media and the diffuse nature of any rhetorical even

Environmental Communication
Along with rhetorical studies, the other centrahstituency of this project,
environmental communication, has been described &man interdisciplinary
conversation and as a sub-discipline of commumioattudies> With my own
background in environmental studies and partiogwain the academic conversations of

environmental rhetorit® this interdisciplinary/sub-disciplinary area isavé | see my

% As interdisciplinary, environmental communicatimombines studies in philosophy, environmental
studies, communication, journalism, social moversesaciology, ecology, literature, and politics. As
intra-disciplinary, environmental communicationwsafrom communication scholars in the areas of
organizational communication, rhetorical studiesdia studies, and communication theory. Examples of
these convergences are too many to begin listihgiost of these areas of study are frequently sgmted
at the Biennial Conference on Communication andetindronment.

% Dylan Wolfe, "The Common Erasure of Space and idafDommunication as a Bridge between the
Discourses of Designed Space and Ecocentred Igénthe Trumpetel9, no. 3 (2003), Dylan Wolfe,
"Critical Ecorhetoric: Theoretical Explorations@fitical Rhetoric and Ecocentric Thought" (paper
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strongest scholarly connecti6hEntering the proposed study into conversation with

environmental communication, however, is not tinepde matter of extending or

presented at the Conference on Communication anBrkironment, Silver Falls, 2003), Dylan Wolfe,
"Media Frames Earth First!: Interpretation, Conatiien, and Alignment in Frame Analysis" (paper
presented at the NCA Conference, New Orleans, 2002¢eived a Bachelors and Masters of Science in
environmental communication from the Graduate Rnogin Environmental Studies at The State
University of New York, College of Environmentali&cce and Forestry at Syracuse in 2003.

" From my Masters program in environmental studiesrig a particular background in what my advisor,
Mark Meisner, described as environmental thoughthM/this corpus of work are included texts on
environmental philosophy, human interaction wite ttonhuman, and historical perspectives. While much
of this work has moved to the background in myiwgit the influences remain viable in my approach to
human-nature interaction and the role of rhet@ae, for example: Thomas Beriifhe Great WorKNew
York: Random House, 1999), Michael Bruner and Ma&ks€hlaeger, "Rhetoric, Environmentalism, and
Environmental Ethics,Environmental Ethicd6, no. Winter (1994), J. Baird Callicot, "Enviroental
Philosophy Is Environmental Activism: The Most Radiand Effective Kind," ifEnvironmental
Philosophy & Environmental Activisrad. Don Marrietta and Lester Embree (MarylandviRan and
Littlefirld Publishers, 1995), J. Baird CallicoBeyond the Land Ethic : More Essays in Environmenta
Philosophy Suny Series in Philosophy and Bioldgybany, N.Y.: State University of New York Press,
1999), J. Baird CallicotEarth's Insights: A Multicultural Survey of Ecologl Ethics from the
Mediterranean Basin to the Australian Outbg8erkeley: University of California Press, 1994)Baird
Callicott, In Defense of the Land Ethic : Essays in EnvirortaidPhilosophy Suny Series in Philosophy
and Biology(Albany, N.Y.: State University of New York Pred4989), J. Robert Cox, "Nature’s ‘Crisis
Disciplines’: Does Environmental Communication HaweEthical Duty? (Keynote Address)" (paper
presented at the Eighth Biennial Conference on Camnication and the Environment, Jekyll Island,
Georgia, 2005), Alan Drengson, "Some Fundamentdsaphilosophy as Ecocentric Inquiryihe
Trumpeterl3, no. 3 (1996), Alan Drengson, "Termonologyhef Deep Ecology MovemeniThe
Trumpeterl3, no. 3 (1996), John Dryzek, "Green Reason: Comicative Ethics for the Biosphere,"” in
Postmodern Environmental Ethjesd. Max Oelschlaeger (Albany: SUNY Press, 1998\n DryzekThe
Politics of the Earth: Environmental Discourgg3xford: Oxford University Press, 1997), Robyn
EckersleyEnvironmentalism and Political Theory: Toward amoEentric ApproachSuny Series in
Environmental Public PolicyAlbany: State University of New York Press, 1992il EverndenThe
Natural Alien(Toronto: University of Toronto Press, 1985), WankvFox, "The Deep Ecology-
Ecofeminism Debate and Its ParalleBivironmental Ethicd1, no. 1 (1989), Warwick. FoXoward a
Transpersonal Ecology: Developing New Foundatiem€&EhvironmentalisnfAlbany: State University of
New York Press, 1990), Eric Katz, "Against the litegility of Anthropocentrism,” irBeneath the
Surface: Critical Essays Ua the Phllosophv of DEeplogy ed. Andrew Lights Eric Katz and David
Rothenberg (Cambridge: MIT Press, 2000), Eric Katgrew Light, and David Rothenberg, "Deep
Ecology as Philosophy," iBeneath the Surface: Critical Essays in the Phibdsoof Deep Ecologyed.
Eric Katz, Andrew Light, and David Rothenberg (Caitigpe: MIT Press, 2000), James Lawler,
"Ecocentric Ethics,Free Inquiry13, no. 2 (1993), Andrew Light and Jonathan M.tBnp8pace, Place,
and Environmental Ethicd.anham: Roman & Littlefield Publishers, 1997)r@lgn Merchant,The
Columbia Guide to American Environmental Historfle Columbia Guides to American History and
Cultures(New York: Columbia University Press, 2002), Meaaoh Major Problems in American
Environmental History: Documents and Essayarolyn MerchantRadical Ecology: The Search for a
Livable World(New York: Routledge, 1992), Arne Naess, "The DEeplogical Movement: Some
Philosophical Aspects,” iBnvironmental Philosophy: From Animal Rights to RatlEcology ed.
Michael E. Zimmerman, et al. (Upper Sadle Riveerfiice Hall, 1998), Arne Naess and David
RothenbergEcology, Community, and Lifestyle: Outline of am&wphy(New York: Cambridge
University Press, 1989), Roderick Na$hge Rights of Nature: A History of EnvironmentdhiEg History
of American Thought and Cultu(®adison, Wis.: University of Wisconsin Press, 998\ash Wilderness
and the American MindMax Oelschlaegeflhe Wilderness Condition: Essays on Environment and
Civilization (San Francisco: Sierra Club Books, 1992), Max €éseger, ed Postmodern Environmental
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challenging a narrow area of scholarship. On thel@and, environmental
communication is a wide and varied field while,tba other, little work has been done
that is similar to my projeéf

Environmental communication scholars have writiardiverse topics including:
public participation; environmental mediation; ineggf nature in popular culture;
rhetoric in environmental debates, advocacy, ant&ibn; and media treatments of

environmental issu€SA large portion of this literature falls into sokiientific

Ethics(Albany: State University of New York Press, 1998l Plumwood, "Androcentrism and
Anthropocentrism: Parallels and Palitics, BEnofeminism: Women, Culture, Natueel. Karen Warren
(Bloomington: Indiana University Press, 1997), Paimwood Environmental Culture : The Ecological
Crisis of ReasaorEnvironmental Philosophies Seri@d¢ew York: Routledge, 2001), Pridelight Maps:
Adventures with Nature in Modern Ameridahn Rodman, "Four Forms of Ecological Conscieasn
Reconsidered," iEnvironmental Ethics, 2nd Ecbd. Richard Botzler and Susan Armstrong (Boston:
McGrawHill, 1998), Sale and Fonérhe Green Revolution the American Environmentaldvimnt 1962-
1992 Kirkpatrick. SaleHuman ScaléNew York: Coward McCann & Geoghegan, 1980), Georg
Sessions, "Ecocentrism and the Anthropocentric gt Ecology ed. Carolyn Merchankey Concepts
in Critical Theory(NJ: Atlantic Highlands, 1994), Charlene Spretrigkitical and Constructive
Contributions of Ecofeminism,” iWorldviews on Ecologyed. Peter Tucker and Evelyn Grim
(Philadelphia: Bucknell Press, 1993), Charlene t8pleThe Resurgence of the Real : Body, Nature, and
Place in a Hypermodern Worl@Reading: Addison-Wesley, 1997), Paul Sutter, "t"Wban U.S.
Environmental Historians Learn from Non-U.S. Enmimeental Histiography? Environmental History
(2003), Mitchell ThomashowBringing the Biosphere Home: Learning to Percievel@l Environmental
Change(Cambridge: MIT, 2002), Mitchell Thomashokcological Identity: Becoming a Reflective
Environmentalis(Cambridge: MIT Press, 1995), Anthony Weston, f&er Environmental Ethics,"
Environmental Ethicd4, no. 4 (1992), Anthony Weston, "Non-Anthropdcsm in a Thoughoughly
Anthropocentrised World,The Trumpete8, no. 3 (1991), Donald Worstéhe Ends of the Earth:
Perspectives on Modern Environmental Hist@tudies in Environment and Histoi@ambridge:
Cambridge University Press, 1988), Donald Worstature's Economy: A History of Ecological Ideas
(Cambridge: Cambridge University Press, 1994), libk¢orster, "Transformations of the Earth: Toward
an Agroecological Perspective in Historygurnal of American History6, no. 4 (1990), Worsterhe
Wealth of Nature: Environmental History and the BBgacal Imagination

8 Relatively little work has been done in any forfrepvironmental rhetoric and new media study. The
few scholars interested in this intersection tendiite broadly about the possibilities for effeeti
organizing or issue dissemination Laurie KutnenvitEonmental Activism and the InterneElectronic
Green Journalno. 12 (2000), Jenny Pickerill, "Spreading the&r Word? Using the Internet for
Environmental CampaigningEC0S21, no. 1 (2000).

29 Mark MeisnerWhat Is Environmental Communicatipwebsite] (2005 [cited September 23 2005]):
available from http://www.esf.edu/ecn/whatisec.hfiiere are a core set of book length studies and
collections often cited as an emerging cannon: daneCantrill and Christine L. Oravethe Symbolic
Earth : Discourse and Our Creation of the Enviromin@ exington, Ky.: University Press of Kentucky,
1996), &Eric DarieDiscourses of the Environmef@xford, UK ; Malden, Mass., USA: Blackwell, 1998)
Kevin Michael DeLucalmage Politics : The New Rhetoric of Environme#tetivism Revisioning
Rhetoric(New York: Guilford Press, 1999), Dryzekhe Politics of the Earth: Environmental Discourses
Rom Harré, Jens Brockmeier, and Peter Mihlha@eenspeak : A Study of Environmental Discourse
(Thousand Oaks, Calif.: Sage Publications, 1998)} George Herndl and Stuart C. Brov@reen Culture
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categories? The rhetorical criticism and theory in environm@mommunication trends

toward traditional topics of public address/poétichetori¢* and news medi¥ The

: Environmental Rhetoric in Contemporary Amer{ddadison, Wis.: University of Wisconsin Press, 699
M. Jimmie Killingsworth and Jacqueline S. Palngrpspeak : Rhetoric and Environmental Politics in
America(Carbondale: Southern lllinois University Pres892), Mark Meister and Phyllis M. Japp,
Enviropop : Studies in Environmental Rhetoric ammp&#ar Culture(Westport, Conn.: Praeger, 2002), Star
A. Muir and Thomas Lee Veenenddarthtalk : Communication Empowerment for EnvirontaéAction
Praeger Series in Political Communicatiqiyestport, Conn.: Praeger, 1996), George Myersaoh a
Yvonne Rydin,The Language of Environment : A New Rhet@rndon: UCL Press, 1996), Tarla Rai
PetersonSharing the Earth : The Rhetoric of SustainableddgymentStudies in
Rhetoric/CommunicatiofColumbia, S.C.: University of South Carolina R;e997), Craig Waddell,
Landmark Essays on Rhetoric and the Environmearidmark Essays ; V. {®ahwah, N.J.: Hermagoras
Press, 1998).

30 Social scientific methodology can be seen clgaripany environmental scholars work, including
Cramer, Meisner and Shannahan and McComas usimgitgtize analysis of media and Patterson and
Allen’s organizational approach to stakeholder gsial Phillip CramerDeep Environmental Politics
(Connecticut: Preager, 1998), mark meisner, "Kngwiiature through the Media: An Examination of
Mainstream Print and Television Representatiorta@Non-Human World" (paper presented at the
Conference on Communication and the EnvironmehteiSFalls Conference Center, Sublimity, Oregon,
July 20 2003), James Patterson and Myria Allenctiinting for Your Actions: How Stakeholders
Respond to the Strategic Communication of Enviram@adeActivist Organizations,Journal of Applied
Communication Resear@b (1997), James Shanahan and Katherine McCavadigre Stories :
Depictions of the Environment and Their Effe@tse Hampton Press Communication Sef@swesskill, NJ:
Hampton Press, 1998).

31 Dayle C. Hardy-Short and C. Brant Short, "Fireafbe and Rebirth: A Metaphoric Analysis of the 1988
Yellowstone Fire Debate\Western Journal of Communicatié®, no. 2 (1995), Jonathan I. Lange, "The
Logic of Competing Information Campaigns: Conflieer Old Growth and the Spotted Owl,”
Communication Monograpl&0, no. 3 (1993), Carolyn MerchaMajor Problems in American
Environmental History : Documents and Essdfajor Problems in American History Seriiexington,
Mass.: D.C. Heath, 1993), Mark P. Moore, "Makingi&eof Salmon: Synecdoche and Irony in a Natural
Resource Crisis," ilWestern Journal of CommunicatigW/estern States Communication Association,
2003), Tarla Rai PetersoBreen Talk in the White House : The Rhetorical Biescy Encounters
Ecology 1st ed.Presidential Rhetoric Series ; No. {@ollege Station: Texas A&M University Press,
2004), Alan Razee, "Problems and Prospects focdlgtiing a Vision in Dam Removal Rhetoric" (paper
presented at the Conference on Communication amgdament (COCE), Silver Falls, Oregon, July
2003), Steve Schwarze, "Economic Arguments in Ed&easervation Rhetoric: Fire Recovery, "Wise
Use" And Environmental Justice in the West," (2004

32 Stuart Allan, Barbara Adam, and Cynthia Cafiyironmental Risks and the Medizondon ; New
York: Routledge, 1999), Alison Andersdvedia, Culture and the EnvironmefiNew Jersey: Rutgers
University Press, 1997), Joel J. Davis, "The EffaftMessage Framing on Response to Environmental
Communications,” idournalism & Mass Communication Quarte(hssociation for Education in
Journalism & Mass Communication, 1995), Sharon Dnody and Robert Griffin, "Journalistic Strategies
for Reporting Long-Term Environmental Issues: A€8&sudy of Three Superfund Sites,Tine Mass
Media and Environmental Issye=d. Anders Hansetudies in Communication and Soci@tgndon:
Leicester University Press, 1993), David Edwar@ar' We Trust the Media on the Environment?,"
Ecologist30, no. 4 (2000), Anders Hansdine Mass Media and Environmental Iss(lesicester ; New
York

New York: Leicester University Press ;

Distributed exclusively in the USA and Canada hyMHrtin's Press, 1993), Micheal Karlberg, "Newsd an
Conflicts: How Adversarial News Frame Limit Publinderstanding of Environmental Issues,"
Alternatives Journal(1997), Mark Neuzil and William KovarilMass Media and Environmental Conflict:
America's Green Crusadéshousand Oaks: Sage, 1996), Mark Paxton, "GostarFi A Framing
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publications of one of the discipline’s most nosetiolars, Tarla Rai Peterson, exemplify
these trends. Peterson’s work with environmenfait®begins with Burkean/dramatistic
analyse¥ and institutional and stakeholder analyses ofrenwental issue debat&s.
Peterson’s first book discusses the political rhetof sustainable development from
social movements and governmental sources on ematfonal scalé® She later
introduces environmental communication to the rhedabcommunity as “exploring
interpretations and political practices associatid the environmental movement”
Along with discussions of conflict management apgtes to environmental issus,
Peterson’s most recent publication is an editedmel focused on presidential rhetoric of
environmental issu€es.

The focus of environmental communication scholgrsim traditionally perceived
politics and the rhetoric of the environmental mmeat in its institutional forms has

been productive and often enlightening. Nevertl®ligss also valuable to study how

Analysis of the Fight over a Small Town's City Sead Journal of Media & ReligiorfflLawrence Erlbaum
Associates, 2004), Schlechtweg, "Media Frames avit@hmental Discourse: The Case of 'Focus:
Logjam'.", Joe SmithThe Daily Globe : Environmental Change, the Pubhd the MedigLondon:
Earthscan, 2000).

% Tarla Rai Peterson, "The Meek Shall Inherit theuhtains: A Dramatistic Criticism of Grand Teton
National Park's Interpretive Program,"@entral States Speech Jourrfa888), Tarla Rai Peterson, "The
Will to Conservation: A Burkeian Analysis of Duso®l Rhetoric and American Farming Motives," in
Southern Speech Communication Jou(1&i86).

3 Tarla Rai Peterson, "The Rhetorical Constructibimstitutional Authority in a Senate Subcommittee
Hearing on Wilderness Legislation,"Western Journal of Speech Communication: WQ8€stern States
Communication Association, 1988), Tarla Ray Peteiud Cristi Choat Horton, "Rooted in the Soil: How
Understanding the Perspectives of Landowners Caartie the Management of Environmental Disputes,”
Quarterly Journal of Speedl, no. 2 (1995).

* Tarla Rai Petersorgharing the Earth: The Rhetoric of Sustainable Dmment Studies in
Rhetoric/CommunicatiofColumbia, S.C.: University of South Carolina R;e997).

% Tarla Rai Peterson, "Environmental Communicatitales of Life on Earth,Quarterly Journal of
Speecl84, no. 3 (1998).

37 Markus J. Peterson, M. Nils Peterson, and TarlP@eerson, "Embracing the Paradoxical in
Environmental Decision-Making," iRinding Our Way(S) in Environmental CommunicatiBroceedings
of the Seventh Biennial Conference on Communicatioithe Environmened. Gregg B. Walker and
William J. Kinsella (Corvallis: Department of Speeg€ommunication, Oregon State University, 2005).
% Tarla Rai PetersoiGreen Talk in the White House: The Rhetorical Riescy Encounters Ecology
Presidential Rhetoric Series ; No. {Qollege Station: Texas A&M University Press, 204
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environmental rhetoric might be functioning in atheys* | do this by analyzing
rhetoric produced by environmental activists, budutated outside the traditional
political sphere. | see new media as one arenpdiitics that escapes the framework of
more traditional political analyses. Environmem@ammunication scholars can benefit
from opening up the definition of environmentalismmnclude texts operating in arenas

outside the traditional conceptualization of thétpal sphere.

New Media
The term “new media,” often synonymous with dibiteedia or computer-
mediated communication, is a fashionable categwizdor the technology associated
with digital formats: the internet, digital photaghy and video, mobile phones, DVDs,

and computer gaming (among othéfsjiowever, the use of the terms digital (describing

% That isn't to say that environmental communicatiasn’t branched out at all. There are select elesnp
of works that do address communication beyondrtigétional political sphere James G. Cantrill,
"Percieving Environmental Discourse: The Cognititayground,” inThe Symbolic Earth: Discourse and
Our Creation of the Environmergd. James G. Cantrill and Christine L. Oravexithgton: University
Press of Kentucky, 1996), Dari@iscourses of the EnvironmeiiEric Darier, "Foucault and the
Environment: An Introduction," iDiscourses of the Environmermd. 4Eric Darier (Oxford: Blackwell,
1998), Jean Retzinger, "Cultivating the Agrariantivijm Hollywood Films," inEnviropop: Studies in
Environmental Rhetoric and Popular Cultued. Mark Meister and Phyllis Japp (Westport, Conn
Preager, 2002).

“0 This section draws upon an extensive review efdiure, including a number of book length reviews
well as reviewed articles in journals in the diiog of communication studies and in the speciafga of
new media, or computer mediated communicationBlayler, "The New Media and Our Political
Communication Discontents: Democratizing Cyberspgdoéormation, Communication & Sociey no. 1
(2001), Marsha Cassidy, "Cyberspace Meets Dom8gtice: Personal Computers, Women's Work, and
the Gendered Territories of the Family Hom@ritical Studies in Media Communicatid®, no. 1 (2001),
Andrew Flanagin, Wendy Farinola, and Miriam Metzdd@he Technical Code of the Internet/World Wide
Web," Critical Studies in Media Communicatidi7, no. 4 (2000), Elfriede Fursich and Melinda iRep
"Africa.Com: The Self-Representation of Sub-Sahatations on the World Wide WebCritical Studies

in Media Communicatiot9, no. 2 (2000), Susan Herring, "Slouching towthedOrdinary: Current Trends
in Computer-Mediated CommunicatiotNéw Media & Societ, no. 1 (2004), Mary E. Hocks and
Michelle R. KendrickEloquent Images: Word and Image in the Age of NedidCambridge, Mass.:
MIT Press, 2003), John Jordan, "(Ad)Dressing théyBo Online Shopping SitesCritical Studies in
Media Communicatiof0, no. 3 (2003), Richard Kahn and Douglas Kellildew Media and Internet
Activism: From the 'Battle of Seattle’ to Bloggihdew Media & Societg, no. 1 (2004), Paul Leonardi,
"Problematizing "New Media": Culturally Based Partiens of Cell Phones, Computers, and the Internet
among United States Latinogtitical Studies in Media Communicati@®, no. 2 (2003), Ananda Mitra,
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the format) and computer-mediated (describing thelmme) sometimes confuse an
understanding of new media technology. As FlewBwerett and Cladwell argue, the
technologies discussed in new media studies atkem¢he machine nor its format, but
both (and more§* Thus Flew writes,

Technology is understood not onlylerdware or the things that we as

humans make use of, but alsocastentor software and as systems of

"Diasporic Web Sites: Ingroup and Outgroup Disceyir€ritical Studies in Mass Communicatiad
(1997), Lynn Owens and L. Kendall Palmer, "Makihg tNews: Anarchist Counter-Public Relations on the
World Wide Web,"Critical Studies in Media Communicati@®, no. 4 (2003), Steven Schneider, "The
Web as an Object of Studyew Media & Societg, no. 1 (2004), Elana Shefrin, "Lord of the Ringtar
Wars, and Participatory Fandom: Mapping New Congeigs between the Internet and Media
Entertainment Culture Critical Studies in Media Communicati@i, no. 3 (2004), David Silver,
"Internet/Cyberculture/Digital Culture/New MedialFin-the-Blank Studies,New Media & Societg, no.

1 (2004), Peter Van Aeist and Stefaan Walgravew'Niedia, New Movements? The Role of the Internet
in Shaping the 'Anti-Globalization' Movemeniriformation, Communication & Socieby no. 4 (2002),
Barbara Warnick, "Masculinizing the Feminine: Intireg Women on Line Ca. 1997Critical Studies in
Mass Communicatiofh6 (1999), Barry Wellman, "The Three Ages of In&rStudies: Ten, Five and Zero
Years Ago,"New Media & Societ$, no. 1 (2004). An array of books have emergeateriast few years
with the phrase “new media” in the titldew Philosophy for New Mediblew Media Languagdhe New
Media Book The Handbook of New Medidew MediaNew Media: An IntroductigriNew Media: A
Critical Introduction andNew Media Cultureare among the texts circulating with the resomerm, new
media. Many of these books seek not only to deserdw media in its various forms, but also plaee th
phenomenon of new media within the various diswersontexts of academic disciplines. Thyew
Philosophy for New Mediangages in the discourse of media &tsy Media Languagis primarily a
collection intersecting language studidgw MediaThe New Media BoglandThe Handbook of New
Mediaare all edited volumes containing works in theaaref mass media, communication, and film
studies; andNew Media: an IntroductigrNew Media: A Critical IntroductionandNew Media Cultures
are all written from a cultural studies perspecti&s one might expect, the various approacheséw n
media” lead to somewhat different assessmentswfriew media are defined and what the impacts of
these technologies might be. Jean Aitchison andaigwis, edsNew Media Languagé.ondon:
Routledge, 2003), J. David Bolter and Richard Augsr,Remediation: Understanding New Media
(Cambridge, MA: MIT Press, 1999), Anna Everett dodn Thornton CaldwelNew Media: Theories and
Practices of DigitextualityNew York: Routledge, 2003), Terry FleWew Media: An IntroductiofSouth
Melbourne: Oxford University Press, 2002), MarkNB.HansenNew Philosophy for New Media
(Cambridge, Mass.: MIT Press, 2004), Dan Hariléss New Media Boofl.ondon: British Film Institute,
2002), Hocks and KendricEloquent Images: Word and Image in the Age of NedidiLeah A.
Lievrouw and Sonia M. Livingstonélandbook of New Media: Social Shaping and Consemgseof Icts
(London: SAGE, 2002), Martin Lister et dNew Media: A Critical IntroductiorfLondon: Routledge,
2002), P. David MarshalNew Media CultureCultural Studies in Practicé_ondon: Oxford University
Press, 2004).

*1 Flew, New Media: An IntroductianEverett and CaldwelNew Media: Theories and Practices of
Digitextuality.
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knowledge and social meanitigat accompany their development and

use??
And Everett and Caldwell argue,

technologies are far more than mere machines. dtethe total

constellation of conceptual and ideological investts that animate and

perpetuate those machiri€s.
The approach to new media, then, attempts to dteidifurcation between media
technology and content, paying close attentiornoth sommunicative form and its
interaction with text and social elements. Stile tlescription of digital is important to
new media study because, on the one hand, thersalitg of the binary code allows for
the cross-media convergences of technologies,canthe other, digitalization of content
is also the basis for other new media charactesiditte hypertextual interactivity and
network interconnection. For the purposes of atzatfon, I will use the term new media
to refer to the set of emerging technologies anp@se to use digitalization as a primary
characteristic of new media.

A second area of discussion in new media studidgisiotion of technological
convergence-how various media technologies are interconneciiings interconnection
is discussed in one of two forms: either throughotss technologies’ influence of each
other (remediation) or through technologies beimpedded in other technologies (media
convergence). Interconnection via cross-media @mite has been depicted as

remediationby Botler and Grusin who write:

*2 Flew, New Media: An Introductigre.
3 Everett and CaldwelNew Media: Theories and Practices of Digitextualityi.
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No medium today, and certainly no single media gv&®ems to do its

cultural work in isolation from other social andaomic forces. What is new

about new media comes from the particular wayshitkwvthey refashion

older media and the ways in which older media retasthemselves to

answer the challenges of new metfia.

Examples of remediation include the World Wide Véef@packaging of news
information in newspaper formats and television sieefashioning of news programs to
include multiple and simultaneous information stneay (see for example the news and
stock tickers on CNN or MSNBC). This bi-directiomabvement of form and content is
important to keep in mind given the propensitydous solely on the “newness” of an
emerging media.

What has been termed media convergence, on tke lzdhd, is less focused on the
stylistic/aesthetic process of media interconnectind instead concentrates on the use of
media technologies in combinatiéhMedia convergence is particularly prevalent in new
media because of the digital format. As Marshalesp“The basis of media convergence
that we associate with new media is the abilitgdavert all media forms into computer
code.”® The contemporary form of telephony, for examp&eudigital code to
incorporate digitized voice communication with otbechnologies such as text
messaging, email, web-browsing, and digital phatpby and video. The internet is

probably the best example of convergence. As tkedwute at the beginning of this

“4 Bolter and GrusinRemediation: Understanding New Medi.

*5 The edited volume by Everett and Caldwell takei$sasnifying premise that new media should be
studied in terms of a “theory of convergence.” J@¥atkinson has also written a book-length analggis
media convergence, attempting to outline issueswbéergence in all forms of contemporary media.
Everett and CaldwellNew Media: Theories and Practices of Digitextualityhn WatkinsonConvergence
in Broadcast and Communications Media: The Funddateof Audio, Video, Data Processing, and
Communications Technologi@Boston, MA: Focal Press, 2001).
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chapter shows, the internet is not one thing aball many forms of hardware and
software combined. Hardware elements include athefvarious points of access to the
internet, which includes not only home and officenputers, but also mobile phones,
gaming consoles, and cable television. Interndtrtelogies falling into the software
category are far too numerous to catalog, but delot only the World Wide Web, but
also the various types of web browsing programgg4o programs like Flash, Java and
Quicktime; email and email client software; listsgrinstant messaging, and file sharing.
The convergences of these software and hardwaresate “on-line” creates a system of
infinite hybridization?’

Like convergence, the technological character@ticypertext is ultimately
derived from digitalization. Digital code, basedlre ones and zeros of binary, equalizes
the base system for both textual content and tdobimal programming. In other words,
both the operational code and the encoding fdypés of text, audio, visual, and
worded, is all reducible to a common system ofesentation. This allows
interconnections between texts and across mediasforhe term hypertext itself hints at
this connection. The prefix ‘hyper’ is derived frahe Greek word meaning outside or
beyond. A hypertext is a text that links beyonelfiso the outsidé® When combined
with the binary system of computer encoding, hygdrproduces a level of rapidity, and
explains much of the senselofperspeed in contemporary communication. Lister et al
explain:

In a digitally encoded text any part can be acakssesasily as any other

SO that we can say that every part of the textoeaaquidistant from the

*5 Marshall,New Media Culturesl?.
*7 Lievrouw and LivingstoneHandbook of New Media: Social Shaping and Consemseaf Icts
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reader. In an analogue system like traditional @jageriving at a particular

frame 10 minutes into the tape involves havingpmos$ past every

intervening frame. When this information is stodagitally this access

can be more or less instantaneous...[thus,] anyldesdéion might have a

number of instantly accessible links to other lama built into it*°
The speed of linking information to or within a telows for creation of texts made
from other texts. Hypertext is thus one of the mynforms of yet another characteristic
of new media technologies: interactivity. A broaidition of interactivity as a shift
from viewing and reading to using the text tendbdth overestimate the capability of
hypertextual linkage and underestimate the vieweeader interaction with non-
digitized content. However, it is the case that meedia technologies favor a more tactile
form of interactivity, one that increases the vies@ossible encounters and limits the
authorial connection between authorship and text.

The digital base system of program and conteatlianand text, also allows the
users and texts in new media environments to dpwEmplicated interconnected
networks. Networking, itself a broad and irregudiald of discussion, is not exclusive to
new media formats (consider that television brostfcariginated in the ‘networks’ of
ABC, CBS and NBC) but the homogeneity of underlytogle and speed of transmission
have allowed for the production of vast, often sitory networks of users, information,
and technologies for transmission.

In addition to digitalization, convergence, hygetf interactivity, and networks, a

final characteristic discussed in new media studieiquity. New media have swept

“8 Lister et al. New Media: A Critical Introduction23.(Lister, et al 23)
9 Ibid., 25.
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through the social world and immersed us in thehhological implications. Many
scholars would here point to the so-called “digitizide,” the millions of U.S. citizens
(and several billion world-wide) disconnected frtm “on-line” experience. However,
even the lives of those individuals who for reasoingeography, poverty, education,
politics, or preference never encounter new medtaeir daily activities, are still shaped
by the changes new media have produced in thelseaifd. Globalization, both as an
economic and political establishment and as a pienon of networked information and
communication, is in some ways a product of newiemggthnologies. The
predominance of new media technologies in the Bn8.most world cultures,
particularly among the peoples with the strongéfeteon social, political, and
environmental reality, leads to a classificatiomeWw media as, if not ubiquitous, at least
extensive in their reach. Just like mechanicaltprg) mass production, or television
broadcasting, new media are changing percepti@msymunication practices, and
material manifestations. There are a number of axdgiorists who take on the role of
cultural historian by analyzing how developing naetlichnologies affect society. Harold
Innis, for example, theorized that the forms of camication media are all biased
toward space or time, and the form of social emgégends on the balance of these
media® Marshall McLuhan, a follower of Innis, is probatthe most well-known media
theorist. McLuhan argued that media act as extesgb bodily senses, and that the rise

of electronic media fundamentally alters structwsuman perceptior.

*Y Harold Adams InnisThe Bias of Communicatidiforonto: University of Toronto Press, 1951), Hdro
Adams InnisEmpire and Communicatior{®xford: Clarendon Press, 1950).

*1 Marshall McLuhanThe Gutenberg Galaxy; the Making of Typographic NEsronto: University of
Toronto Press, 1962), Marshall McLuh&mderstanding Media; the Extensions of Mast ed. (New
York,: McGraw-Hill, 1964), Marshall McLuhan and Quim Fiore,The Medium Is the Massa{jdew
York,: Bantam Books, 1967).
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Rhetorical Study
This project is a discourse analysis with a largelststructural perspective on
texts and circulation. | now introduce my rhetorgpproach to environmental advocacy
in new media by engaging some of the longstandetmtes in the field of rhetorical
study. In addition, some of the most prevalent eptg in contemporary discussions of
rhetoric, such as multiple publics and circulatiare also considered.
Publics and Texts
Rhetorical scholars have a sustained interesteimotion of audience interactions
in public debate. Debates over the idea of a “@udphere,” for example, have centered
on this notion. Jurgen Habermas’ exploration oflibargeois public sphere sparked
much of the contemporary discussion. Habermas itegban historical conception of the
bourgeois public sphere as an open and egalitésiam for debat&? Although
Habermas himself points out the exclusions of ciagkcitizenship in this model, his
theorization has been criticized for stopping “slodrdeveloping a new, post-bourgeois
model of the public spheré*Rita Felski and Nancy Fraser become two of thiyear
Habermas critics to turn toward multiplicity in gdigdtheorization as a remedy. Robert
Asen and David Brouwer note that while both Fetsid Fraser turn respectively toward

“the current plurality of public spheres” and th@urality of competing publics,” their

*2 Jiirgen Habermas, "The Public Sphere: An Encyclapgdicle," in Staat Und Politiked. Fischer
Lexicon (Frankfurt: Frankfurt and Main, 1964), JémgHabermasThe Structural Transformation of the
Public Sphere: An Inquiry into a Category of BowigeSocietyStudies in Contemporary German Social
Thought(Cambridge, Mass.: MIT Press, 1989), Jurgen Haasy&trukturwandel Der Offentlichkeit;
Untersuchungen Zu Einer Kategorie Der BirgerlicliggsellscahfiNeuwied,: H. Luchterhand, 1962),
Jurgen Haberma3heory and PracticéLondon: Heinemann, 1974).

*3 Nancy Fraser, "Rethinking the Public Sphere: At@bation to the Critique of Actually Existing
Democracy,"” iHabermas and the Public Spheeal. Craig Calhoun (Cambridge: MIT Press, 1992).
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consideration ofounterpublicavas problematic in its basis on identity polititlse race
and gender, which can “mask important differencemgrindividual group members?

Asen draws on the multiplicity of modern publibsérized by John Dew&yand
weighs Dewey'’s critique of public division with Dew's call for integration of these
multiple publics>® Although critical of Dewey’s reliance on “face-face communication
as unmediated presence,” Asen places Dewey ondd@Bpossibilities inherent in a
multiple notion of public. While scholars from Habes forward have critiqued the
divisions and mediations of the public sphere intemporary communicatidhothers
have embraced the possibilities of both multipiitand mediatiori® | take up the
concept of a multiple, mediated public sphere amtentrate on how the characteristics
of new media, along with rhetoric in use by envir@mtal advocates, continues to
trouble the notion of a public sphere.

In doing so | take a perspective toward texts analip interaction aligned with

the poststructural positions of philosophers aiititsrincluding Michel Foucault,

** Robert Asen and Daniel C. Brouw@yuunterpublics and the Staalbany: State University of New
York Press, 2001).

%5 John DeweyThe Public and Its Problen{dlew York: H. Holt and Company, 1927).

*% Robert Asen, "The Multiple Mr. Dewey: Multiple Rids and Permeable Borders in John Dewey's
Theory of the Public SphereArgumentation & Advocac$9, no. 3 (2003).

" G. Thomas Goodnight, "The Personal, Technical,Rutdlic Spheres of Argument: A Speculative
Inquiry into the Art of Public DeliberationJournal of the American Forensic Associatithh (1982),
Jurgen Habermas, "New Social Movemeniglos49 (1981), Habermas, "The Public Sphere: An
Encyclopedia Article."

%8 Asen, "The Multiple Mr. Dewey: Multiple Publics @fPermeable Borders in John Dewey's Theory of the
Public Sphere.", Asen and Brouw&ounterpublics and the Stateobert Asen and Daniel C. Brouwer,
"Introduction: John Dewey and the Public Sphefegumentation & Advocac$9, no. 3 (2003), Michael
Calvin McGee, "In Search of 'the People’: A RhearAlternative,"Quarterly Journal of Speedsil
(1975), Phaedra Pezzullo, "Resisting 'National 8r&€ancer Awareness Month': The Rhetoric of
Counterpublics and Their Cultural Performancé€®jarterly Journal of Speed@8, no. 4 (2003), Michael
Warner,Publics and Counterpublig®New York: Zone Books, 2002), Michael Warner, "kegand
Counterpublics (Abbreviated VersionfJuarterly Journal of Speed@8, no. 4 (2002).

%9 DelLuca,Image Politics: The New Rhetoric of Environmentelivism Kevin DeLuca and Jennifer
Peeples, "From Public Sphere to Public Screen: Beawy, Activism, and The "Violence" Of Seattle,"
Critical Studies in Mass Communicati@8, no. 2 (2002), Kendall Phillips, "The Space®uwoblic
Dissension: Reconsidering the Public SpheEgfhmunication Monograpt&3 (1996).
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Jacques Derrida, and Michael McGee. | considetekie like the subject, to be a product
of relationship$? In rhetorical criticism the text is broadly defihas the basic unit of
analysis. While this rings of essentialist methodadal approach, it nonetheless serves
as a common term within the field. More importanthetexthas been decentered, “put

w01

into play,”™" through theoretical troubling of speech acts asamy rhetorical texts as

well as through various extensions of the termt*texrhetorical praxis. Everything
from public memoriaf¥ to commemorative medaldto editorial cartoorfé have been
introduced within the canons of rhetorical critmisTheoretically, the text has been

166

“fragmented,® “visualized,®® and presented as a means toward liberatory srititi

8 Judith Butler, "Contingent Foundations: Feminismd ¢he Question of 'Postmodernism', Fieminists
Theorize the Politicaled. Judith Butler and Joan W Scott (New York: fRamlge, 1992). Butler writes that
“No subject is its own point of departure” (ibi@). She interprets Foucault to say that “subjedts w
institute actions are themselves instituted effetgzrior actions” (ibid., 10).

81 Jacques Derrida, "Structure, Sign and Play irDiseourse of the Human Sciences, Vihiting and
Difference(Chicago: Univ. of Chicago Press, 1978).

%2 Sonja Foss, "Ambiguity as Persuasion: The Vietvaterans Memorial, Communication Quarterl@4,
no. 3 (1986), Michael North, "The Public as Sculptdrrom Heavenly City to Mass Ornament,’Airt and
the Public Spheread. W.J.T. Mitchell (Chicago: Univeristy of Chgm@mPress, 1990).

83 Lester Olsen, "Benjamin Franklin's CommemorativedilLibertas AmericanaA Study in Rhetorical
Iconology,"Quarterly Journal of Speech (1990).

% Denise Bostdorff, "Making Light of James Watt: AfRean Approach to the Form and Attitude of
Political Cartoons," irRhetorical Dimensions in Media: A Critical Casebpe#. Martin Medhurst and
Thomas Benson (Dubuque: Kendall/Hunt Publishin@1)9Michael Desousa, "Symbolic Action and
Pretended Insight: The Ayatollah Khomeini in U.8litBrial Cartoons," irRhetorical Dimensions in
Media: A Critical Casebogked. Martin Medhurst and Thomas Benson (Dubuqeerdiéll/Hunt, 1991),
Janis Edwards and Carol Winkler, "RepresentativenFand the Visual Ideograph: The lwo Jima Image in
Editorial Cartoons,Quarterly Journal of Speed8, no. 3 (1997), Martin Medhurst and Michael Desg
"Political Cartoons as Rhetorical Form: A TaxonoafyGraphic Discourse Communication Monographs
48 (1981).

8 Michael Calvin McGee, "Text, Context, and the Fnagtation of Contemporary Culture," in
Contemporary Rhetorical Thegrgd. John Louis Lucaites, Celeste Michelle Coradit] Sally Caudill
(New York: Guilford, 1999), Michael Calvin McGeedarol CorbinRhetoric in Postmodern America :
Conversations with Michael Calvin Mcgé®evisioning Rhetori@New York: Guilford Press, 1998).

% Deluca,Image Politics: The New Rhetoric of Environmentelivism DeLuca and Peeples, "From
Public Sphere to Public Screen: Democracy, Activiand The "Violence" Of Seattle.”, Sonja Foss,
"Visual Imagery as Communication (Review Essaygkt and Performance Quarter?2 (1992), Bruce
Gronbeck, "Rhetoric, Ethics, and TelespectacleékerPost-Everything Age,” iRostmodern
Representations: Truth, Power, and Mimesis in thenein Sciences and Public Cultyesl. Richard
Harvey Brown (Chicago: University of Illinois Pred€995), Michael Gurevitch and Anandam Kavoori,
"Television Spectacles as Politic§dmmunication Monograpts9 (1992).

%7 Raymie McKerrow, "Critical Rhetoric and the Podiipof the Subject," inThe Critical Turn: Rhetoric
and Philosophy in Postmodern Discoured. lan Angus and Lenore Langsdorf (Carbondaiati&rn
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As such, rhetorical criticism has taken a turn tawahat Vivian Burr would describe as
“discourse studies®® Burr writes that:

Given that there is virtually no aspect of huméa that is exempt from

meaning, everything around us can be considerédxsal’, and ‘life as

text’ could be said to be the underlying metapHdhe discourse

approach’
In the discourse approach, the text is a unit withe discourse and always interwoven
with other texts, discourses, relationships of powe episteme of knowledge, and the
critic as a constructed identiy.

Foucault’s theorization of power in relationshipsialiscourse is helpful in
elucidating the place of text in rhetoric. Foucaulites that:

Power must be understood in the first instancé@srultiplicity of force

relations immanent in the sphere in which they afgeand which

constitute their organization...power is everywhe@; because it

embraces everything, but because it comes fronyetere’*

lllinois University Press, 1993), Raymie McKerrdigritical Rhetoric: Theory and Practice,"
Communication Monographss (1989), John Murphy, "Critical Rhetoric as Badil Discourse,”
Argumentation and Advocagp, no. 1 (1995).
2: Vivien Burr, An Introduction to Social Constructioniginondon: Routledge, 1995).

Ibid., 51.
" In this sense | am taking heed of St. Pierre’srjiretation of discourse. She writes that “Withie tules
of discourse, it makes sense to say only certamgs$h Other statements and other ways of thinkamgain
unintelligible, outside the realm of possibilityliEabeth Adams St. Pierre, "Poststructural Femirirsm
Education: An Overview,Qualitative Studies in Educatid®8, no. 5 (2000): 485. | am also thinking here
of Bove’s summary of discourse, wherein he notaselsentializing questions will invariably produce
essentialist answers. Paul Bove, "DiscourseCritical Terms for Literary Studyed. Frank Lentricchia
and Thomas McLaughlin (Chicago: University of Clgodress, 1990).
" Michel FoucaultThe History of Sexuality. Volume 1: An Introducfizans. Robert Harley (New York:
Vintage Books, 1978), 92.
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Power, for Foucault, is not a simple force of ggsion (in fact, he writes that power
comes from below), but the force exerted in evetgtionship’? Foucault approaches the
study of power in relationships through discounsalysis, for “it is in discourse that
power and knowledge are joined togethénWhat rhetorical scholars have traditionally
referred to as texts, he describes as “a multiglmi discursive elements,” emphasizing
that “we must conceive discourse as a series obdismuous segments whose tactical
function is neither uniform nor stablé&*”

In the discipline of rhetorical studies, sevedidars have adapted Foucault for
their own purposes. Raymie McKerrow’s critical inét, for example, draws heavily
from Foucault in developing an approach to “powanikledge study”’ which conceives
of the role of critic as “inventor,” pulling elemisrtogether from a fractured discouf3e.
McKerrow is another scholar who perceives a moeefpublic address to “discourse
which addresses publics.” Barbara Biesecker, who dtaws on Foucault, similarly
invokes discourse in relation to audience in herridan re-conceptualization of the
rhetorical situation. Biesecker writes that thetohieal event “marks the articulation of

provisional identities and the construction of aagent relations that obtain between

"2 While there is a tendency to consider Foucaubtson of ubiquitous power as a condemnation of powe
Foucault is pointed in responding to criticism thisttheory negates freedom and resistance. Heswrit
that: “In order for power relations to come intaylthere must be at least a certain degree afdraeon
both sides. Even when the power relation is corepyletut of balance, when it can truly be claimeat th
one side has “total power” over the other, a poveer be exercised over the other only insofar asttivers
still has the option of killing himself, a sleepiogt the window, or of killing the other person.i¥means
that in power relations there is necessarily thesitdlity of resistance because if there were resitdlity
of resistance... there would be no power relatadradl... If there are relations of power in eveogial
field, this is because there is freedom everywhbfiehel Foucault, "The Ethics of Concern of thef@ala
Practice of Freedom," iBthics: Subjectivity and Trutted. Paul RabinovEssential Works of Foucault,
1954-1984(New York: The New Press, 1997), 292.
;i FoucaultThe History of Sexuality. Volume 1: An Introductitfy.

Ibid.
S McKerrow, "Critical Rhetoric: Theory and Practite.
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them™®

Biesecker takes discursive analysis in the dmeaotif rhetorical events because
she sees a thematicdifferanceas integral to the process of communicated meaanadg
identity/audience construction. Rhetoric is thus liacident” that “constructs and
reconstructs linkages” and “processes entailingitseursive production of audienced.”
McGee is also insightful when considering the disse production of audience. McGee
responds to Lloyd Bitzer’s definition of “the putilias a stable, institution-driven group
with shared knowledge by arguing that this puldia ffiction—though, a fiction
constituted through discourse with transitory paffévicGee later adds to this
deconstruction of the rhetorical situation with tescription of “the fragmentation of
contemporary culture,” concluding that the texwigat is constructed by the audience (or
critic) from “discursive fragments of conteXt’McGee believes that rhetorical theorists
and critics have devoted too much attention tadbelized study of singular texts.

What, then, is expected of a rhetorician (McGge&ference over critic,
emphasizing the constructive, material role ofrtietorical scholar) within a field of
discourse mired in fragmented elements creatincefonly in articulated relationships of
power? McKerrow describes the rhetorical scholara&nventor” pulling elements
together from a fractured discouf8eBiesecker, less ideologically rigorous, calls éast
for application of whatever might be productive‘tbie exorbitant possibilities of
rhetoric”—the approach of tHaricoleur.®* Derrida employs the notion of bricolage,

seeing the role of interpretation not as “decipig@ truth or an origin which escapes

' Barbara Biesecker, "Rethinking the Rhetorical &itn from within the Thematic of Differance,"
I737hilosophy and Rhetoriz2 (1989): 243.
Ibid.
8 McGee, "In Search of 'the People": A Rhetoricaeative.”
" McGee, "Text, Context, and the Fragmentation aft€mporary Culture," 76.
8 McKerrow, "Critical Rhetoric: Theory and Practite.
8 Biesecker, "Rethinking the Rhetorical Situatioonirwithin the Thematic of Differance," 244.
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play and the order of the sign,” but as that wtiaffirms play and tries to pass beyond
man and humanisn¥? Foucault is somewhat more explicit in his formigiatwhen
discussing “method.” As a multiplicity of discursielements “come into play” across
the field of interrelationships, he writes

It is this distribution that we must reconstrucithwthe things said and

those concealed, the enunciations required ane flioosidden, that it

comprises; with the variants and different efféts.

In rhetorical study, there are two positions fag thitic employing a discursive
approach. One seeks to uncover inequalities andthiee demonstrate the way rhetoric
operates discursively. For example, to deal withgroblems of oppressive force
inequalities in human relationships, Condit argires “one must understand the world in

which we live.?*

McGee writes that “the analysis of rhetorical dmemts should not
turn us inward to an appreciation of persuasiveyipdative techniques, but outward to
functions of rhetoric®

In this study, the choices made in terms of dakacsion and analysis reflect my
own engagement with “the world in which we live datie “functions of rhetoric.”
While textual elements interact with diverse pudlit is only in relationship to a field of
discourse that their rhetorical functions can béeustood. Part of the world in which we
live is the new media communication environmentaecelerated interactivity of publics

and rhetorical elements. Thus, it is valuable tdaustand the function of rhetoric in this

environment. While the usual means of data seledtioolves strict parameters, the

8 Derrida, "Structure, Sign and Play in the Discewsthe Human Sciences," 292.

8 Foucault,The History of Sexuality. Volume 1: An Introductitfo0.

8 Celeste Michelle Condit, "Hegemony, Concordanne, @apitalism: Reply to CloudCritical Studies in
Mass Communicatiofh3 (1996): 383.
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interconnected field of discourse, especially emiirie the networks of new media,
requires an inventional approach to data selectiomy project, selection of data and
means of analysis is a bricolage, yet one seldgtdieected toward the functions of
rhetoric in our world. It is important to identifyset of data, elements of rhetoric, not as a
limitation, but as a starting point for inventidgiven the interconnection of rhetorical
elements, relationships between elements beconeetiieal point of analysis, not the
definition of singular texts.
Circulation

In the study of mediated rhetoric, circulation toften refers to the distribution
patterns of some text between producer and consana#ence. Perhaps the strongest
advocate of circulation study in the field of rhetal criticism today is Cara Finnegan
whose work with photographic texts centers on thgoirtance of circulatioff In her
book length study tracing circulation of depressoa photographs depicting American
poverty in selected magazines, Finnegan writes

circulation itself is a decidedly rhetorical proseseaning that it is

always contingent, partial, and utterly contexttab.uOverall, then, an

account of rhetorical circulation enables not aariyunderstanding of the

complexity and multiplicity of ways in which the gazines pictured

8 McGee, "In Search of 'the People': A Rhetoricaeative," 249.

8 cara A. FinnegarRicturing Poverty: Print Culture and Fsa PhotograpWashington, D.C.:
Smithsonian Institution Press, 2003), Cara A. Fyame "Recognizing Lincoln: Image Vernaculars in
Nineteenth-Century Visual CultureéRhetoric & Public Affairs8, no. 1 (2005), Cara A. Finnegan, "Social
Engineering, Visual Palitics, and the New Deal: Peatography in Survey Graphié¢thetoric & Public
Affairs 3, no. 3 (2000), Cara A. Finnegan, "TelevisioHestorian,"Review of Communicatid) no. 2
(2003), Cara A. Finnegan and Kang Jiyeon, ""Sigjitithe Public: Iconoclasm and Public Sphere
Theory,"Quarterly Journal of Speec¥0, no. 4 (2004).
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poverty, but also a deeper appreciation of howvalmgl the photographs

circulated at alf’

Translating the circulation of poverty photograph&nvironmental rhetoric, the
proposed value of circulation study is to underdtaow the environmental advocates’
texts function rhetorically, how they are distriédf and why distribution occurs.
Described as a ‘rhetorical process,’ ‘utterly cabteound,” Finnegan argues that “we
need to abandon a sense of circulation as menmakydaum of transfer, a passive conduit
of meaning or representatioff ’Key to this assessment is the idea that textsdnlation
are “inventional resources in the public sphéfeThus, Finnegan traces the circulation
of texts through mass media to show how the diffecentextual uses of various texts
can provide insight on the production of meaninghm public sphere.

Reframing Finnegan’s public sphere circulatiomtigh the more specific
creation of multiple publics and counterpublics, va® draw from another advocate of
circulation study, Michael Warner, who writes tttde notion of a public enables a
reflexivity in the circulation of texts among stggars who become, by virtue of their
reflexively circulating discourse, a social entity.Warner’s perception of circulation is
the function of texts in circulation and their &ien of publics and counterpublics
through engagement. Circulation is basic to putrgation because publics are

“constituted through mere attentiot!.'It is crucial to point out that Warner’s publiaga

87 FinneganPicturing Poverty: Print Culture and Fsa Photograpl224.
88 H
Ibid., 223.
% Ibid.
% Warner,Publics and Counterpublicd 1-12.
L Warner, "Publics and Counterpublics (Abbreviateaisibn)," 419.
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not anything like the rational deliberations oftapist public sphere, but instead,
comprised only by the attention, “however notiomatompromised” to a text.

There are several problems with the circulatioblios model when interrogated
with the characteristics of new media. The firsiljpem arises when we consider how to
go about the tracing of circulation in an enviromtnef hypertexuality. The second
problem introduces a dilemma given the immersiviguity of new media texts. While
circulation can be useful for understanding publtiation, the full analysis of rhetorical
texts demands additional consideration of rhetbfarae.

Approaching circulation from a new media perspecintroduces what initially
appears to be an insurmountable problem: how camaege the ineffable? This is
Warner’s worry when he questions the applicabditythe temporal framework” to the
temporally resistant texts on the World Wide Welariér writes:

Once a website is up, it can be hard to tell hosemdy it was posted or

revised, or how long it will continue to be postktbst sites are not

archived. For the most part they are not centrattgxed. The reflexive

apparatus of web discourse consists mostly of hggelinks and search

engines, and these are not punctéal.

Warner, although limiting his perspective of newdmeto one aspect of one technology,
is generally correct in identifying the non-linesture of new media circulation.
Although there is regularity to some new mediageanhd some archiving, the
hypertextual/ interactive/networked characteristiteew media generally lead to

circulatory tracing as a methodological impossiiilirhe solution to this problem lies

9 |bid.
% |bid.: 421.
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not in abandoning the idea of circulation, butdajpting what our view of circulation
might be. In contrast to the temporal, archivatitig of circulation, | suggest thinking in
terms of mapping the rhizome (Chapter Two).

The second problem with the circulation model @bl creation arises out of the
notions of speed and ubiquity, wherein potentiddlijos are deluged with texts. Although
rhizome mapping can give us an idea of textualtatan, this circulation does not
account for rhetorical function. In the new medm&ieonment of production and
possibility, there are too many textual choicedlalée to simply say that texts circulate,
therefore they are rhetorical. While | agree witAMér’s notional attention concept, the
immersive nature of new media leads to the cormtuiat something beyond circulation
is necessary for understanding the function ofahietIn addition to the study of
circulation, therefore, there is a need to undadstaow the rhetoric of the texts
themselves is operating to create changes in counsoess. Given the characteristics of
new media, including hypertextuality, interactivignd networking, | explore how
resonance operates with rhetorical force, artiowgednd re-articulating understanding

(Chapter Three).

Concepts
| have outlined above how the literatures of enunental communication, new
media studies, and rhetorical criticism and theoryact the approach of this study. As |
continue on to discuss the content of the otheptehs, | feel that | should add one

further influence: that of concepts. Nietzsche eg:it
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Let us give special consideration to the formatbnoncepts. Every word

immediately becomes a concept, inasmuch as ittisitended to serve as

a reminder of the unique and wholly individualizajinal experience to

which it owes its birth, but must at the same tfineanumerable, more of

less similar cases—which means, strictly speakieger equal?

Deleuze and Baudrillard, whom | engage in detadhapters two and four, each draw
upon Nietzsche in their own way, but it is in trerfprmance of their writings that we
find allegiance to this position that the concepbest left unfixed, plastic. That does not
mean that terms are left undefined. On the conteagh employment of a concept
requires redefinition, either implicitly througls itise or explicitly in the form of an
expressed, yet temporary, fixation.

Since | see the emergence of new technologiesrgalia forms as the precursor
for new rhetorical forms, it is valuable to thinkterms of new approaches to
understanding rhetorical function. While traditibf@ms of rhetorical analysis are
useful for underscoring the similarities betweeetohical forms, when new technologies
point to the possibility of new perceptual habitss vital to also study the differences. In
this light, | often find myself returning to a Dalgan perspective of concepts, one based
in the affirmation of difference. Throughout thisidy, | take Deleuze in particular as a
model for approaching concepts as a basis for derisg new rhetorical forms, new
technological characteristics, and new approaaha$ietorical analysis. What | think of

as a Deleuzian perspective, however, is somewtséading, since much of the writing |

% Nietzsche, Friedrich Wilhelm “On Truth And LiesanNonmoral Sense” in Friedrich Wilhelm
NietzscheThe Portable Nietzschi®ew York: Penguin Books, 1976), 42.
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am most influenced by is credited to Gilles Deleamd Felix Guattarl> Deleuzian, in
this case, is a shorthand for the works of Delalareand in collaboration with
Guattari. This is, perhaps, a disservice to Guattiwever, | am put (mostly) at ease by
their own discussion of their collaborative wonk.the introduction té&\ Thousand
Plateaus the sequel ténti-Oedipusthey write that “The two of us wrotenti-Oedipus
together. Since each of us was several there weadyl quite a crowd...Why have we
kept our names? Out of habit, purely out of haf§itVluch of the Deluzian perspective is
based in such plays on the norm of representatibather in the form of proper names
to organic bodies or in the form of long-standifjgsophical principles. The concept,
as they see it, is a challenge to think diffeserttd think in terms of a creative becoming.
The goal is not to represent, since representassames that there are true definitions,
but to invent. We should not simply accept convardl reason or norms, they argue, we
should create anew. Concepts are not labels attdorsme thing but the producers of
orientations for thinking. Concepts are always t@the contingent circumstances of
their production (thus neverpriori). They are, as Nietzsche said, tied to “innumerabl
circumstances, “never equal.”
Chapter Two

In the course of this study | will offer severaincepts for thinking about the

environmentalist rhetoric of new media. In chapter the concept ahizomeis

borrowed from Deleuze and Guatta®sThousand Plateatisand adapted to the

% Gilles Deleuze and Félix Guattatinti-Oedipus: Capitalism and Schizophrefidew York: Viking
Press, 1977), Gilles Deleuze and Félix Guatiwoimadology: The War Machirfdlew York: Semiotext(e),
1986), Gilles Deleuze and Félix Guattdiousand Plateaus: Capitalism and Schizophremnéns. Brian
Massumi (Minneapolis: University of Minneapolis B5£1987), Gilles Deleuze and Félix Guattafhat Is
Philosophy?2New York: Columbia University Press, 1994).
Zj Deleuze and Guattaiihousand Plateaus: Capitalism and Schizophredia

Ibid.
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circumstances of new media’s textual disseminati@ngue that new media
characteristics such as interactivity and hypeuaiy require a rethinking of the
audience in terms of productivity. Deleuzian coriseyd becoming and difference are
connected to hypertextual productivity in the ciabf diverse communicative events.
This chapter takes as a case study a widely dis&tbinternet animatiof,he Meatrix—
an activist text that indicts corporate factoryniarg as morally and environmentally
objectionable. The productive possibility fbhe Meatrixis found in the multiple
networks and interconnections of new media dissahain. Since the mass-mediated
models of distribution are insufficient to make sewf the productive audience, | map
dissemination oThe Meatrixrhizomatically, considering lines of segmentanitglar
lines, and lines of flight rather than broad chasioé mass distribution. | conclude that
the rhizome reveals speed and authoritative diadoniin the new media communicative
circumstances. These circumstances lead to an sxpaof importance for textual
elements and diffuse discursive elements for thever.
Chapter Three

In new media communicative encounters, then, ingtapive forces enter the
rhetorical moment through the individual viewertgeyious experiences in diffuse
discourses of contemporary culture as well as tiindbe rhetorical elements of the text
itself. The interaction of viewer and text in themment of rhetorical encounter is further
conditioned by the circumstances of viewing, tleht®logical characteristics of media
practice. The speed and volume of communicativaioistances implied in rhizomatic
analysis generate a state of immersion in a stddextual fragments. The concept of

resonance is offered as a means for thinking atb@tiorical encounters in an advancing
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state of immersion. Resonance considers the affentoking diffuse discursive elements
in the viewer rather than engaging in public defiten. The Meatrixserves as the first
of two case studies in this chapter. Resonant dpp@arominent instances of cultural
discourses are juxtaposed to contradictory imagesdate resonant reversallihe
Meatrix. In the second case study Woody Harrelson’s segwscelebrity expert and his
use of a soundbyte style are examined in his enwiental website.
Chapter Four

In the fourth chapter | take into consideratioardBaudrillard’s challenge to the
depth of meaning in a world of surface and simafatiThis perspective on
communicative encounter posits that the speed aj@dissemination and uptake
precludes interpretation based on discursive e@peel. | use the term image resonance
to describe forces of the image at the level ofes@. A counterpoint to resonance, image
resonance explores the interaction of viewer arajgmremoved from the depth of
discursive forces. A study of images from Leonddi@aprio’s environmental website
shows how surface forces of an image can functidzhe new media circumstances. |
argue that elements of the image, projection, dal ipteract with technological
characteristics to generate a derivative forcensaer the possibility that the
articulation of the world is moving from rationatliberation and consideration meaning
toward the continual fractalization of an individsareen.

Chapter Five

Finally, the last chapter of this dissertatioruras to the central questioHow

are environmental advocates adapting their rhetdoimew media formatsPaking a

systems approach to the findings of each previbasgter, | outline the interconnected
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milieus of media technology, rhetorical communisatiand environmental activism. |
conclude that the rhetoric of environmental activis adapting to new media formats by
systemically maintaining mass-mediated strategiaievincorporating rhizomatic
dissemination, resonance, and image resonancéeAommunicative circumstances
continue to shift toward speed and dissociatiomewer, the relative impact of the mass-
mediated event and the new media diffusion of tbgtgns to equal out. Ultimately,
there is a distinct possibility that strategieswfface can become the basis for

environmental activism—an activation of the diffukeough diffuse production.
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CHAPTER TWO:

CREATING THE MEATRIXRHIZOME

Introduction :
Neo: The Matrix?
Morpheus: Do you want to know what IT IS? The Matsi everywhere. It
is all around us, even now in this very room. Yan see it when you look
out your window or when you turn on your televisi¢ou can feel it
when you go to work, when you go to church, when gay your taxes. It
is the world that has been pulled over your eyddital you from the
truth.
Neo: What truth?
Morpheus: That you are a slave, Neo. Like everyse you were born
into bondage, born into a prison that you cannadllson taste or touch. A
prison for your mind. Unfortunately, no one cartdld what the Matrix
iS. You have to see it for yourself. This is yoastichance. After this there
is no turning back. You take the blue pill, thergtends, you wake up in
your bed and believe whatever you want to belidgi take the red pill,
you stay in Wonderland, and | show you how deepdbéit hole goes....

Remember, all I'm offering is the truth, nothingnma

% Andy Wachowski and Larry Wachowski, "The MatrixWarner Studios, 1999).
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The Matrixseries of films, with a worldwide gross over liidn dollars in box
office receipts’ has spawned more than its fair share of parottistes, and
references. For example, the MTV Movie Awards spddjoth of the first two movies in
the opening of the shows, first in 2000 with Salabsica Parker combining a parody of
her ownSex and the CitiABO television series with ldatrix plot, then again in 2003
with N’'Sync singer Justin Timberlake abdide Where’s My Cato-star Seann William
Scott interacting with film imagery from follow-ugm Matrix ReloadedLesser known
Matrix mimicry also include items found on the world wigleb, includingThe
Fanimatrix a 16 minute tribute film produced by amateur esctond film-makers in New
ZealandFart Matrix, an edited medley dflatrix scenes dubbed with various farting
noises; andouth Park Matrixan unlicensed use of South Park cartoon chasaeter
taken from a South Park video game—to reenact saafitbeMatrix.

Environmental activists have also gotten intoabtewith their own Matrix
allusions. Mirroring portions of plot and charadiem the originaMatrix film, The
Meatrix is a four minute Flash animation which arguesragdactory farms. The film’s
distributor summarizes:

Instead of Keanu ReaveBhe Meatrixstars a young pig, Leo, who lives

on a pleasant family farm ... he thinks. Leo is ajpgieed by a trenchcoat-

clad cow, Moopheus, who shows him the ugly trutbualagribusiness,

complete with a send-up of the “stop-motion” camerk immortalized

% Bruce NashBox Office History for Matrix MovieRNVeb Page] (The Numbers, 2004 [cited June 1
2004])); available from http://www.the-numbers.corokies/series/Matrix.php.


http://www.the-numbers.com/movies/series/Matrix.php
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by the Matrix. The mix of humor, pop culture refeces, and an important

message clearly resonates with a wide swath ofgieusing public¢®

The Meatrixallusion to the culturally pervasiwatrix narrative, imagery, and
characters attract and challenge its viewers ¢esdil in the following chapter).
However, the distribution of the text to the audienike many new media texts, escapes
simple description and is also worthy of close agration. In this chapter | argue that
the unique qualities of digital hypertext and inegrdissemination can be metaphorized
as rhizomatic. Rhizomatic dissemination is deswby incongruous to the channeled
distribution of mass media because, unlike masdanegts, new media texts have more
propensity for redirection, misdirection, and agpration. New media texts likEhe
Meatrix exemplify the textual fractures and hypertextweinorking prominent in
contemporary communication. Pieces of these “testighge and interconnect, both
through direct hypertextual linkage and throughrext allusions and articulations. The
political quality of this form of interaction works the micro level, functioning in
tandem with other rhetorical elements and sensdoymation on a plane of articulation.
A necessary parallel to micrpolitical articulati@issemination, requires the constant
becoming of difference, as individuals encountegage, and propagate the artifact. In
the following analysis, | will discuss how Deleused Guattari's concept of rhizome can
be utilized as a means of viewing this complicatéerconnection of hypertextual
networking and productive differencBhe Meatrixis used as a case-study. | argue that

by placing ourselves in the middle, and considetivggrhetorical forces functioning from

1% GRACE Global Resource Action Center, "Organizatlddocumentation (Provided by Grace Staff),"
(New York, NY: 2005).
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a productivity perspective, we can better undedstha creative possibilities of new

media activism.

Productivity Perspective

Our society has developed into one replete witsayrmessages, highly visual
in nature, with little in the way of direct attacbm between rhetor and rhetoric. New
media technologies both exemplify and heightencdbigtext. Video games, mobile
telephones, interactive video and television, entiad World Wide Web, peer to peer file
sharing, digital photography and video, and a aasty of new media technologies in
combination—Ilike text messaging (email and mobilenes) and camera phones (digital
photography and mobile phones)—all have the efiéaicreasing both the volume of
textual fragments and the speed by which many yeacess, and pass on messages.

It is within this context that P. David Marshalbprdes his analysis of the new media
audience, arguing that it is developing from activ@roductive:®* Marshall notes that
the discipline of cultural studies has often viewleg active audience in terms of
“productive consumption,” but adds that “new mealacultural forms further challenge
the divides between production and consumption,iisdome cases makes the
distinction meaningless:** Marshall poses the “productivity thesis” to delseran
audience shifting from active to interactive, dése=d as both interpersonally networked
and ecologically virtual. Another description oétimove from intertextual audience

consumption to networked, interactive productiogaserally given under the title

101 Marshall,New Media Cultures
102 1hid. 10
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hypertextuality, where the digital format allowsnmadiate access to any part of a text or
other texts.

The speed of linking information to or within a telows for creation of texts made
from other texts. Hypertext is often described oy by its digital system, but as the
product of intense intertextual linkage. Since &mayne or fragment can be linked to
many others, in multiple forms and formats, the-prmbuct is far more open than
traditional texts like books or television. The bytextuality of new media technologies
is significant when considering not only the proldewith a readerly approach, but also
in identifying anything as a distinct text. The c&teristic of interactivity and its related
characteristic of networking make for unique comioation situations both in terms of
reception and production. Hypertextual networkitg, combination of hypertext
productivity with the ease and reach of social meking in the digital age,
synergistically enhance the speed and reach of conwative dissemination.

Marshall’'s productivity perspective, and hypert&iky in general, exemplifies
the Deleuzian perspective | discussed in the pregezhapter. Deleuze revels in the
forms of productivity Marshall ascribes to new na@d poststructuralist in as much as
he rejects closed systems, hierarchical thinking, feed meaning, Deleuze is also
refreshingly affirmative, emphasizing that openteyss allow for creativity, invention,
and transformation. Looking at open systems, De&dughlights the excess and
instability of the systems, or how thbgcomea key term for Deleuze. The concept of
becoming aligns with new media because the charstats of hypertextuality and

productivity facilitate the inventive or excessimehe communicative system. The
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hypertextual networking so prominent of internetoaunication aligns itself nicely with
Deleuze’s affirmative orientation toward systemexéess and instability

Deleuze is similarly fixated on the “diversity acédoming;” becoming in the
sense of creatindifference Thinking differently, becoming different, provisi¢he ability
to live and live joyously and affirmatively. Diffences should not be eliminated by
dialectics, he asserts, but left in constant tengiaeveal difference and becoming—
rather than generalize some universal. Differeta® @eeds to be continually repeated.
This does not mean reoccurrence of the same thihgdginning again, refusing
sameness. Hypertextual productivity allows for rikyeetition of difference as each
communication event is distinguished by the diffgrengagements produced by
hypertext users. Unlike a mass mediated text, wi@nts to encourage the productive
consumption of the text, the hypertextually netvearkext tends toward difference in its
productive becoming. A newspaper, for example, allw room for active production
of the consumed messages (polysemy or polyval&hcbut hypertext also encourages
production of new texts, subsequently creating nemmunicative encounters with
differences in the rhetorical elements. It is tifedence in communicative encounters
that further aligns hypertexual networking with al®uizian perspective.

Deleuze is not interested in measuring change;iwiivileges the sameness that
would necessarily be used as the basis for measutelifference is not to be grounded

in a unity of existence, which would be countethte difference evident in experience.

193 Gilles DeleuzeNegotiations, 1972-199Mew York: Columbia University Press, 1995), GillBeleuze,
Nietzsche and PhilosopliiMew York: Columbia University Press, 1983), Deleand GuattariThousand
Plateaus: Capitalism and Schizophrenizeleuze and Guattahyhat Is Philosophy?

104 Celeste Michelle Condit, "The Rhetorical LimitsRilysemy, Critical Studies in Mass Communication
6, no. 2 (1989)., Leah Ceccarelli, "Polysemy: Mi#iMeanings in Rhetorical CriticismQuarterly

Journal of SpeecB4, no. 4 (1998).
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Difference is therefore not the difference of degpat difference in singularity of every
thing or moment. Deleuze thus privileges the ddfexe even if there are shared attributes
between things. This version of difference chalenthe norms of identity, sameness,
and representation. Rather than re-presentingatime $hing again, the basis for
individual identity, we must destabilize thinkingpnsider difference-in-itself, and
concentrate on the singular circumstances of gthjproduction (becoming). It is my
argument that we can look affirmatively at the eliinces in new media’s characteristic
hypertextual productivity. The productive audienepeatedly creates not new texts but
new circumstances for rhetorical encounters. Tlleatove possibilities for such
encounters push rhetorical dissemination away fteersameness of channeled
circulation and toward an open system of linesraotion—the rhizome. In the
remainder of this chapter | introduce a case stadgxamining hypertextual networking
and then engage Deleuze and Guattari’s rhizomaiaehas a form of thinking
difference in rhetoric and new media. This is foMa by an analysis of the case study

using the rhizome as a model.

The Meatrix Set Loose

The Meatrixwas “published” atvww.themeatrix.conon November 3, 2003n

its first week on the World Wide Wekhe Meatrixwas viewed by 350,000 people.
152,000 watched it on a single day in the first thoAfter six weeks there had been 2.5
million viewers from around the world. As of Janp@005, over 5 million individuals
had seehe Meatrix with 5,000 new viewers every day. By Decembe2@ii5 the total

views had leapt to 10 million.
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The Meatrixs unprecedented popularity has led its sponshes@@lobal Resource
Action Center for the Environment (GRACE), to cee&ction pages” not only for its
primary U.S. audience, but also for the UK, AuseraCanada, and eight other countries.
The animation has been translated into Polish, iSpaRrench, German, and Catalan
with subtitles in 10 languages. The scripfoe Meatrixis available in 21 languages.
Due to a great number of requests, Meatrix basedhaadise (including t-shirts, coffee-
mugs, and lunch boxes) has also been offered.

Theavailability of the text, however, does not explain its poptylatJnlike mass
mediated texts, which can be traced through charofalistribution to relatively distinct
public audiences, many new media texts disseminat@ys that defy the logic of mass
distribution. Whereas a television program, forregée, will be broadcast to a
surveyable number of homes, with limitations inickand habitual behavior generating
an estimable audience with roughly determinableatgaphics, a webpage likée
Meatrix does not utilize the pipeline of mass media. Thel@hof broadcasting simply
doesn't fit in this case. While the text may beminhe hands of a rhetor seeking a wide
public audience, it does not remain so. On theraopntthe productivity of
hypertextuality drives the distribution across nudt pathways with individuals and
small groups repeatedly creating new distributiatgrns. The hyper-networked social
dissemination characteristic of new media harkerantage before mass reproduction,
though the speed and ubiquity of digital technasgxponentially alter the scale of this
social type of hyper-dissemination.

That isn’t to say thaThe Meatrixoperates wholly outside the mass media. On the

contrary, evidence of its entry into mass medialisdourse is readily availablgdSA
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Todays online “Web Guide” listed it first among theiHbt Sites” on November's just
two days after its releas® The next dayrhe Meatrixwas reported in print in the
“Living” section of theBoston GlobeSimilar reports would soon surface in major paper
and small publications from Seattle Washington pplaton Wisconsin as well as
internationally'®® The Meatrixwould receive a second round of media attention in
January after a case of Mad Cow disease was foutie iUnited State’S! This renewed
attention toThe Meatrixled to another spot IdSA Todaythis time in the daily “Hip
Clicks” column!®® Distribution of The Meatrixoccurs at intersections of mass systems
and more open, hyper-networks. There are no bmariplace as there would be in a
broadcast vs. word-of-mouth system. Instead, thexerossovers between mass and
social, hierarchical/elite and electronic egal@arirhe Meatrixappears to move at
random, with random outcome, random message. Bypidte itself is anything but
random.

The Meatrixis not just a clever movie spoof, a humorous pafaaultural kitsch
to spread around the workpladde Meatrixhas been carefully crafted to spread an
activist message: a message that corporate fafetong are morally and environmentally
objectionable. As sucf;he Meatrixjoins a growing list of popularly disseminated

political animations on the World Wide Web. Pronmha this group are the animations

195 UsAToday,Web Guide: Hot Sites: What Is the Meatr[¥?eb Page] (2003 [cited November 5 2003]);
available from www.usatoday.com/tech/webguide/fiumnt.

198 Jim Lundstrum, "Meaty Spoof: 'the Meatrix' Makess Point with Takeoff of 'the Matrix'The Post
CrescentDecember 7 2003, "Meatrix' Revolting,he Seatlle Post-IntelligenceMovember 15 2003,
Staff, "Meatrix Film Highlights Crisis Facing Famg," Western Mail December 1 2003.

197 Tom Liskey, "Advocacy Group Grills Meat IndustryNet Parody, Arkansas Democrat-Gazette
January 4 2004.; Jessica Belasco, "Animal-Rightsnation,"” Milwaukee Journal SentingFebruary 9
2004, Jessica Belasco, "Web Site Feuls DebateBea&ir Supply,"San Antonio Express-Newkanuary 9
2004, Reed Stevenson, "Consumers Flock to Web &t @bw Information,Reuters January 11 2004.
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of Mark Fiore, a liberal political cartoonist tuch€lash animatof® Fiore posts
animations regularly (about one a week) on to@eog)ing from the war in Iraq to nuclear
power''® This genre of political animation is produced wgiblitical motivation, and—as
| will argue a bit later—there is the potential ftvetorical impact. The question for now,
however, is how a fragmenting, differing text moveshe spaces between mass media
and digital networking while maintainingpatentialfor political articulation.

Free Range Graphicthe public relations team responsible for cregfihe

Meatrix, describes this type of message ¥sal Flash Activisnt, “the most powerful
publicity tool available to non-profits today** The metaphor of the virus has ironically
taken hold as a term akin to both electronic té&smerand advertising miracle. The phrase
‘computer virus’ is a culturally pervasive term fndamaging program that spreads from
computer to computer through self-replication.Ha bther instance, the phrase ‘viral
marketing’ in advertising circles is a buzzwordereihg to marketing strategies that use
the properties of contemporary digital technologyeach an audience with little or no
paid broadcasting. Instead, an ad, often a videmmwnation file, is ‘released’ on the
internet, in hopes of ‘spreading,’ virally, throutjie digital network. This technique has
been used by corporate entities to promote prodaatsing from major motion pictures
to cars and chicken sandwiches. The latter of tegaenples, subservientchicken.com, is

one of the pioneers in creating a popular viraleadsement. A Burger King “viral’

1% Whitney MathesonReader Clicks: Barbie Lobster, Hidden Songs ande\Mfeb Article] (USA

Today, 2004 [cited January 8 2004]); availablenfnaww.usatoday.com/life/columnist/hipclicks/2004-01
08-hip-friday_x.htm.

109 \www. markfiore.com

10 While The Meatrixremains the most viewed single activist animattbe,most viewed animation is also
politically themed, though seemingly neutral indtance. JibJab.com’s “This Land” spoof of the 2004
Presidential election caricatured George W. BushJahin Kerry singing Woody Guthrie’s “This Land is
Your Land.”
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created for Miami advertising agency Crispin Po&dBogusky, subsurvientchicken.com
features a person in a chicken costume who perfantisns based on user commands
(Figure 3). The acts are pre-recorded but appeae tesponses to the commands, much
like an interactive webcam. The website has ony gmall link to the Burger King main
website, otherwise appearing to be a random/bizagéuct of internet culture (but was
actually based on a Burger King advertising slog&et chicken just the way you like

it”).

- Microsaft Internet. Explorer, AEE|
© Pl Edt View Favortes Tooks  Help "
‘om0 NEG e LULS

: Address | @] hittps ffwww. subserviantchicken. com/

| Links >

D Internet

Figure 3. Typing into the command bar appears to dect the "chicken's" actions

Although the term viral has been popular among dbegs, | believe the
metaphor is more applicable to the damaging soéwlzan the marketing campaigns. A
virus implies that there is predation involved, &hnalt the hosts are unwitting and
unwilling. The spread of a virus like the flu ocamputer virus is based on a model

wherein the virus first attacks one organism (oclnnae), self-replicates, and then attacks

111 FreeRangeGraphics.cofiash MoviegWebpage] (2004 [cited May 29 2004]); availablenir
www.freerangegraphics.com/flash/flash3.html.
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another of its own volition. While advertisers nérngam of such an insidious form of
marketing, the so-called viral marketing does ndiot this form. On the contrary, what
viral marketing employs are tls@cial portions of social networks, as individuals rewadil
pass on what they perceive to be interesting orohauos artifacts. While some of these
individuals may be unknowing of advertiser contastjn the subservient chicken site, it
is still dependent on content of the material antdsolely the nature of the genre to drive
its distribution. It is for this reason that | wakplore the rhizome metaphor rather than

the viral in discussing distribution dhe Meatrix

Repeating Multiple Origins:

A textual analysis often includes identificatiofrtiee party or parties involved in
creation of the text (the rhetors) as well as afyrimation that might point toward the
motivation behind the text. Although | argue thatntnunication events in new media
often put distance, sometimes considerable distditeveen an originating rhetor and
the eventual viewers, it is still valuable to caiesirhetorical motivations (in the places
we can find such information). While the ultimas®lrce” of a “text” is seriously
guestionable in the eventuality of a new mediaatiedl encounter, this does not
preclude the possibility to consider what moreitmaal scholars might call “intentional
rhetorical persuasion.” While we cannot determirecigely how a text will be read by
viewers, the rhetor’s purpose in producing the tertains a source of information, a
starting point for determining rhetorical possityili

The constellation of discursive elements conjoimeithe creation of a text are

open to reconfiguration by the productive hypetaktnedia as it interfaces with a
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viewer, and the viewer will similarly bring to betdaeir own interpretive biases, further
skewing the outcome of a rhetorical event. Nevée® although the open properties of
a system of symbolic interaction allow for or ewstourage reconfiguration of
communicative events, the properties ofgfistenremain in place to maintain some
semblance of symbolic conservation. The conseratature of the system, open or not,
not only allows for productive communication enctausg, but also privileges continuity,
the simplicity of faithful interpretation. As suchwill offer the parties and information
relevant to origination ofhe Meatrixas a baseline. After all, if we are to contemptate
possibilities for activism in new media, there v need to be some consideration of the
activists’ political force. Please note, howevéagttl am not giving any ultimate intention
or true origination to the so-called rhetor, onbnsidering these parties as momentary
fixations of discourse. The problem of naming andimal author” in an open system is
neatly exemplified by the affixation of originatidém The Meatrix It becomes clear that
the entry of previous discursive formations likee Matrixexist prior to the text, but we
also find, more concretely, multiple parties avalgafor attribution as “original authors.”

The first authorial party, Free Range Graphicl;described as “creativity with a
conscience,” is a highly sought-after company bsea its ground-breaking work with
groups like Greenpeace, Amnesty International, Bmel Sierra Club. In early 2003 the
firm invited proposals for their first “Free Rangkash Activism Grant.” The grant was
eventually awarded by Free Range founders Jonais%and Louis Fox to GRACE (a
second attributable party) from a field of over@B@posals’?

GRACE is a non-profit organization based in Newk/Gity whose efforts are

divided between several “projects,” including a Mac Abolition Project and a
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Sustainable Energy Project. Most of GRACE's resesirbowever, are used for their
Factory Farm Projett and the associated campaign titled “SustainabiéeTaThe
Sustainable Table campaign is primarily focusetheninternet-based “Eat Well
Guide,™* a directory of retailers and restaurants “offeningat raised sustainably
outside the factory system*® The Meatrixhas become the primary means of promoting
Sustainable Table and the Eat Well Guitfe.

GRACE provided Free Range Graphics founder Loaiswith “background
material” from which he drew inspiration fdhe Meatrix GRACE documentation notes
that Fox’s “decision to spodihe Matrixwas based on the similarities between the film
and today’s corporate system of agricultufEne Meatrixitself is a Flash file which

plays automatically when a user opens the websitev.themeatrix.comUpon

completion of the animation the viewer is prompidclick here” and switch to
GRACE's “action page.”

www.themeatrix.com/actioacts as a gateway to Grace’s Sustainable Table and

Eat Well Guide, as well as other related materili® page is designed primarily as a
stepping stone betwedime Meatrixand the Eat Well Guide, headlined with “Sthpe
Meatrix, Fight Factory Farms Now!” iMatrix styled lettering. A large block below the
headline introduces the Eat Well Guide, imploresvars to “buy meat from family

farmers,” and offers a simple “GO” link teww.eatwellguide.orgOther “action” and

“information” websites are briefly described anukb provided, but these are made

clearly secondary by their placement on the pduga, telative size to the Eat Well

112 Global Resource Action Center, "Organizational ioentation (Provided by Grace Staff)."

113 \www.factoryfarm.org

4 \www.eatwellguide.org

115 The Eat Well Guide is produced in partnership wlith Institute for Agriculture and Trade Policy
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Guide, and their lack of graphic interest. InforimataboutThe Meatrix GRACE and
Free Range Graphics is also supplied in a web-ard&td in the bottom third of the
webpage. Notably, the most prominent graphic eléswithin the sidebar—both in
visual impact and hierarchic position—are links$egn Up for News, Actions and
Updates” and to “Sent@lhe MeatrixTo Your Friends!”

While we might be tempted to categorize the liokghe action page as “the
point” of the animation, | would caution againstisienticement. Although a connection
betweenThe Meatrixand an increase of traffic on the associated websisted on the
action page is plain, the rhetorical functionlfbie Meatrixitself should not be limited
only to the role of intermediarYeatrix creators Free Range Graphics certainly don’t see
their work that way when they describe the quaité“Viral Flash Activism:” “With the
click of a button, thousands of viewers pass theienon to friends, family and co-
workers. At no extra cost, your message continoiésatel around the web reaching an
ever-expanding audiencé'?

Indeed, even independent evaluatio loé Meatrixfocuses on the
communicative value of the animation itself, as@ggd to the increased web-traffic on
associated sitedarketingProfs.combesides describinghe Meatrixas an example of
“doing it ‘right’,” laud The Meatrixcreators for their understanding of “the nuandes o
the individual’s interaction with modern medid® These marketing professionals
underscore the need to be aware of multiplicitx®ient in the consumer audience.

Their view of marketing is described d&ésh Bakef companies succeeding in the

116 Global Resource Action Center, "Organizational ioentation (Provided by Grace Staff)."
117 FreeRangeGraphics.cofflash Movies
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contemporary media market, the Fresh Baked, “reahie sheer delight people have in
being connected with each other and the market pdemved from being connected.
These companies enable connections and truly jpatécin them.*'® As uncomfortable
as some—myself included—may be with crediting PBcexvith insight into an hyper-
connected populace, | use their analysis hereitd pat that changes in the dominant
forms of communication are not only being surveiyedcademic circles, but are
evidently being considered, and applied to, byatseas varied as small nonprofits and
companies creating worldwide advertising campaigns.

Instead of concentrating on the conduit propedfasampaign texts lik&he
Meatrix, organizations like GRACE and Free Range Graptecseive value in the
“viral” quality of a popular text. In such a casetchoice to “Buy Meat From Family

Farmers” by clicking thevww.eatwellguide.ordink is no more valuable than a choice to

“SendThe Meatrixto Your Friends.” It is in the multiple networkadainterconnections
that we find the productive possibility of a newdisetext likeThe Meatrixbecause this

is how the text disseminates. In addition, as thtaaial links break down in
hypertextually productive communication, new meatBaworks can become the basis for
textual authority. We choose what to view but beeanf who produced it or what mass
mediated channel distributes it, but because itesoto us through networks we interact
with. The Deluzian perspective, invested in prodg@nd connections, seems well

rehearsed among the “doing it ‘right” marketingaéysts. One need not have a

118 Gary Goldhammer and Linda Zimmé&mter the Marketing MeatrifVeb Article’]
(MarketingProfs.com, January 27 2004 [cited Jan@8r2004]); available from
www.marketingprofs.com/4/zimmer2.asp.

119 Gary Goldhammer and Linda Zimméresh Eye for the Marketing Giiweb Article]
(MarketingProfs.com, October 28 2004 [cited May2B04]); available from
http://'www.marketingprofs.com/zimmerl.asp.
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Deleuzian philosophy, it would seem, to intuit #fécacy of applying a productivity

thesis to rhetoric in the world of new media (thodign sure it won'’t hurt either).

The Rhizome

Although at firstThe Meatrixwas distributed to a definite list of GRACE
members via email this was soon supplemented witingbination of press coverage,
web-links and email forwarding. The concept of¢itas would have us assume that
there is some quality of the text which forceslitapon the unconscious mind, causing
the individual viewer to unwittingly spread the rsage to new audiences. This predation
model invests too heavily in the intentions andités of a rhetorical message. Re-
casting the viral as the rhizome, however, we nfowa an assumption of text based
predation—as in the unwitting spread of the virue-afocus on the dissemination of
text by individuals through multiple social netwesrk

Deleuze and Guattari offer the rhizome as an aitem to the constricted,
arborescent forms of Western thought: the rootthadadicle, or fascicular robt°
Professing that “the multipleaust be madeDeleuze and Guattari offer a model based
not on the “sedentary point of view” of history lautNomadology,” “a logic of the
AND.” Such a perspective is useful in thinking abonew media because the
methodological tracing of a text likehe Meatrixappears in a historical model only as a
chaotic whirlwind. The rhizome as an alternativedelds appropriate for its
characteristics of interconnection, linear dimenaidy, and multiplicity. Deleuze and

Guattari summarize the rhizome:

120 peleuze and Guattaifhousand Plateaus: Capitalism and Schizophre®ias.
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Unlike trees or their roots, the rhizome conneatg@oint to any other

point, and its traits are not necessarily linketr&its of the same

nature...It is composed not of units but of dimensjar rather directions

in motion. It has neither beginning nor end, bwagls a middlertilieu)

from which it grows and which it overspills....Unlilestructure, which is

defined by a set of points and positions, with binalations between the

points and biunivocal relationships between thetjppoms, the rhizome is

made only of lines: lines of segmentarity and #ication as its

dimensions, and the line of flight or deterrioratibn as the maximum

dimension*

Deleuze and Guattari contrast the closed, hiergatform of the arborescent
system, the tree, and the open system of the rlgizémthe arborescent system structure
is strictly hierarchical, with an immutable concepthe top and the particulars arraigned
underneath it as trunk and roots. The top concepdtds the meaning of all else in the
system, which is closed to outside thinking. Tlee tis fixed and static and because
creative potential and interconnection is limited,is thinking. The rhizome is an open
system, creating interconnection beyond itselfhautt hierarchical fixation.

In order to understand the rhizome as a systemhshas a system of philosophy
or as a system of rhetorical dissemination, we ratistht ourselves differently. Deleuze
and Guattari’'s nomadic perspective references tiwbgelive without borders and
national (or methodological/philosophical/ideola)cidentities. The Nomad travels in
and out of the “civilized” world, taking part in sgms of exchange but also living

beyond order. Philosophically speaking, the nomadisomos opposes the logic of voice

121 pid., 21.
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or logos. The nomadic is a point of view withireifs as opposed to the (Platonian) logos
view of hierarchical order and a view from abovhisTnomadic view is immanent and
intrinsic, within the circumstances, rather thaantcendent and extrinsic. As a
perspective, the nomadic logic of the “and” is teot oneself in the middle and view
direction and interconnection. Rather than solelying on tracing from beginning to
end, and assuming that such a genealogy will peo&idomplete picture, viewing the
rhizomatic system requires study of creation as ageproduct. If we want to view the
new media system as rhizomatic, for example, we ladready seen that it is problematic
to simply trace the artifact from originator towier. Deleuze and Guattari's perspective,
on the other hand, urges that we consider, instelaal is happening (becoming) in the
middle.

The nomadic orientation | will use in deploying timodel of the rhizome to an
analysis of new media will center on the componehtbe rhizome identified by
Deleuze and Guattari: lines. The line, or direcodmotion, replaces the static notion of
position. Rather than considering a static textefned mode of distribution, and the
position of the viewer, the rhizome calls for loodiat instances of direction from a
middle. Drawing from Nietzsche, Deleuze and Guattacuss thdéorcesinvolved in
communicative encounters, events Collective forces, calledssemblagesollide in
events, redirecting themselves based on the mexshahthe collision. The forces allied
with textual assemblages and rhetorical encountesse along lines, adding and
subtracting new forces, interacting in events witickate new events.

Deleuze and Guattari identify three types of linegs of segmentarity, or molar

lines, lines of fluid segmentarity, or moleculards, and lines of rupture, the lines of
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flight. The segmentary or molar line is arboresgcartaproot of hierarchical order,

moving from the top down. The molecular line izdmatic, allowing for

deterritorializng, a Deleuzian notion of politicalalignment—though deterritorialization
leads itself back to reterritorialization, a coricakin to co-option. Finally, there is the
line of flight, a line that can lead to metamorpbad assemblages. Deleuze and Guattari
use the example of the Roman Empire as the hiacattghregulatory molar, raiding and
assimilation of the barbarians as molecular, aschtimads as lines of flight? Thus a
nomadic orientation is a form of rupture and metgrhosis.

In terms of an orientation or perspective on nesdia, | use these linear concepts
to describe the movements of a disseminating tesdggmblage). The point is not simply
to demonstrate that texts likdhe Meatrixoperate rhizomatically, but to use this
perspective to better conceptualize what is hamgeini the new media communication
environment. This project is not about proving titténate new-ness or specialness of its
artifacts, but to examine both the differentiatiamsl the conservation of norms—both
the deterritorializations and the reterritorialinas, the lines of flight and the lines of
segmentarity, the rhizomatic and the arborescegieuze and Guattari are clear that
there are lines of flight in arborescent systentslarots of arborescence in rhizomes.
The same is true in new media, where we find teldyical convergence along with
creation of new rhetorical means. Using the Dekeupierspective allows us to adapt to
the multiplicity of communication contexts.

Much of The Meatrixs dissemination develops rhizomatically, espegidlive
consider “knots of arborescence” as a normal feadfirhizomes.Let me return to the

description ofThe Meatrixs distribution but revisit it as a rhizomatic ctiea. Although

122 |pid., 222-23.
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we could historicize the process from an origimahé list and press release, we would
soon discover its viral, rhizomatic qualities ineoént to a genealogical project. From a
small distribution of individual emails and presteases to 350,000 viewers in one week
simply cannot be reasonably traced. From one faedstg website to 27,000 web pages

linking to The Meatrixin a single month cannot be traced. Fromw.themeatrix.conto

the 10 million viewers cannot be methodologicathced:?® “The rhizome is altogether
different, amap and not a tracing™>* The trace, a metaphorical reference to the Western
tradition of scientific inquiry, looks to follow thresults prescribed by the system. A

map, on the other hand, attempts to show whereeobioms occur. Tracing the

distribution ofThe Meatrixwould attempt to trace the text through chanreelsstend

points. As a rhizome, howevérhe Meatrixdisseminates in limitless directions, and
endpoints, when they exist at all, are only posstdints of origin. Mapping the
dissemination of a rhizome doesn't attempt to le@tery communicative encounter, but
posit the directions of motion, show how the rhizocan function through various
connections. Projected as a map, the rhizome céetber observed.

A rhizome grows from the inside out. There may loduater of forces in the
middle, but no point of beginning. There is alsopaemt of conclusion as the rhizome
spreads along multiple pathways. Rather than anbegy and an end we must draw
instead on the middle. At any given mom&he Meatrixgrows in innumerable
directions, with varied lines of dimensionality.bairescent or segmentary lines exist
along with the fluid lines and lines of flight. Nystem, whether of thought or

dissemination of an assemblage, is completelydfegborescence or segmentarity. |

123 Global Resource Action Center, "Organizational ioentation (Provided by Grace Staff)."
124 Deleuze and Guattaifhousand Plateaus: Capitalism and Schizophre?ia
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have already described how press releases and @éstalution lists began the process
of dissemination. These lines could be consideegtdhentary, either as molar or
molecular, following the path of hierarchy or agtin conjunction with the hierarchical,
arborescent system. The arborescent, hierarcffiicad, system of distribution associated
with mass distribution and broadcast, howeverp@ssupplemented with rhizomatic
dissemination. The molecular and lines of flighgjipeto act together in the rhizome of
Meatrix dissemination as individuals encounterahmrescent lines of distributed emails
and news-media publications and reflect them in de@ctions. In a sens&he Meatrix
itself is not only an assemblage of rhetorical ésrdout also a rupture in the arborescent
system, a line of flight.

One of the most powerful forms of non-arborescesgeimination in the New
Media world is the email. One sends to many, othezsive and resend (forward),
individuals email individuals, some ignore, othpessist, resending, re-forwarding (How
many times have we received an email message vetbjact line approximating:
Fwd:Fwd:Fwd:Fwd:Re:funny). These are the linea dfizome, moving sporadically in
new directions, creating new connections. The lofemmail dissemination are the central
network of the so-called ‘viral marketing’ approathilizing the ease of hypertextual
linkage, the speed of digital communication, arediverse patterns of interconnection
present in contemporary digital networks, the yioalrhizomatically forming assemblage
spreads quickly, though erratically. Like word-ofuth in hyperspeed, the rhizome is
capable of disseminating from the small emailtiishundreds of thousands in a matter of

days—all without paid broadcasting.
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In true rhizome form, however, the medium is nesiggular: some individual
receives several forwards and post to a Blog, et read the Blog, some will activate
the link. Another line might connect a newspapécierto a viewer. This viewer may
begin a new line with an email or a “Hot Clickssting in an electronic publication.
Message boards and listserMgatrix merchandise, state fairs, a radio interview ,and
Googlesearch for “Mad Cow” can dllecomenew, rhizomatic, lines of dissemination.
While some lines would connect friends and co-wakand others might connect
known entities like distribution lists or readegshihe Meatrixitself is not expressly
created or distributed with specific individualsgroups in mind. The text cannot
anticipate the movement of the rhizome. Not eveéer @fs publication can we trace the
development of its audience—we can only map th@ections, directions and
possibilities.

The rhizomatic multiplicity is discernible in thanability seen in some of the
perceptible lines of dissemination fohe Meatrix For exampleThe Meatrixis linked
predictably by the People for the Ethical Treatnm&ninimals PETA websité®, but it
is also linked orseth Godin’s BlogGodin, a marketing specialist and bestsellindgha@ut
writes that he received the link from fellow autlamd advertising consultant Nick
Usborne. Godin says “it's hard to catalog how ntaings this site does right® The
Meatrix is alsolinked in a post on thBlovie Gazette Forurwhere “Tim” reports that he

was “very amused®”: and on theCinema-L listsenat American University—“Sasha”

125 pETA People for the Ethical Treatment of Anim&eatures(2005 [cited January 15 2005]); available
from www.peta.org/feat/meatrix.

126 Seth GodinThe Meatrix(2003 [cited January 15 2005]); available from
http://sethgodin.typepad.com/seths_blog/2003/1 1ftreatrix.html.

127 Movie Gazette ForunThe Meatrix(2003 [cited January 21 2005]); available fronptitevww.movie-
gazette.com/discussions/topic.asp?TOPIC_ID=24.
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posts that it is “pretty funny stuff:®® Each of these lines are both a connection between
The Meatrixand new viewers as well as rhetorical assemblafyeir own. The link
from PETA could be described as a molecular lim&necting its own site visitors to a
message with similar ideological attributes. Itldoeven be considered arborescent, as it
keeps its visitors moving within a system of sirsgulalues—based on the singular
notion of animal welfare. A few caveats, howeveaymelease the arborescence here.
First, The Meatrixand PETA are not completely unitary in their bislidhe Meatrixdoes
condemn animal cruelty, but is also solely focuseadtonsumption of sustainable meat,
rather than the strict vegetarianism idealized BY R. Second, both of these
assemblages, the PETA site aritk Meatrix operate outside the dominant closed social
system of anthropocentrism. As such, they are dinkieough not unitarily) through their
connections outside the arborescent perspectiti@mfin relationships with animals. On
the other hand, both of the organizations spongdha websites, PETA and GRACE,
operate under an arborescent model of social azgaon: the 501¢c non-profit
organization. PETA in particular is a massive opena with hierarchical systems of
labor and thought. The rhetoric of these orgarorestion the other hand, destabilize the
system they operate within. Each of these connexti@tween these arborescences, then,
are rhizomatic. Thus we find the molecular lineh@omatic form weaving in contact
with and releasing power from (deterritorializirtgg root of arborescence.

The other lines described above are similarly bngshgainst arborescence, yet,
in these, cases, appear less entwined than ingisesgociated. While the marketing

profession, film industry, and institutionalizedyher education are all organizationally

128 Cinema-L listserviMeatrix? (American University, 2003 [cited January 15 Z00&vailable from
http://listserv.american.edu/cgi-bin/wa?A2=ind03&[Lbcinema-1& T=0&F=&S=&P=885
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arborescent, the blogs, forums and listsevs repteddere are much less so. What's
more, the content of these posts, with commengs“pketty funny stuff,” are tangential

to the conversations in their respective circldese are lines of flight, ruptures that push
the discourse into new places. Each of these bhéght show us how the rhizome
spreads. Sasha and Tim, for example, would not éageunteredhe Meatrixwithin the
forum or listserv, but, instead, brought the cominecinto the forum/listserv from the
outside. The line of flight they create producew meetorical encounters. In addition a
potential line of flight is represented by themeatom hyperlink.

We can appreciate the unpredictable quality ofommatic distribution when we
read a posting abolihe Meatrixon an anonymously written Blog call@deMacMedic:
Fantasies, delusions, and random thoughts fronlifthef the MacMedicScattered with
references to pastoral settingslime Meatrix,MacMedic reminisces about his upbringing
in the New England countryside. He also includegua assertions of his oweatrix
neutrality, such as “Don't get me wrong, | am delyanot anti-meat, anti-agriculture,
anti-business, or anti-progres$*still, the MacMedic is a viewer dthe Meatrix and

creates a potential line of flight: he providesyadrlink towww.themeatrix.conwhich

directs his readers into new territory. Still, iretspirit of orienting in the middle, | would
be remiss to ignore the forces in play when readecsunter the MacMedics’s
assemblage of commentary and hyperlink. While tleeMedic’s comments seem to
diffuse the politics of the animation, his remimfggcould also be read as a tacit
agreement with its central point: factory farms imoé as good as the family farms of the

MacMedic’s past. Even if MacMedic’'s commentaryasad as completely negative, the

129 The MacmedicThe Meatrix(2003 [cited January 15 2005]); available from
http://www.themacmedic.us/archives/000253.html.
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hyperlink, the line of flight, is provided for patigal becoming. MacMedic’s readers,
contextually jaded by the MacMedic’s reading or, mlat have the potential to encounter
The Meatrixand, when they do, experience it in a contexunhiclg not just the
MacMedic’'s commentary, but also the articulatingrections, or forces, brought to bear
by the viewer and the text itself. The MacMediasrenentary can act forcefully to alter
the subsequent encounters witie Meatrix but the drive to continue rhizomatic creation
remains regardless. The creation of new becommargation of difference, is exactly
what Deleuze and Guattari see as driving the ptaxtuof the rhizome.

Take as another example what Godin says abouydiites of the piece: “You
don't have to agree with the message (though tadbg in awe of how well executed the
strategy and tactics of the campaign are.” Hersawea potential line of dissemination,
the hyperlink, connected to a commentary that cbeldead as neutral (“you don’t have
to agree”) or positive (“though | do”) toward thelifics, or as positive toward the
“strategy and tactics” of the link. Each of theseipretations has the potential to be a
different form of line. A neutral stance toward thaitics and positive stance toward the
tactics is a read favoring the marketing perspeaivGodin’s readers, a molecular line
moving them between their arborescent norm intalibeourse oThe Meatrix Read as
an endorsement of the politics, this is a linelight, providing a potential for rupture of

the marketing-focused discourse.

The Communicative Encounter of New Media Rhetoric
It is clear that there is no singular pathway fas rhetorical assemblage, one is

not encountering a text in the usual or expectedeseT he selections, or middles,
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provided above only confirm the capability of newdra to repeatedly create difference,
become different. There are other lines or potétia involved too: they include the
emails and forwarded emails, websites linking td flam The Meatrix news reports,
web reviews, "Hot Clicks" type listings, word of oth, word of dissertatioti° The
rhizomatic dissemination dthe Meatrix with no paid advertising and no direct access to
mass broadcasting, points to the value of theneteior environmental activists seeking
to get out a message. A four minute political aniomaviewed over 10 million times,
without the expense of broadcasting, certainly esgor consideration of new media’s
rhetorical possibilities. The rhizomatic adaptatafrthe hypertextual network provides
connections to an extraordinarily diverse audieiit® examples provided, ranging from
animal rights activists to movie-buffs, marketingpfessionals, and bloggers, are only
small fragments of an intricate, dense, and spngadiizome.

The possibility for inexpensive textual dissemioato a potentially large and
diverse audience is understandably the focus effitadin for advocate organizations used
to operating in the corporate-dominated era ofted@ec broadcasting. From a rhetorical
perspective, however, dissemination is only a piemu—albeit a necessary precursor—
to the communicative encounter, the rhetorical ewdrerein text and viewer collide. The
circumstances of the event influence, perhaps digtate (if we accept McLuhan’s
thesis), the outcome. As such, a proper consideratithe rhizome and new media
characteristics should include their implicatioosthe circumstances of the

communicative event.

130 At this point we can count this essay among thiewa texts and its readership amditge Meatrix
public.
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Clearly, The Meatrixreached its audience in a manner far outside trekehof
mass consumption. The availability of digital canitehe ability to reorganize textual
fragments, and the incredible speed of accessal&dm the technological innovations
of digitalization and hypertextual networks—and als® the reason for new media’s rise
toward ubiquity. Rather than a broadcast, or awhlkea distribution, a rhizome formed,
spreading through digital networks via hypertexnetworks. Rhetorical encounters
were also outside expectations, as individual comaation events varied widely. While
The Meatrixwas offered to a few listserv subscribers, theaime quickly spread, and
with it, the circumstances continually changed. YWd@es this rhizome model of
dissemination tell us about new media at the momecdmmunicative encounter: the
rhetorical event?

First, there is the implication of rhizomatic sge&he productivity perspective
and hypertextual networking not only engender spéeaextual production but its
necessary corollary, the speed (brevity) of texemglunter. The speedy dissemination of
The Meatrixto broad, variable, and distinct audiences dennatest that texts are not only
circulating rapidly, but they are being processed ig-produced with great rapidity. In
order for the rhizome to spread in a new mediaexdnindividual viewers must not only
be able to receive the text, but must be activeljching the text and generating the
hyperlinks and lines of flight necessary for furthgizomatic growth.

Second, the ease of hypertextual productivitythedliverse patterning of
network dissemination create another implicationoatextual and authoritative void.
When a text likelThe Meatrixis interpreted through its rhizomatic lines, icbmes clear

that neither the deliberative context of the aniamgtnor its authorship, are playing



68

central roles in the communicative encounter. Aleeaf Seth Godin’s Blog does not
come toThe Meatrixfrom a contextualized perspective of animal welfanimal rights,
or environmental degradation—at least not in thg pr@scribed by advocates of the
public sphere. Instead, the context provided byhmome is spurious—perhaps
whimsical, perhaps deceptive. Such is the circumegt@f communicative encounters
within the new media rhizome. The settingltie Meatrixin close hypertextual
proximity to the GRACE action page does little tepel this circumstance. Although the
final frame ofThe Meatrixincludes a link to the action page, the hypertaitiyof

internet communication only allows for marginal b8nof prescribed linkages. A viewer
can just as easily move in completely new directias activate the link provided.

The technology of new media and the rhizomaticattar of textual
dissemination therefore point in the direction @fiscursive imbroglio, a necessary
engagement with texts outside the expected detiberdiscourse. Discourse analysis in
its usual form assumes that there are overlappswisive arenas in which texts are
interpolated by the audient¥. The content of the text, the association in cantexd the
authorial position generally prescribe the discesit@ssociated with interpretation. In the
new media circumstance of contextual and authooml, these discursive signposts are
missing. Instead, there remains only the textuatex@t and spurious context to provide
interpretive associations. In addition, the circtanses of new media speed preclude
reasoned contemplation of the text’s proper contaxhoritative value, or place in
public deliberation. Interpretation of the new naetixt must rely solely on the

generalized experiences of the viewer in broadesopbrary discourses. The specifics of

131 |1an H. AngusPrimal Scenes of Communication: Communication, Gomesism, and Social Movements
(Albany: State University of New York Press, 200D} 8.
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discursive context are neither provided nor disabkla rather, the diffuse elements of
discourse available at the broadest levels of comncation are the only sensible tools for
interpretation.

The circumstance of communicative encounters\m media limit the
association of the text with the deliberative disses it would otherwise be associated
with. In addition, reasoned interrogation of a taixthe level of public deliberation is
precluded by the necessity to move quickly throtighencounter. As a result, the
content of the text and the generalized discursiyeeriences of the viewer are the
primary forces for interpretation. While we coulenigrate such circumstances for their
non-deliberative bias, it is also possible to celebthe release of the text from the
hierarchically favorable relations of power prevels public deliberations. Either way,
there is need to consider how such a communicatigamstance functions as the viewer
encounters the text. The next chapter explorecttdgamstance more closely by
considering new media rhetoric with the technolabimplications of rhizomatic

dissemination in mind.
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CHAPTER THREE:

A THEORY OF RESONANCE IN TWO CASE STUDIES

Introduction
| feel like a run-on sentence
in a punctuation crazy world.
and | see the world around me

like a mad collective dream.

An endless stream of people

move like ants from the freeway

cell phones, pc's, and digital displays

"In Money We Trust,"

we'll find happiness

the prevailing attitude;

like a genetically modified irradiated Big Mac
is somehow symbolic of food.

-from Woody Harrelson, “Thoughts From Within”

Harrelson’s poem is a rousing indictment of mod&mmerican society, and it also

shows how our rhetoric, even our dissent, is tiethé grand flows of discourse. While
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the elements and fragments within texts maintagnpibtential for rhetorical force,
communicative encounters, always occur within s@iglds of discourse. The moment of
the rhetorical event collides textual forces, indibal interpretation, and communicative
circumstances within an infinite chain of momemt$low of discourses driven by the
derivations of each encounter. In the passage abaxelson decries the speed of life
and the technological bondages, yet it is precidedge characteristics of modern living
that create the dazed confusion of over-stimulatio@ “mad collective dream” that
inspires him. Harrelson cringes at the simulacriood, yet it is an icon of this
simulation, the Big Mac, that provides the punchHis indictment. Harrelson is a run-on
sentence, but speaks in pithy language to makedmig. The modification of a national
slogan is a clear statement because what is remevesins. “God” resonates in our
minds, not because of a subtle invocation, but leea&very coin and bill we’'ve ever
seen displays it. It is the money that Harrelsorkadhat provides the stage from which
he performs. It is the resonance of our memoriesexperiences in a discourse-driven
culture that allows for such a clear and poignadictment. | am not searching out the
futile irony of such dissenting rhetoric, howeMeut possibility. Harrelson’s poem is no
less activist because of its dependence on thaitirgyculture than a Declaration of
Independence is impotent because it names the klonar

The previous chapter discussed how new media tdmtpies have engendered a
shift from hierarchically channeled mass distribatio rhizomatic dissemination. Using
rhizoanalysis, | could spend an equal amount of timscribing how “Thoughts From
Within,” the poem referenced above, spread alamgslof flight and segmentarity. In

fact, this poem has been used in an array of nfethas, including public appearances, a
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documentary film, a book, and as the basis fomapirational, activist-oriented flash
animation. As | concluded in the last chapter, haxethe mapping of dissemination is
descriptive of the rhetorical circumstance but dossoffer a complete picture of the
rhetorical event. Texts like “Thoughts From WithemidThe Meatrixmove along lines
within and between discourses, but the charadesisf new media often preclude
textual interrogation within specific contexts afipic deliberation. | have argued that
rhizomatic dissemination and hypertextual produtstisequire that we think differently
about rhetoric in new media. | now move from a dssson of new media dissemination
to the circumstances of new media communicativeemers. | argue that interpretive
forces enter the rhetorical moment through theviddal viewer’s previous experience in
the diffuse discourses of contemporary culturetanough textual elements—which are
also conditioned by discourse. The interactioreaf aind viewer is further conditioned
by the circumstances of viewing, the technologateracteristics of media practice.
Ultimately, the moment of a rhetorical event getesan interpretive outcome, a
derivative force, an opportunity to engage conssn@ss. This is a vital consideration for
dissident rhetoric, including environmental actmjsespecially in the new media setting
of speed and productivity.

In this chapter, then, | am further discussing letvanges in communication
technology open new possibilities for rhetoric. &feally, | highlight studies of media
technology and environmental rhetoric. New modetgdfinology and rhetoric, | argue,
call for new ideas in studying the circumstanceghetorical events. One way of thinking
about rhetorical encounters in new media lies welbgping a theory of resonance. |

discuss Tony Schwartz’s resonance principle of camoation as a starting point for a
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theory that lends itself to the rhetorical interaigs in new media settings. As a means of
developing a robust theory of resonance, | turwto case studies. First, | again consider
The Meatrix this time concentrating on the rhetorical forcaed forth from the viewer
and offered by the elements within the text. Secbbegin discussing the project’s
second case study: Woody Harrelson’s poem “Thougtas Within.” This discussion
includes an analysis of celebrity discourse as ash specific read of Harrelson’s role as
a celebrity expert. | then turn to a Flash produoedie version of “Thoughts From
Within,” highlighting the interactions of discouraad text within frameworks of

celebrity resonance and soundbyte resonance. Eperhconcludes by considering the
possibilities a theory of resonance might offes¢bolars of new media, rhetoric, and

environmental activism.

A Parallel History of Communication Technology andEnvironmental Rhetoric
Broadly speaking, the introduction of sweeping ¢fegnin media, such as writing,

printing, telephone, and television, have had weltumented effects on the nature of
rhetorical appeald® As | discussed in the introductory chapter, méuéorians have
argued that widespread use of new communicatidmtdogies change human
perceptions, communication practices, and materaalifestations. Similarly, rhetorical
scholars have argued that the rise of technoldgicabted media forms create new
possibilities for producing and understanding rhetdonnie Dow, for example, has

shown that when television reached ubiquity witimgrtime programming, the

132 |nnis, The Bias of Communicatipimnis, Empire and CommunicationMcLuhan,The Gutenberg
Galaxy; the Making of Typographic MakicLuhan,Understanding Media; the Extensions of Man
Friedrich A. Kittler,Gramophone, Film, Typewrité6tanford, Calif.: Stanford University Press, 1999



74

“liberated woman” came into prominence as a rhe&dlsi expressive charact&f
Thomas Long has similarly discussed how the tedgybf Zine production opened an
avenue for rhetoric of gay men, AIDS infection, dhe social anxieties present at the
intersection:** In new media studies, John Jordan’s study of ainmodels shows how
corporate entities can use new technologies toyse®dew means of rhetorical
manipulation of the consumé&t. While disparate in their rhetorical analyses, eafch
these examples speaks to the link between thefusaotechnologies and new rhetorical
modes.

Specific to the interests of environmental advogatevin DeLuca has
committed much of his scholarly efforts to demoaisig how new forms of
communication have opened new avenues for envirotahehetoric. For example,
DelLuca (with Demo) has argued that the landscap&pghaphy of Carleton Watkins is
foundational to the “construction of a wildernegson that has shaped the contours and
trajectory of environmental politics>® The changes brought on by television are even
more deeply considered by DeLucalrimage Politics’ For DelLuca, the use of image
rhetoric on television by environmental activistg&luding Greenpeace, EarthFirst!, and
environmental justice groups, has the dual purpbégmining the attention of an audience
(by gaining the attention of news medaaid providing a means to challenge dominant

ideals. Deluca’s thesis on image events is:

133 Bonnie J. DowPrime-Time Feminism: Television, Media Culture, &#mel Women's Movement since
1970(Philadelphia: University of Pennsylvania Pre€94d).

134 Thomas L. Long, "Plague of Pariahs: Aids 'Zined tire Rhetoric of Transgressiodgurnal of
Communication Inquirg4, no. 4 (2000).

135 Jordan, "(Ad)Dressing the Body in Online Shoppsiigs."

1% DelLuca and Demo, "Imaging Nature: Watkins, Yosegrind the Birth of Environmentalism," 242.
137 DeLuca,lmage Politics: The New Rhetoric of Environmentaivism
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the unorthodox tactic of staging image events aptimary rhetorical

activity of environmental groups that are radicahallenging and even

changing public consciousness in the United S{@test the entire

industrialized world). When taken seriously as ohietl activity, image

events challenge a number of tenets of traditiometiorical theory and

criticism, starting with the notion that rhetorgeally is “reasoned

discourse,” with “reasoned” connoting “civil” ordtional” and

“discourse” connoting “words'*®
DelLuca’s argument centers on the idea that thearfedn of television opened up the
possibility for a new rhetorical appeal (image @sgand that this appeal operated
differently than previous environmental rhetorimalge events, “crystallized
philosophical fragments, mind bombs,” are neitherself-perpetuating identity politics
studied by social movement scholars, nor the ratiargumentation considered as norm
by most traditionally minded public-address andahieal critics**® Instead, image
events make use of the rhetorical openings crdatéelevision as a medium to effect
change. The two purposes of image events as rbatappeals, “to call attention to
particular problems” and “also to challenge thedigse of industrialism,” fit with
televisual characteristic’ First, attention must be drawn within the telegisu
circumstances of “fleeting image¥'* DeLuca, like many new media scholars, identifies

that audiences are “immersed” in a stream of texid,argues that image events are

138 |hid., 14.
139 phid., 6.
149 pid., 52.
141 pid., 121.
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necessary and effective strategies to gain attefiiod reception) via distractidf?

Second, since the circumstances of communicatigewsters are based on distraction as
a means of reception, the image event not only sliatention but also functions
rhetorically. Drawing upon an engagement of thethef articulation discussed by
Laclau and Mouffe with the rhetorical perspectivesocial movements offered by
McGee, DelLuca argues:

we can and should study the rhetorical tacticsrofigs attempting not

merely to move the meanings of key ideographsddidarticulate and

rearticulate the links between ideographs, thelsymac cluster of

discourse®
Operating in “the field of discursivity,” environmtal advocates attempt to shift
dominant meaning through the “micropolitics” of igearhetoric. This type of rhetorical
strategy is both afforded by and made effectiveabse of the televisual characteristics of
immersion (ubiquity) and distraction.

Another of DeLuca’s analyses, this time focusinglte more generalized
globalization protests, argues that contemporanjianesage can be thought of as a
“public screen.*** DeLuca, with Peeples, writes:

The public screen. Such a concept takes technsleigyusly. It recognizes that

most, and the most important, public discussioks fdace via “screens’—

television, computer, and the front page of newspap. Television and the

Internet in concert have fundamentally transforitiedmedia matrix that

12 pid.

3 bid., 45.

144 DeLuca and Peeples, "From Public Sphere to PSlieen: Democracy, Activism, and The "Violence"
Of Seattle.”
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constitutes our social milieu, producing new formhsocial organization and new
modes of perceptiot”
Concentrating on the television coverage of the91S8attle WTO protests, DelLuca and
Peeples amend the common critique of state spestaiguing that the public screen
provides space for dissent as well as (the marnufact) consent. Thus, they write that:
On today’s public screen corporations and stasegespublic spectacles
(advertising and photo ops) certifying their statafore the people/publand
activists participate through the performance aigenevents, employing the
consequent publicity as a social medium for fornpaglic opinion and holding
corporations and states countable. Critique thrapgttacle, not critique versus
spectaclé®®
The WTO protests provide a powerful example ofaheerging public screen’s new
opportunities for dissenting rhetoric. Environmdista joined with labor unions,
anarchists, and advocates of the so-called “thwdd¥ in a display of massive public
outrage. While there has been significant debage the efficacy of the globalization
protests in Seattle and elsewhere, there remagnth that such public screen
demonstrations brought the issues of global pslitito the vocabulary of political
consideration. Furthermore, as long as new fornteafnological communication “are
productive of new modes of intelligence, knowledgaitics, rhetoric, in short new
modes of being in the world,” rhetorical scholaasénthe opportunity (if not obligation)
to “chart the topography of this new worltf.” DeLuca’s work, in sum, historically maps

the intersections of communication technologiesraa rhetorical opportunities for

145 bid. 131
148 |bid. 134
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environmental (and other) activists. We can seaviik as standing at the present
moment looking back on the historic link betweereeging communication technologies
and environmental rhetoric. It is my purpose tmtilmis perspective around, to stand at
the present moment and look forward toward the gerere of new media and the
possibilities this emergence is beginning to dgvddwy environmental activists.

A condition of immersion, in the sense of rapid &agmented textual
encounters, has become more prevalent in the nellamgcumstances created by the
characteristics of digitalization, convergence, drypxtual networking, and the
productivity thesis. In order to approach new madiaetorical possibilities we can
extend the immersive analyses of DeLuca and oty electronic media scholars. |
argue that, like the dual role of image rhetote, ineans of attraction and rhetorical
articulation can be found in the same places. lir@ilirn to image events in the next
chapter to discuss their place in postmodern aaajysut first shift to another rhetorical
form, resonance, to discuss how its use can ba@etkefrom electronic media to digital

(new) media.

Towards a Theory of Resonance
Media theorist and political advertising guru Tdghwartz applies the concept
of resonance to communicative events as part adragysis of rhetorical appeals and
electronic communicatiolf® Like McLuhan, Schwartz is adamant that we mugtiné&t
communication in light of technological changeseTise of the traditional transmission

model relied on a perceptual base of communicat@urring over long distances over

7 bid. 147
148 Tony SchwartzThe Responsive Chottarden City, N.Y.: Anchor Press, 1973).
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long periods of time. This was a necessary prolitegrapple with historically, how to
transportmessages, but this problem has been all but elbedhby electronic
communication technology. Generalizing communigatioder this model, using its
basic terminology (senders, receivers, channedg, &id thinking in its problematic
focus (transport) lead to weak theorizing of comivation*® Schwartz writes:
In electronically mediated human communication,fthreetion of a communicator
is to achieve a state of resonance with the peemiving visual and auditory
stimuli... The critical task is to design our packadstimuli so that it resonates
with information already stored within an individwand thereby induces the
desired learning or behavioral effect. Resonarkestalace when the stimuli put
into our communication evoke meaning in a listesreviewer*°
Rather than attempting to engage the deliberatiwegsses of the rational thinker, it is
more effective, Schwartz argues, to pattern stinaulevoke” stored information. “We
seek to strike a responsive chord in people, no& geessage across” he argtiésThis is
what Schwartz calls the resonance principle of caomoation. Content of rhetoric
produced under the resonance principle “will beedatned by the effect we want to
achieve and the environment where our contenttak# on meaning->2
In practice, Schwartz demonstrates the resoname@pde in the production of
political campaign ads. This includes his most famproduction, the 1964 Lyndon

Johnson commercial called “Daisy Girl.” Describgdthe American Museum of the

149 This argument has been made numerous times in aaination theory, including criticisms by DeLuca
and Peters. DeLucémage Politics: The New Rhetoric of Environmentetivism John Durham Peters,
Speaking into the Air: A History of the Idea of @oumication(Chicago: University of Chicago Press,
1999).

150 Schwartz,The Responsive Chqral4.

Lpid., 27,

52 |pid.
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Moving Image’s archive of Presidential campaign owercials as “The most celebrated
and perhaps most notorious of all political comnas¢’ “Daisy Girl” is what Schwartz
called “the first Rorschach test on the Americahliou'*> The ad, which is also known
as “Peace Little Girl,” begins with a young girlwging up to ten as she picks petals off
a daisy. When she reaches ten, the voice changesém counting down from ten as the
camera zooms into the girl's pupil. At zero thersc&ransforms to a nuclear explosion
and Johnson’s voice is heard, saying, “These a&sttkes: To make a world in which all
of God's children can live, or to go into the dat®s We must either love each other, or
we must die.” Although the controversial ad wadguifrom the air by the Democratic
committee after a single broadcast, it was rep&asgebwn in full on network news
programs. Although the ad never mentions Johndeefsiblican opponent Barry
Goldwater, most viewers connected the iconic imafgbée mushroom cloud to
Goldwater’s well known statements on nuclear weap®his example demonstrates the
power of discursive experiences brought into thmmanication event by the viewer.
This is more telling when Schwartz reveals thatadhginal ad wasn’t made for Johnson
at all, but for the United Nations. When Schwartswontacted by the Johnson
campaign, he claims to have “pulled it off a shelfid added Johnson’s voice to the
end™®*

| see the adoption of Schwartz’s resonance thebcgmmunication as a
promising means of mapping the circumstances ofmedia rhetorical events.

However, the resonance principal as introduceddbyw@rtz requires specification and

153 American Museum of the Moving Imagd®aisy Girl (2006 [cited March 1 2006]); available from
http://livingroomcandidate.movingimage.us/electiodéx.php?nav_action=election&nav_subaction=D&c
ampaign_id=168.


http://livingroomcandidate.movingimage.us/election/index.php?nav_action=election&nav_subaction=D&c

81

adaptation to the conditions of new media if tde used adequately for our purposes
of understanding advocacy rhetoric in new mediaw@etz is clear that developments in
the communication context require constant rec@natibn of rhetorical appeal. He
writes, “[t]he specific applications of the resonarprinciple are totally dependent on the
context where communication takes platg.”

One way to think of resonance is the way it ismkdiin physics, as “sympathetic
vibration.” Within the new media text, | look fonetorical elements that are meant to
evoke the discursive experiences of the audiemeating a sympathetic vibration
between text and viewer. As a play of forces, wesay that rhetorical forces within the
individual, brought from previous experience in thecursive world, interact with forces
within the text, which are also conditioned by thecursive play of symbols and
articulated meanings. When forces align so thatakieand individual run a parallel (or
perhaps perpendicular) course, they resonate,twigren such a way as to encourage a
derivative force, an interpretive outcome with irogtions on the articulations of
consciousness. This, of course, is the goal oviaati to shift consciousness (along with
consequential material manifestations)—a goal Uizeshin diffusion or dissemination
alone. As the “Daisy Girl” illustrates, it is by mdbined understanding of the forces
brought to the communicative encounter by the iddial and the text that we can more
fully reveal possibilities of new media.

The glance within white-noise-like arrays of siginagments filtered through the
stream of piecemeal messages, soundbytes, anéslesdtave created a need for ways

of reconceptualizing our understanding of rhetdrgaction. In the two case studies that

134 Jonathan Rowe, "From Political Ad Man to NightclDbmic," Christian Science MonitoAugust 21
1989.
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follow, | expand upon resonance to discuss it agpgeal to cultural and experiential
memories, specifically engaging concepts of cultteterence, reversal, celebrity, and

soundbytes.

Case Study One: Resonance ifihe Meatrix

In order to draw the attention that drives rhizémdisseminationThe Meatrix
primarily makes use of allusions to prominent a@tdahemes, icons, and narratives. As
an activist text, howevemhe Meatrixmaintains conflict with the norms of the cultural
narratives through contradiction and repudiatiothoke allusions. Such tactics, | argue,
can be thought of aesonant reversala rhetorical strategy of juxtaposing allusions to
prominent instances of cultural resonance with i@@httory messages of opposition.

The Meatrixunabashedly references a prominently resonantThgtMatrix
starting with its namelhe Meatrix in fact, was released just two days before tlease
of Matrix Revolutionsthe third film in the highly publicized and popuMatrix film
series. Any doubt of this allusion is quickly elimated in the opening momentsTdfe
Meatrix. The opening title, “What is The Meatrix,” uses game highly distinctive and

recognizable font as thdatrix (Figure 4) (Figure 5).

Figure 4. Title graphic for The Matrix.

155 Schwartz,The Responsive Chqril61.
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Figure 5. The Meatrix opening title uses the sameistinctive font as The Matrix
movie series.

The allusion tarhe Matrixconnects'he Meatrixnot only to a popular set of
major motion pictures; it also entéfhe Meatrixinto dialogue with mainstream culture.
The Matrixin this case ironically acts as a marker for qakaorms. | say ironically
because the surface narrative of kMherix films purports to question what we take for
the “real world.” As a point of reference fdhe Meatrix however, théMatrix films
become the link to mainstream cultural discoursgleshe Meatrixquestions reality>®
Thus we find that allusion to tidatrix functions to draw the attention of a puldied to
set a referential marker for contradiction. In otwerds, reference to the popular
narrative and characters of thatrix film not only attract interest but also become a
representative of mainstream cultufée Meatrixwill contradict the mainstream
representations in a way that can shift conscicsne

The visual representations of characters wilthie Meatrixexemplify this dual

attraction and contradiction. Take, for example ojdloeus, a reconstruction Matrix

156 | am not implying thaThe Matrixis not a contrarian text. What is ironic herehisttthe culturally
resonant features @he Matrix widely incorporated into contemporary culturesrtiselves become points
of mainstream cultural resonance. This occurdqigihstance, out of direct context with the filiime
graphics, characters, and plot elements referrbg The Meatrixare taken out of the original context, and
do not carry with them the contrary notions asctihin a reading of the film in whole. It is becs® of
their commercial, branded popularity that theseodtxtualized elements are resonant to riviestrix
viewers.
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character Morpheus, played in the film series bwiemce Fishburne (Figure 6).
Moopheus, like his exemplar, sports a black ovdraod “armless” sunglasses and
speaks in a deep, monotone voice. As a point efeate, however, the resonant reversal
becomes clear when the viewer realizes that Moaphathough standing erect, is a cow
(Figure 7). We can consider this move resonantusecthere is an obvious reference to
the popular movie character. The introduction eflblvine Moopheus is also a reversal
because it transfers the character, and the stoayisitive, from the human to animal
realm. The anthropomorphic Moopheus representatidtorpheus transfers the cultural
resonance of a human story to a contradictoryngetthere nonhuman affairs are central.
This reversal is clear when we consider that tle¢othexplicitly seeks to contradict the

cultural norm of human-centered inconsideratioarmals and animal products.

‘ MA TRIX
f RELOADED

Figure 6. Matrix character Morpheus shown in this publicity image for "Matrix
Reloaded", the second Matrix film.
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Figure 7. Moopheus' appearance is patterned after rpheus

This same use of characters for resonant reveraddo manifest iThe Meatrixs
other principle, Leo. Although his position in tharrative and character name clearly
reference Keanu Reevddatrix role as “Neo,” “Leo” appears to have little, ifyan
physical resemblance to the film character. Instead is portrayed as a simple-minded,
stout and smiling pig. Like Neo, Leo the pig begims story unaware that his reality is
false and that the existence of a “real world” sd® present only through
Moopheus/Morpheus’s intervention. As a reversalydwer, Leo does not live the dark,
lonely life of a self-questioning computer hackepresent day New York City. Instead,
Leo lives the idyllic life of a farm animal: happiéating slop from a trough in a spacious
country barnyard (Figure 8). The contradictory reaéhere plays further on the irony of
the reference by suggesting that the barnyard falses as the computer generated

“reality” of the Matrix.
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Figure 8. Leo the pig feeds happily in the idealizebarnyard

Animals and humans do have a common fate in thepective “real world” lives
in The Meatrixand theMatrix respectively. The narrative of tMatrix reveals that
humans in the real world have become a sourceavfigrior their masters; they are
“food” for the robots. Cows, chickens and pigd'ime Meatri¥s real world are not only
similar as a food source for their masters, buy #ve also similar in treatment as
industrial resources. Of course, as the consunfegrssofood source, the viewers in
contemporary culture become the robots.

This representation of Leo the pig and his barshgsvironment also references
two other markers of cultural resonance. First,iepy talking pig and his animal
friends reference the tradition of animated carso®hether in the form of Bugs Bunny,
Huckleberry Hound or Porky Pig, Americans are mdy damiliar with the talking
cartoon animal, they are also comfortable withliarign images of simplistically
rendered characters encountered on Saturday maeiegsion. This is similarly true of
feature film pig and farmyard representations, at@d or not, in movies likBabeand

Charlotte’s WebSecond, as those two films illustrate, Leo’s lpard calls upon the
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cultural norm of America’s small farnthe Meatrixdraws on the common cultural
perception of farm animal life represented in mey@hildren’s books, and toys. The
child-like innocence of this idyllic image resoraigith viewers, attracting their gaze
while setting-up the opportunity for reversals.

Most of the balance dthe Meatrixis based on presenting resonant reversals of
the cartoonized idyllic barnyard life. It could baid, in fact, that the answer to the
guestion posed in the title ®he Meatrix “what is the Meatrix?” is the idealized
barnyard itselfThe Meatrixis meant not as a fictional representation, howewg as an
allegorical account of the false image presentegasn common cultural
representations.

Moopheus: “Do you want to know what it is?”

Leo: “OK.”

Moopheus: “The Meatrix is all around you, Leoslthe story we tell

ourselves about where meat and animal products @@me The family

farm is a fantasy, Leo. Take the blue pill and $tese in the fantasy, take

the red pill and I'll show you the truth.”

Leo takes the red pill. They go through a crazysraon. And land
in a huge bleak factory farm pig barn, pigs in gdisin crates as
far as the eye can see. Leo finds himself standioge.

Moopheus: “Welcome to the real worltf”

The ceremonial taking of the red pill scene regdritere mirrors Neo’s
introduction to the “real world” in the origindatrix. Although this exemplifies a further

use of resonant attraction via reference to theufedilm, it is simultaneously the
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beginning of a series of resonant reversals turthieghappy farm image on its head.
Visually, the “real world” of the factory farm balees itself between maintaining the
innocent feel of the cartoon and disrupting theweewith dissonant images.

Take, for example, the images of chickens whicloaqg@any Moopheus’s
description of “cruel conditions” in factory farm®ne image uses resonant reversal by
taking the idealized cartoon depiction of the bardyhen and placing it in cramped,
heavily barred and tiered cages, with apparenisfecethe floor and spots of blood
scattered on the bodies of the birds. One of tiekehs lies upside-down, with its neck

bent back, head hanging out of the cage and theoczanorm for death, Xs for eyes,

indicating the condition of the carcass (Figure 9).

Figure 9. Harsh conditions portrayed in The Meatrix

Although such a description of the image indicabesgruesome conditions of

real factory farms, the image is lightened by tbeic quality of the animation. Unlike

157 FreeRangeGraphics.com, "The Meatrix Transcrif2003), 1.
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more realistic genres of animation, such as thendftutally violent and realistic Anime
style of Japan, the cartoon style usedtie Meatrixalways tempers the horrific. This is,
moreover, what allows explicitly violent materialwell-known animated series likeom

and JerryandThe Road Runnéo be culturally acceptable for child viewing.

Particular care is present’iime Meatrix’sapplication of the cartoon style to
introduce otherwise repugnant scenes of factomgai his is perhaps the exceptional
genius ofThe Meatrix while gruesome photographs of maltreatment arat ponditions
in factory farms have been readily available foarge the sickening quality of the images
often repulses the casual viewer (Figure Tbe Meatrix however, introduces the
concepts and conditions in a format that is noy @ckceptable but draws viewer
attention. On the other hand, the use of resomaajery of barnyard cartoon animals in
scenes of pain and suffering also contradicts tiiteiral norms. Take as an example the
images used to portray what Moopheus describesyaseimatic mutilation, practices
such as debeaking chickens.” Here the cartoon insagfgown only in silhouette; a
human body holding a cartoonized chicken by thé pdaces its beak into an apparatus,
pulls a lever, and cuts the beak from the chiclkegure 11). While the image disrupts
the normal understanding of barnyard life, andoidtrces the viewer to a horrifying
practice, it is also visually palatable, allowitg tattention to be maintained and the

concept to be absorbed.
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Figure 10. This image, taken from PETA campaign vido, "Chew on This" shows
chicken debeaking in "real life."

Figure 11. A chicken is debeaked in silhouette

Further reversals of the barnyard norm continueughout the body of the
animation. Moopheus describes antibiotic use ang@mmental pollution while images
of “super strains” of “disease-causing germs” anéasn and air pollution caused by “12

million pounds of excrement” are portrayed as aartocontradictions (Figure 12). At one
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point the rather childish sound of defecation ageanies images of a rural countryside,
where factory farm pollution turns the river fromud to brown and the sky from yellow

to grey. The combinations of cartoon humor andliclgbuntry scenery are thus used as

referential points upon which serious issues capléeed in contradiction.

N -
Figure 12. Leo and Moopheus show cartoonish disgust

Finally, the idyllic cultural norm of the family fen is itself obliterated—Dby a
giant cycloptic robot with waving tentacle armsgiiie 13). The robot not only plays into
the Matrix image of the human harvest depicted in the fitm,“tAgri-corp” label is
reminiscent of cartoon-world’s all-in-one corporatevider “ACME.” Moopheus
narrates as the Agri-corp robot moves through topalscountryside stomping out the
traditional symbol of the family farm: a red bammdaa white-fenced animal pen. Each of
the family farms is systematically replaced asrti®t squats over the site of the former
barn and seemingly defecates out a plain grey waisshrepresentative of the factory
farm. The sky darkens ominously as the Agri-cotpotanoves through the scene,

growing larger as it approaches the screen.
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Figure 13. A giant robot crushes family farms and eplaces them with factory farms.

Moopheus: That is the Meatrix, Leo. The Lie we teltselves about

where our food comes from. But it's not too latesre is a resistance.
(Moopheus is joined by another pig, and a chiclédhwearing
black overcoats and sunglasses)

Leo: Count me in.
(Enraged Leo jumps up out of the crate and freazésullet
time” ala the Matrix)

Leo: How do we stop them Moopheus?

Moopheus{Addresses the user in the foregroudd are going to spread

the word. But it's you, the consumer who has tlz pewer! Don’t

support the factory farming machine! There is alavof alternatives!

(He holds out his hoof with a large red pill in.it)
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Moopheus: Click here and I'll show you what you clanto escape the

Meatrix. *°®

The final image oThe Meatrixhas Moopheus looking toward the viewer, large
red “pill” in hoof, “Click Me” printed in large blek letters beckoning the viewer to
mouse-click on the hyperlinked pill (Figure 14).i§hed pill acts as a final resonant
reconnection tdhe Matrix In the originaMatrix film, Keanu Reeves’ Neo character,
like Leo the pig in the opening ®he Meatrix is given a red pill by Morpheus
(Moopheus) to show him “just how far down the ralbiole goes.” Taking the red pill is
a decisive moment for Neo, who is also offeredue Igill, which would allow him to fall
asleep, awaken in his own bed, and continue toiitee false reality of the matrix. On
the other hand, Neo can take the red pill and dmidthe “truth” about the matrix.
Morpheus informs him that “no one can be told whatmatrix is; you have to see it for

yourself.”

INFO / SHOPPING GUIDE / ONLINE ACTIONS

Figure 14. Moopheus offers the viewer their own regbill, the gateway to "the truth"

158 |bid.
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So too is the case with Moopheus and his red Tk hyperlink to GRACE's
“action page” (described in chapter two) is alsthaice: the viewer can choose to ignore
the link, accept the entertainment value of thenation, and, presumably, remain in the
Meatrix. On the other hand, the viewer can folltwe hyperlink to the GRACE action
page and browse the information available theneodld like to suggest, however, that in
this case the viewer has already taken the redwhibther she chooses to click on the
link or not. | would suggest that there may haverba choice made, but that choice was
in pointing the web browser fbhe Meatrixanimation in the first place. As | described,
the viewer ofThe Meatrixhas been exposed to words and images which already
demonstrate the rhetorical points GRACE seeks poess. Not only has the viewer been
exposed to the concepts of animal cruelty, poliudod destruction of family farm$he
Meatrix has also presented these concepts within the remthg contradiction to the
norms of resonant culture. The resonant reversadeet in the animation posit the
viewer in a situation where their attention hasrbattracted by resonant features and

their perception has been challenged by contradictultural narratives.

Case Study Two: Resonance and Woody Harrelson’s fibughts From Within”
Viewers of the flash movie presentation of Woodyrdison’s poem, “Thoughts
From Within,” frequently use the term “resonate’d@scribe their viewing experience. In
this second case study | will propose two additidmans of resonance functioning in
Harrelson’s internet presentation of “Thoughts FiMithin.” The first and most
immediately apparent form of resonance relatesaiwdfson’s status as a celebrity.

Rather than generalizing the ethos of celebritjustehowever, | argue that this is a more
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potent use of resonance via the celebrity expéw.celebrity expert is a familiar form of
authority in a world often remiss of clear autharldarrelson’s status as celebrity is
combined with the voice of expertise to createybssic structure recognizable to the
contemporary audience. The second form of resonaperating in this text is soundbyte
resonance, a pervasive form of communication beegmibiquitous as we move from
the electronic to the digital age. Soundbytes aslyedismissed as counter to reasoned
public discussion and manipulative of public opmibut they are also the norm of public
discussion and the basis for much public opiff#With pervasive use, however, also
comes the capacity for subtle implementation. Heorés poetic style and the Flash
production of TFW functions by calling upon thealissive experiences of viewers to
generate potential moments of resonance.

My analysis of resonance in “Thoughts From Withil@velops in three stages.
This development first progresses from the broadadirse of celebrity and the culture of
soundbytes through a narrowed discussion of Ham&gepresentation in the media as a
celebrity expert and soundbyte speaker. Finaltiyalv upon the expectations and
experiences of viewers within these discoursesigage TFW as a text comprised of
rhetorical elements and potential moments of rasoma

Woody
Some readers might be surprised to learn that Véeodracy Harrelson was

born in 1961 in Midland, Texas. Surprised perhagssadefinitive middle age or,

19 Sig Mickelson From Whistle Stop to Sound Bite: Four Decades difinand TelevisiorfNew York:
Praeger, 1989), Joseph Russomano and StephentEV@agididate Sound Bites: Too Much Concern over
Length?,"Journal of Broadcasting and Electronic Med8, no. 3 (1995), David Slayden and Rita Kirk
Whillock, Soundbite Culture: The Death of Discourse in a W¢éorld (Thousand Oaks, Calif.: Sage
Publications, 1999), Mitchell Stephefi$ie Rise of the Image, the Fall of the Wigiéw York: Oxford
University Press, 1998).
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alternatively, in his common Texas origin with Rdesit George W. Bust® Some

might seem to recall Harrelson originating from thiel-west—and certainly he couldn’t
be more than 35? Our recollections, | would argue,blurred by a confusion of
Woodys. Woody Harrelson was born in Midland, Texa$961. Woodrow “Woody”
Tiberius Boyd, however—Harrelson'’s breakthroughrabter on the NBC sitcom
Cheers®—was born in Hanover, Indiana and remains foreivesyndication) the young
assistant bartender to the properly middle-agedRek Sox relief pitcher Sam Malone
(Ted Dansotf?. While little of this is reflected directly in ™, even the hint of a
confusion of Woodys illustrates several of the qigsl of celebrity in a soundbyte world.
First, it points toward the blurred boundary betweelebrity life and celebrity product.
Woody Harrelson is an actor from Texas in his nodiés. Woody Boyd is a bartender
from Indiana in his late twenties. They share tbemon celebrity persona, Woody, and
inhabit some of the same discursive space in theddnyte culture. Of course, one is a
fictional portrayal by the other. Still, the disttion is not as clear as one might assume it
would be.

The celebrity phenomenon in the United States ss1'$imple as the fame of good
performance, rather the ability to “manufacture éahaccording to Gamson, leads us
“into mistaking the signs of greatness for its pre=.® Celebrity is complicated in a
few critical ways. One complication is the markgtof celebrity status in advertising and

other forms of product promotion (including pronostiof the celebrity themselves). This

180 president Bush was actually born in New Haven @oticut, but spent his childhood in Midland, the
town he most frequently refers to as his hometown.

161 NBC aired 273 episodes Gheersbetween 1982 and 1993. Harrelson joined the nakei fourth
season and was awarded an Emmy in 1989 for “Oulistgubupporting Actor in a Comedy Series.”

162 Ted Danson was born in 1947 in San Diego and &earrplayed professional baseball (though he is
rumored to have taken part in monkeywrenching syouth).
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has the effect of dimming the distinctions betwdentext and the celebrity voice of the
text, which is the reason for the celebrity spokespn in the first place. As Marshall
writes, “the celebrity as public individual who peipates openly as a marketable
commodity serves as a powerful type of legitmatibthe political economic model of
exchange and value—the basis of capitalism—anddstthat model to include the
individual.”*®* A second complication is the parallel use of cefgtife and celebrity
product as entertainment. We are entertained bprb@uct of celebrity work, but also
the product of celebrity life, what Gamson calle thlusion of intimacy.*®°
Entertainment Tonighfor example, isn't a show about the productsatélorities but
about the celebrities themselves. Heiress ParisftHdeems to derive all of her celebrity
status from her lifestyle. Thus, Marshall arguest tRfundamentally, celebrities represent
the disintegration of the distinction between thegie and the public'®® Third, the
arena of public politics is particularly compliaagiin its relationship with celebrity.
Celebrities are politically outspoken, celebritias for (and win) political office, and
celebrities campaign with politicians. On the othigle, politicians are celebrities, with
their lives and work blurring into the realm of pdgr entertainmertt’

These conditions are all present when we encotimefflash presentation of
TFW. More specifically, the complicated celebritgnid includes the complex persona

known as Woody Harrelson. Working from the broaelcsfum of celebrity discourse

toward the narrowed rhetoric of Harrelson’s activis believe it becomes clear that little

183 Joshua Gamsofglaims to Fame: Celebrity in Contemporary AmeriBarkeley: University of
California Press, 1994), 9.

164 p. David MarshallCelebrity and Power: Fame in Contemporary Cult(iinneapolis, Minn.:
University of Minnesota Press, 1997), x.

185 GamsonClaims to Fame: Celebrity in Contemporary Ameyit@2.

166 Marshall,Celebrity and Power: Fame in Contemporary Cultu247.
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of this discourse can be separated from TFW. Suiesely, | will also discuss how TFW
maintains the celebrity persona from the specifisigion of expert authority.
Woody Goes Further

In the Spring of 2001 Harrelson took a break flagpearances on the television
programWill and Graceto travel down the western U.S. coast from SesadtBanta
Barbara—on a bicycle. The Simple Organic LivingS@L, tour, combined a 1500 mile
bike ride with a mural covered bio-diesel tour-ingpired by Ken Kesey, a raw food
chef, a Yoga instructor, Harrelson’s wife Laura leywarious other friends and family,
director/producer Ron Man, a film crew, severaladeg engagements at colleges along
the way, a visit with Ken Kesey (just months befbiedeath), a tour of an organic farm,
and a short stay at a RUCKUS society activist ingicamp. The website
Voiceyourself.com was launched by Harrelson andié¢tmsupport and extend the tour.
Ron Man released a documentary fil&g Further which chronicles the trip® Later,
the bookHow to Go Further: a Guide to Simple Organic Liviwgs produced from film
footage transcripts and other interviews with Hame and his colleagué®’ In the
closing moments of the film Harrelson speaks tawience of supporters, reading a
poem titled “Thoughts From Within.” The poem is maped in the book and was
reproduced as a Flash file (along with music ast@ated imagery) for the website. The
TFW flash presentation has been a feature eleni@faioeYourself.com since its

inception and remains its most frequently referdrcemponent by site visitors.

167 See Jeffrey P. Jondsntertaining Politics: New Political Television a@ivic Culture Communication,
Media, and Politic{Lanham, Md.: Rowman & Littlefield, 2005).
188 Go Further DVD, Directed by Ron Mann (2003; Home Vision Etaément, 2005)
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Woody in the News

News media coverage of Harrelson’s tour, the wepthe film, and the book
exemplify the complexities of the celebrity lifed@uct non-distinction. First, Harrelson
uses his celebrity to promote the tour, websiten &ind book. Second, the content of his
self-promotion isn’t the product of his primary ear as an actor but the entertainment
value of his own life(style). Third, Harrelson’srpena moves easily between the
discourses of politics and celebrity. The medi@gerage/portrayal of Harrelson as
celebrity expert functions to position TFW as etaiment and political wisdom.

When we think of the Hollywood actor as spokespersve typically imagine
celebrities hawking beauty products, beverageso#imer corporate wares. Actors are
just as likely to be selling themselves and thémd, however, as they are anything else.
It is no coincidence that guests ©he Tonight Show with David Lettermaimost
always have some recently released film or othejept. Nor is it a coincidence that the
same celebrity will turn up on Lettermahe Today ShavandEllen in the span of a day
or two. Similarly, actors are never so availablemntertainment writers and lifestyle
editors than the few weeks before and after a malgase. Woody Harrelson is no
exception. Interviews and appearances by Harredpiwed in the months surrounding the
launch of VoiceYourself.com and the SOL tour in 20the release of ti@o Further
film in 2003, and thédow to Go Furtheibook release in 2005. Interviewed by the
Washington PostHarrelson offers that he will make promotiongbe@rances for the
film in Portland, Seattle, and San Francisco. Aspmelease on theéanada Newswire

similarly notes that readers can “meet actor amigiscWoody Harrelson as he signs

189 Frank Condron, edHow to Go Further: A Guide to Simple Organic Livifigronto: Warwick
Publishing, 2005).
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copies oHow to Go Further..Don’t miss the opportunity to meet Woody HarrelSon
Each case demonstrating the clear use of Harresls@tébrity status to promote his
products.

In this case such self-promotion could be alteslyaead as use of celebrity status
to either gain material profit from product salesa@disseminate his activist message.
Whatever the interpretation, it does indicate thatrelson is operating within the
discursively-produced expectations of the celebHtig own statements—with whatever
value we can ascribe to them—point to the latterpretation. In interviews, Harrelson
repeatedly refers to himself as a role model, paldrly in relating his lifestyle. “The
[environmentally conscious] model is the most intpot thing to bring about change in
other people,” he is quoted as saying in the Pétio Weekly'’® The Toronto Star
surmises that “He’s more interested in winning aneeruits to his way of life than in
scoring debating points:* If Harrelson does use his fame to advance his agesis is an
operation of means to end.His status provides a means and activists oftéeveethey
are obligated by the primacy of their cause tdzetiall means to reach their eHd The

point of promoting and documenting the bicyclinig is to make use of this means.

170 Bijll D'Agostino, "Woody's Children: Former 'Cheefstor Lectures Stanford Students on the Benifits
of Organic Living,"Palo Alto WeeklyMay 11 2001.

171 peter Howell, "Go Further;Toronto Star August 31 2003.

172 Eraser and Brown find that “celebrity identifiaatl can lead to “role modeling” the values of a
celebrity and changes in lifestyle. Benson P. Frasd William J. Brown, "Media, Celebrities, andctéd
Influence: Identification with Elvis Presleyilass Communication & Socieby no. 2 (2002).

13 Wark specifically calls upon using the celebritytare to generate social change. McKenzie Wark,
Celebrities, Culture and Cyberspace: The Lightlos iill in a Postmodern Worl{(Bydney: Pluto Press
Australia, 1999).
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This leads to the second element of celebrity dexity: the celebrity life and
celebrity product are not only confused but arerofitackaged equally as
entertainment’* Consider this extended quote from Harrelson

| made a book about how to go further, which i$ gganing into bookstores. |

just did my first book signing in Toronto. And tlseakind of based on a

documentary called Go Further with me and my freegding down the coast

from Seattle to Santa Barbara and talking to peaptait how to leave a

lighter footprint. | know it sounds like heavy lifg, but both the book and

documentary are entertaining. And then I've gotedsite with my wife

called voiceyourself.com and that’s really the he&mwhat we’re doing in

terms of our activism. You should look at “Thoughtem Within” there. It's

a poem | wrote, putting pictures to it, and thdt tell you exactly where my

head is at”®
Harrelson clearly dances between the promotionsoptoducts and the promotion of his
message by moving between the entertainment vélaois 6fe and work. The passage
above is about a book and then a bike ride, a mgesaad then entertainment, activism
and then personal insight.

But the celebrity confusion between life and wddesn’t end with Harrelson’s
self-promotion. The discourse surrounding Harrelsever seems to clearly separate
Harrelson the actor from Harrelson the activistsMaews articles, in fact, define
Harrelson in a way that confuses the two Woody® @ricle is headlined “Former

‘Cheers’ actor lectures Stanford students on timefits of organic living” and later

74 For an historical reading of this phenomenon sebula Gamson, "The Assembly Line of Greatness:
Celebrity in Twentieth-Century AmericeCritical Studies in Mass Communicatiénno. 1 (1992).
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describes his activism: “The ‘EdTV and ‘Natural Bdfillers’ star faced a similar fate
[arrest] later that year when he and some friefidied the Golden Gate Bridge to
protest the cutting of redwood treé€®The inter-stitching of life and work is so
common as to seem formulaic, which it is. The Asged Press, for example: “It has
solar panels on top and hemp cloth on the ceilmyvaalls,” said Harrelson, perhaps best
known for his role as a bartender on the long-mgsitcom ‘Cheers’*’ CNN.com
similarly reports that “Go Further’ follows therimer ‘Cheers’ star and Oscar nominee
for ‘The People vs. Larry Flint’ during his envinmentally conscious trek:® Santa
Barbara’sDaily Nexuswrites that “Harrelson is known for the roles haypd in the
sitcom ‘Cheers’ and in the movies ‘White Men Cahitmp’ and ‘Natural Born Killers’
and is also the founder of voiceyourself.cor?.”

In particular, there is a clear over-determinatdilarrelson as the “affable
young bartender in the TV sitcom ‘Cheer€®Bill O’Reilly dismisses his activism
through it, calling him “the ‘Cheers’ guy®! Other media outlets seem genuinely
surprised to discover a distinction between the Wandys: “The actor’s real persona is
nowhere near the bumbling bartender on NBC-TV’'slBB2-1993 series” according to
the Media Industry Newsletter. Interviewers’ quess similarly point toward a
confusion between the two Woodys. Londamdependenmoves fluidly between

“What do you think Woody would be doing now?” tethext question “You're a vegan,

75 paul Fischer, "The Return of Woody Harrelsdfilth Monthly, September 15 2005.

176 p'Agostino, "Woody's Children: Former 'Cheers'dkdtectures Stanford Students on the Benifits of
Organic Living."

17 Associated Press, "Actor Makes 1,500-Mile Trek #. To Save the World,Associated Press State
and Local Wire April 12 2001.

178 pAssociated Press, "Woody Harrelson's Long, Stramige" CNN.com March 10 2003.

179 Rowena Lambert, "Woody Harrelson Speaks for Sifiptyanic Living,"Daily Nexus May 17 2001.
180 jonnie Gilman, "Gett'in in the Bus with Woody Helson,"Natural Choice DirectoryOctober 30 2004.
181 O'Reilly, Bill. “The O’Reilly Factor,” Fox News Nsvork. August 9, 2002.
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no coffee, sugar, additives — do you miss thesefft§vfed by a question on his
promotion of hemp®? Similarly, inFilm Monthlythe questions turn from “When you
were on the cast of Cheers, did you imagine it @dethd to where you've gone in your
career?” to “What are you focusing on in the envnental movement these days and
what do you think the status of the environmentavement is?**3

Even more fascinating is how Harrelson respondkdase questions. There is
some confusion between Woodys even for him, it @@elem, when he remarks that:
“There’s a lot of similarities between me and WgdBoyd], although | wish | was
more like him in terms of the purity of heart. éimembering Cheers makes people
happy, then it makes me happy, td&"In discussing his lifestyle the confusion is also
apparent: “I'm vegan and eat raw as much as | Aad.we mostly grow our own food —
probably 90 percent. | played a farmer for so ldisgironic | finally got around to it**°
The farmer Harrelson refers to is Woody Boyd, wheagup on a corn farm.

Finally, the discourse surrounding Harrelson—utslcomplexities and in-
distinctions—is similarly murky in the separatiohcelebrity and politics. Harrelson’s
politics are portrayed as another extension ofdnse, and, as such, another form of
entertainment. One writer describes the movierimseakin to a review of superior acting
in film: “Go Further seems downright prophetic, yati won'’t catch Harrelson acting
smug about it*#° Most articles simply weave his politics into therg as if they were a
new acting endeavor, a film in promotion: “the sayaar he was nominated for an Oscar

for his starring role in ‘The People vs. Larry FhaHarrelson was arrested in Kentucky

182 Mike Higgins, "Q the Interview: Woody Harrelsonridependentiuly 28 2002.

183 Eischer, "The Return of Woody Harrelson."

184 Richard Ouzounian, "Acting out Angels and DevilBgtonto Star September 6 2004.

185 Gregory Dicum, "Walking the Talk: Woody HarrelsoSustainable Life,SF Gate July 20 2005.
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for planting industrial hemp seed$*Several news leads mark the confusion of
entertainment and politics by referring t&ctor Woody Harrelson” promoting “organic
living.” 88

What can be taken from an analysis of Harrelsoréglia discourse is that the
celebrity image is so matter-of-fact in contempgnaaurratives—be they marketing,
entertainment, or political—that the voice of tlededrity functions as a form of
intellectual, the celebrity expeft Reasons for such a conclusion go far beyond
Harrelson’s case: celebrity athletes promote cosmetelebrity actors are the narrative
voices of documentaries, professional wrestlerdybuilders and actors are elected
governor, even President. Americans are rather taskding told what to wear, drink,
and vote by celebritieS° A celebrity pitching a movie or a beverage or ktipally
oriented lifestyle are not only equal in the eyEsrdgertainment discourse, but also equal
in the world of soundbyte culture.

Harrelson expresses his celebrity expert rolevmways. First, he offers his
rhetoric within the fragmented world of articulatithrough soundbytes. He is expert in
his role as celebrity speaker, and this is expressais style of speaking—the
soundbyte. In contrast to the narrowly defined dexbgatively employed “sound bite” of

electronic news and political campaigns, | use¢hmsoundbytdo describe a broad

style in contemporary culture. Although often dedds a “disturbing” trend in public

186 Quzounian, "Acting out Angels and Devils."

187 Dicum, "Walking the Talk: Woody Harrelson's Sustdile Life."

188 Associated Press, "Actor Makes 1,500-Mile Trek #. To Save the World.", "Harrelsontfeadline
News May 8 2001.

189 See also Tania Lewis, "Embodied Experts: Robeghés, Cultural Studies and the Celebrity
Intellectual,"Continuum: Journal of Media & Cultural Studi¢$, no. 2 (2001).

19 Gamson refers to the discourse of celebrities@septing “instructions” for their interpretation.
Gamson, "The Assembly Line of Greatness: Celebrifyjwentieth-Century America," 16-17.
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deliberation:®* Stephens points out that the emergence of sotesl ibielectronic news
are actually an “efficient use” of the medium, @emsary adaptatidfi? | argue that this
adaptation has now permeated much of contemporscgurse, an argument that has
also been the basis for further sound bite deridiothe aptly titledSound Bite Culture:
The Death of Discourse in a Wired Waqrtte editors summarize the position of the
collected essays: “We have deceived ourselves lagapened the value of genuine
discourse if we look around and believe that whathear is meaningful
communication.**®* Suspending judgment in favor of the analysis efohc as it
occurs—at the intersection of technology and celtdl consider the soubgtteculture.
Second, Harrelson points the readers to his wehsitbe place to find more expert
testimony. While he variously promotes the film dwbk as well, Harrelson is plain that
the website is the prime location to know more.

Speaking to a crowd in Santa Barbara, Harrelsgs, $®ur message is not for
everyone; it’s just for the hardcore.” This is aramstration of the expert position and
deft use of soundbyte rhetoric, as reported irPde Alto Weeklarticle on his
speech® While we might think of “hardcore” as an exclusiederence, the term in
popular usage is a buzz word for everything fronsimhardcore techno, hardcore rock,
hardcore rap), to “hardcore gamers” (video gambueigsts), to almost any reference
involving an inside perspective (super-nerd Bilt€acalls his software company

“hardcore™®). Harrelson is simply placing himself in the ceraéthe action, promoting

191 Mickelson,From Whistle Stop to Sound Bite: Four Decades dififpand Television61.

192 StephensThe Rise of the Image, the Fall of the Wdrd6.

193 Slayden and WhillockSoundbite Culture: The Death of Discourse in a \@iéorld 3.

194 D'Agostino, "Woody's Children: Former 'Cheers'dkdtectures Stanford Students on the Benifits of
Organic Living."

195 Apple MattersPoes Bill Gates Have the Prescription for Apple‘'arkét Share Blues@May 4 2005
[cited March 10 2006]); available from
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his own lifestyle buzz. The same article leads witdarrelson soundbyte as well: ““The
world is having some issues,” Woody Harrelson saiti a movie-star smile on his
face.”® While the quote is colloquial and the attributimomfuses Harrelson’s celebrity
roles, as a unit the fragment of discourse mattiteesultural norms of unified
entertainment, politics, and promotion.

In other instances, Harrelson’s use of soundtesolished catch-phrases, like
“evolution, not revolution” and “personal transfaation equals planetary
transformation.**” He has even been given credit for the terms atwhgzhrases of
others, such as “leaving a lighter footprint on ¢laeth” which refers to the term coined
by William Rees and Mathias Wackernagel that withespread use to measure
individual impact on the environmeht Another example both misattributes and mis-
defines a common phrase: “what Harrelson callsngaiff the grid’ — getting away from
corporate products and influence,” writes The Agded Press. Not only has the term
“off the grid” been in use for decades, the phisgsecifically refers to homes using self-
sustaining power systems, thus they are “off” tleeteical “grid.” Harrelson’s own home
in Hawaii is “off the grid,” which is the context which he often uses the term
(correctly).

Nevertheless, Harrelson is offered as an expedth&s soundbytes and

catchphrases function to direct the combined foatggomotion, entertainment, and

http://www.applematters.com/index.php/section/comtsieloes_bill_gates_have_the_prescription_for_app
les_market_share blues/.

19% D'Agostino, "Woody's Children: Former 'Cheers'dkdtectures Stanford Students on the Benifits of
Organic Living."

197 Michael Hollett, "Woody,'Now Torontg August 28 - September 3 2003, Lambert, "Woodyrélaon
Speaks for Simply Organic Living."

198 Nicky Chambers, Craig Simmons, and Mathis Wackgeh&haring Nature's Interest: Ecological
Footprints as an Indicator of Sustainabilifiyondon: Earthscan, 2000), Mathis Wackernagel\&filtiam
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politics in the general direction of his environrtmmessage. More explicitly, however,
Harrelson directs readers to continued exposutieetonessage at voiceyourself.com.
Voiceyourself.com is frequently presented as theksive source for Harrelson'’s ideas,
or as the end-product of his activistiHarrelson clearly encourages this. Consider again
this statement:

I've got this website with my wife called voiceysetf.com and that’s

really the heart of what we’re doing in terms of aativism. You should

look at “Thoughts From Within” there. It's a poemwiote, putting

pictures to it, and that will tell you exactly wieemy head is &°
A viewer of TFW comes to the experience within digcourse of celebrity and the world
of soundbyte rhetoric. An individual may or may hate read any of these articles, or
seen Harrelson in appearances, the film, or th&.lddonetheless, the expectations of
celebrity and soundbyte culture remain. Theregsrgeral social narrative that conjoins
the life and work of a celebrity, interweaves poditand entertainment, and sometimes
melds the actor and the characters portrayed. Withs state of affairs, the celebrity
expert not only exists, he/she resonates as a ctahfe constant. As Marshall writes,
“Celebrity status operates at the very center efdliture as it resonates with conceptions
of individuality that are the ideological ground\&estern culture®* The culture of
soundbytes operates similarly, as the technologyeof media communication favors

pith and aphorism. As the viewer experiences tghfiersion of TFW the celebrity

E. ReesQur Ecological Footprint: Reducing Human Impacttbe Earth(Gabriola Island, BC: New
Society Publishers, 1996).

199 Dicum, "Walking the Talk: Woody Harrelson's Sustdile Life.", Hollett, "Woody.", "Woody
Harrelson, Furthering the Caus@/ashington PosiNovember 5 2004.

200 Fischer, "The Return of Woody Harrelson."

201 Marshall,Celebrity and Power: Fame in Contemporary Cultuce
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expert and soundbyte forms of resonance are polwedtorical options for articulating
activist messages.
“Thoughts From Within”

www.voiceyourself.com was created in 2001 to cdi@avith Harrelson’s Simple
Organic Living Tour (SOL). Although Harrelson istked as the website’s “founder,” his
wife Laura Louie is named as both “co-founder” doiative director.2’? Louie is given
credit as the site’s manager when interviewed enfilm, Go Furthe—where she is also
shown working on site design and blogging. The wtetsscurrent design was produced
by Tree Media Group, a media production compani @imission “to use media to
support and sustain civil societ§?® The content of the site, however, is a collabueati
effort by the “team of people who put their heams minds to work.” The
VoiceYourself team currently consists of Harrelsoa Louie, an executive producer,
moderator, technology chief, team rabble rousesf, @nd two contributing editors. The
site also offers internships and contains entyeguest editors and contributors. The
VoiceYourself team works under the organizationssioin statement: “We believe all
life on earth is sacred. VoiceYourself promotes imsgires individual action to create
global momentum towards simple organic living amdestore balance and harmony to
our planet.®®*
Currently, voiceyourself.com’s main page featuhgse prominent sections

(Figure 15)% First, a section titled “What’'s New” offers shbftirbs and links to newer

202 /oiceYourself.orgWho We Ard[cited February 10 2006]); available from
http://voiceyourself.com/14_contactus/14_whowedne.p

203 Tree Media GroupHistory ([cited February 5 2006]); available from
http://www.treemedia.com/history.htm.

204\/oiceYourself.orgMission ([cited February 2006]); available from
http://voiceyourself.com/14_contactus/14_missiop.ph

205 As of February 15, 2006
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and featured sections of the website. Includetii;idection is a large photograph of
Harrelson which links to information for tli&o Furtherfilm andHow to go Further

book. The second feature section, “Action Alertsoaprovides short blurbs and links.
The links provided here take the viewer to othgaoization webpages, most frequently
involving a petition of some kind. Finally, a sidgelon the left of the page functions as a
table of contents gateway to the rest of the web3iabs here include: “Da Kine
Kitchen,” offering information on raw food dietsdarecipes; “Wood’s Goods,” “eco-
conscious products” recommended by Harrelson; ahadtights From Within,” a link to
the flash production of Harrelson’s poem.

TFW is the top link on the sidebar, and has be®ilable on the site longer than
any other conterf®® The webpage containing the flash production festtine first image
seen in the flash version (Figure 16). This pictrelarrelson’s knit-capped head from
behind, surrounded in thick smoke and looking mtirror, is overwritten with links to
the flash production, the website for downloaditgskplayer, and a related page
containing the text of the poem alone. Above thkdliis the title of the poem, “Thoughts
From Within,” along with its first line: “Sometimddeel like an alien creature for which

there is earthly explanatioR®

2% The online database, Internet Archive, has saeesions of VoiceYoirself.com dating back to May 1,
2001 and Voiceyourself.org from October 20, 2004ic®Y ourself.org, "Voice Yourself Homepage,"
(Internet Archive, 2001).

207 voiceYourself.orgThoughts from within Maifcited February 2006]); available from
voiceyourself.com/03_thoughtsfromwithin/03_main.php
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Figure 15. The Home Page for VoiceYourself.org
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About Ug
Figure 16. The launch page for TFW shows the firsimage from the Flash
production

Although TFW is not graphically or textually the bgte’s core element, it is the
only individual text referred to by viewers andieavers on the web. Many outside links
to VoiceYourself.com, in fact, either link directly the TFW sub-page, or refer viewers
to seek it out. Anita Roddick, founder of the eensstive business The Body Shop, blogs
about being referred to a “short film” on her frieWoody Harrelson’s website. I
checked it out. You should too,” she writes. Shevjgles both a link to TFW and the text
of the poem, “if you have technical difficultie’® Popular link blog MetaFilter.com
similarly offers a direct link to TFW, writing, “Tdughts From Within is an interesting

multimedia poem from Woody Harrelsoff® Another blog, JimBlog.net, also supplies

208 Anita Roddick,February 2 Blog Post2005 [cited March 2006); available from AnitaRazdkdcom.
209 MetaFilter,Blog Post August 2(004 [cited March 2006]); available from Meta€ilcom.
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the link and text of the poem, writing that “TherRiglann documentary film of Woody’s
“SOL” (Simple Organic Living) contained this poeand | went to the website and
found it.”2*°

Posts on VoiceYourself.com’s bulletin board, calledtlage forum,” have cited
TFW as the key text on the website. One forum memiiges that “Thoughts From
Within’ really grabbed me...pure heart felt brilliand_ooking back, it seems that it was
a small part of my wake up caft** Another writes that TFW “hooked” him to the site
and says that “thoughts from within resonated dyedithin myself.”?*? In the analysis of
TFW that follows | argue that what grabs or hodiesvtiewer are resonant moments that
function through alignment with the discursive estaéions of celebrity expertise, and
soundbyte rhetoric.

“Thoughts From Within” was converted to a Flashviadoy adding photographs,
graphics, worded text, and music to a recordingafelson reading the poeft.
Opening the Flash file first brings onto the scradoading scene with a green butterfly.
When the file has loaded the viewer can click thedrfly to begin the movie. Audio for
the movie consists of Harrelson’s voice recordifthe poem and a looped track of jazz
drums combined with a hypnotic four note base éné three note melody. Harrelson’s
voice is calm and tonally flat. The lines are reatth steady meter, holding many of the
final vowel sounds to maintain rhythm. Although firinted versions of the poem are 63

lines divided into eight stanzas, the alignmemlufases and images in the Flash

219 3imBlog,Blog Post November @005 [cited March 2006]); available from JimBlogt.

211 Ken JacobieYoice Yourself Forum Post January 29 - O¢806 [cited February 2006]); available
from www.voiceyourself.com/forums.

%12 jasonil, Voice Yourself Forum Post January 28 - Re:Fr Wog@06 [cited February 2006]); available
from www.voiceyourself.com/forums.

23 Tree Media GroupFeatured Site: Woody Harrelson's Thoughts from Wigfited February 2006]);
available from http://www.treemedia.com/projects_edia.php?site=voiceyourselfmm.
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production divide the piece into 32 sections (sppehdix XX and XX) which lasts just
over three minutes. Images in the production dnehaitographs with the exception of
two. The second image is a parody of the iconiatpag “March of Progress” by Rudy
Zallinger?* The drawing shown in this section depicts the @hmh of humans from ape
to hominid and then continuing on to a hunched fox@ar a computer terminal (Figure
17). This coincides with Harrelson reading thedifi®ure | have human form / walking
erect and opposing digit$™® The fourth image is a textual representation ef th
coinciding lines of poetry. In this image a jumblencoherent letters appears while
Harrelson reads “l feel like a run-on sentenced punctuation crazy world / and | see
the world around me**® This jumble sorts itself out so that the wordssoreen match

Harrelson’s final line of the section, “like a medllective dream” (Figure 18}

«f5E6¢

Figure 17. This image is a parody of a well-knowmaage depicting evolution

214 Rudy Zallinger's image showing a progression gfifes from “proto apes” to “modern man” was
originally published in the Time Life SerieBarly Man Francis Clark HowellEarly Man Life Nature
Library (New York,: Time, 1965). It has since been reposdliand parodied in countless ways, almost
always without attribution.

ZSTEW lines 3-4

ZTEW lines 6-8

7 TFW line 9
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¥ MO eSO ECINT DERdN

Figure 18. The jumble of words (on the left) resole to match the spoken line "Mad
collective dream" (on the right).

Like these two non-photographic exceptions, theairing images, all
photographs, also offer representations of theap@kords. Many of the Flash movie’s
sections also include printed lines of the worded. tThus a section with the voice-over
saying “An endless stream of people / move likes #nam the freeway / cell phones,
pc’s, and digital displays” contains a photographne lanes of one-way traffic while
the words “an endless stream” appear over themgiend then fade aw&y While all of
the visually reproduced words appear in the sanadl swhite, plain sans-serif font,
simple effects are used to provide movement ankhis of words or sections of the
production together. For example, as Harrelsongdagl line “And war is the biggest
money-maker of all” the text “War = $” fades inteetupper left corner of a photograph
showing two fighter-jets in flight. That text remaion screen for the next image,
depicting a small group of soldiers watching a ifre@daunch in the distance as Harrelson
reads the line “we all know missile envy only corfresn being small®'° Other text
moves across the screen or fades word by wordimteanother. The words

“revolution,” “evolution,” and “solution” appear drrotate around an axis above a

218 TEW lines 10-12, section 5
219 TEW lines 23 and 24, sections 12 and 13.
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photograph of several wind-turbines as HarrelsadséYou say you want a revolution /
a communal evolution / to be part of the solutié.”
Soundbyte Resonance in “Thoughts From Within”

The use of visual fragments of the spoken textpmpliment with the
photographs, not only add coherence to segmernhegroduction, they also highlight
the soundbyte quality of the poem. These piecewitten text punctuate what
Harrelson’s even tone does not, providing emphasighrases like “a mad collective
dream,” “modified irradiated Big Mac,” “strange cige in the weather,” and “living as
loving.” Combined in turn with powerful imagery,e¥e soundbyte moments collectively
provide strong resonance. One resonant moment cesiblarrelson’s voice saying “I
feel like a run-on sentence / in a punctuationycraarld / and | see the world around me
/ like a mad collective dream,” with the image wimbled words resolving itself into the
soundbyte phrase “a mad collective dream.” Anothement punctuates the lines “like a
genetically modified irradiated Big Mac / is somahsymbolic of food” with a giant fast
food burger, so large the screen fails to contawvhile the words fade in one by one:
“modified,” “irradiated,” “Big Mac” (Figure 19). 3nilarly, the spoken words “politicians
and prostitutes” who “talk about the strange changble weather” are accompanied by a
photograph of a smog concealed city-scape. Hamalsmice and identical printed
words “living as loving” are punctuated with a pbigtaph of smiling, ethnically diverse

children grouped with arms draped over one-andffigure 20).

220 TEW lines 60-62, section 31
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MODIFIED lﬂﬂm

Figure 19. The irradiated Big Mac

LIVING IS LOVING

Figure 20. Smiling children shown in "Thoughts FromWithin"

Each of these moments exemplify soundbyte resondimase strong, multi-
dimensional elements of rhetoric coalesce in theroanicative encounter. The
combination of spoken and printed words with a@spntative image as the resonant

moment “living as loving,” for example, offers thiewer an aphoristic articulation of
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living (as loving), a byte of sound punctuated véathyte of worded text. The two
reinforce each other, and are further articulatét & particular exemplar: the smiling,
multi-ethnic children. Appealing to the discursiv@revalent values of diversity,
childhood innocence, and youthful bliss, this imagekes what the words describe—
providing a collective resonance. This is the pta¢nf soundbyte resonance in the
setting of new media. Although there is a tenddncylistraction and narrative
fragmentation, new media texts like TFW can condetifuse yet common discursive
experiences into moments of resonance, the evakirngetorical force. The combination
of spoken words, printed words, and images—whéltfidki related—can produce
strong rhetorical statements.

The soundbytes | am describing draw upon the vieweperience with the
soundbyte culture by creating collective, resomamments in an expected style. The pith
of these statements align with the experienceetélevision viewer, the headline reader,
and the web-surfer. In addition, these soundbytasimthe technological characteristics
of the medium. The hypertextual, multi-media rinternet communication form is well
suited to delivering resonant, forceful, and, w®mrt messages. So TFW contains a
series of interconnected moments of soundbyte eementhat draw on the
technologically compelled style of contemporary ewmication. Another aspect of the
soundbytes in TFW, however, also draws uporctrgentof the soundbyte culturé!

“In Money We Trust,” a slogan borrowed and rewordéd missing “God”
implicating a capitalist-centered society for fdisg its spiritual history, is a resonant

soundbyte for its pith and depth, but also becafi#s familiarity. In the Flash

21| do not mean to suggest a clear bifurcation offand content here. | see foemcontent, with no
clear distinction between the two.
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presentation, the written words “Money” and “Trustitle across the screen over a
photograph of anxious stock-traders forcefullyljogtfor position on the market floor,
Harrelson reads the lines “In Money We Trust, &ivfind happiness.” The moment
plays Money against Trust as a familiar sloganmesss in our mind, with a parallel
tension between Money and God. The image of stadets, a human condensation of
capitalistic greed, provides punctuation. The disme elements evoked from the
memory of the viewer—a national slogan, spirityafithe market”—collide with the
rhetoric of the moment—Harrelson’s mutation of sf@gan, the tension between Trust
and Money, Money and God, greed and happiness.igtiie opportunity a new media
soundbyte generates for shifting consciousnessoQfse, there is no guarantee in any
single moment of potential, but a text like TFW yad2s many opportunities.

Some opportunities for a resonant soundbyte td shifsciousness are created by
aligning soundbytes and the communication conterew media with pithy statements
and punctuated, evocative images. For example, E&hiains the resonant moment
provided by the combination of a soundbyte, “thennahat they call living,” with the
image of an entranced family staring blankly atdlmv of a television. Other
opportunities draw upon the experiences of theeanodi within the soundbyte culture,
taking common phrases like “the man behind theamir—a reference so frequently
used its cultural resonance goes well beyondNimard of Ozrigination—and adding
an image showing a collection of corporate logasheecognizable in themselves,
cluttered along a retail strip, itself a familianage (Figure 21). From the obvious
Beatles’ reference (“You say you want a revolut)o’ creatively expressive turns of

phrase (“a communal evolution”) to an in-betweethefuntraceable yet familiar (“part
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of the solution”), soundbyte resonance pulls togedtements that function in alignment

with the content, style, and technology of thewinstances of communication.

-l'-ﬂ: Enterprise

SEEET.T rﬂ' Loy

Figure 21. Corporate logos by the roadside in "Thoghts From Within"

Celebrity Resonance in “Thoughts From Within”

Like soundbyte resonance, celebrity resonanceimscthrough appeals to the
prevalent discursive experiences of its viewer lgnang with the characteristics of
prominent forms of communication and by the proubuncof potential rhetorical forces.
Living in the celebrity world, where discourse ré&gly conflates the life and the product,
entertainment and politics, interactions with abety’s voice create a general
expectation for authoritative delivery. Althougleta is an ambiguity characteristic of
celebrity discourse, the use of a celebrity voi@ntains one consistency: authority.
Whether as spokesperson, promoter of self and ptpduas political activist, the

celebrity maintains the role of the expert in crdtiexpectations. These expectations
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exist as rhetorical parameters in play when a vieemeounters TFW. Harrelson’s voice
meets expectations by providing complementary rieta rhetoric of celebrity
expertise. The rhetorical elements present witlkilVis Flash presentation function to
direct the celebrity expectations toward Harrelsgolitics. Since politics and
entertainment are also within the realm of celgl@®pectation, the repulsing force of a
patronizing lecture are tempered by the viewersirdefor insight on the celebrity lif&?

| have discussed above that the soundbyte culivos individual moments of
resonance. | have also made clear that the indivichoment of resonance extends
beyond itself as forces come into play in the comicative encounter. Evocations of
discursive experiences are joined with culturalestations to interact with the rhetorical
elements of the text. This is, for example, hovonesit reversal functions. | should be
clear to state, however, that there are no disbaanhdaries of text and non-text. This is,
in fact, precisely what allows for resonance toction so well in contemporary
communication. So far | have discussed the breabdfmpundaries between an
identifiable text and technology, discourse, antuce. The same is also true within a
text. The moments of resonance, although oftemdtsbr distinguishable, do not stand
autonomously within the text in either the sens they are separable from discourse or
in the sense that they are separate from the fadad text. Fragments of texts, like the
soundbytes discussed above, are capable of rhattoice not because they stand alone,
but because they operate as moments within themgtances of communicative
encounters—be the circumstances technologicaludis®, or textual. The resonant

moment stands as an identifiable element withindibeursively positioned text, which is

222 simonson similarly argues the effectiveness aflméy campaigns by PETA. Peter Simonson, "Social
Noise and Segmented Rhythms: News, EntertainmedtCalebrity in the Crusade for Animal Rights,"
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itself encountered within the overlapping charastes of technology, communication,
and culture. The viewer exists within the circumsts of communicative encounters,
and the viewer’s interactions are a product oféhcscumstances.

So far | have discussed some of TFW’s momentshamdthey interact with the
characteristics of new media and culture. | turw ho the rhetoric of the identifiable
text, as the viewer encounters resonant momenksnwviltie sweep of TFW. Viewers,
after all, may be living in a world of fragmentatiand distraction, but they are also
conditioned by the norms of narrative structureeféhs no either/or—fragments
narratives—but a playful tension between the twass evident by the use of the
celebrity expert voice and the generation of paaéntsonant moments in TFW. Even
the title, “Thoughts From Within,” suggests boturaty of expert opinion, assuming
viewers would have interest in a set of thoughtsipced in poetic form, reproduced in
digital media, as well as value of the multipledtights” that occur “within” the mind of
the celebrity expert. This presumption continueshwhe first moment of the production
as Harrelson reads the lines “l sometimes feeldik@lien creature / for which there is no
earthly explanation.” The line “I sometimes fe&klian alien creature” is punctuated
through visual display of the words and the phapbrof Harrelson, surrounded by
smoke, with a strong light in the background (Feg@R). The smoke and light are
suggestive of alien encounters in science fictibnsflike Stephen Spielberg’s classic
Close Encounters of the Third KijBigure 23). The image is also suggestive of
Harrelson’s well known activism for hemp and maaia legalization, as the smoke
appears to have emanated from Harrelson himseifeldan’s image complements the

subject of the first line of the poem “I"—also Halson. As a narrative opening, this

Communication Revied; no. 3 (2001).
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moment sets Harrelson apart from the world, asigovifrom above, with “no earthly
explanation.” Positioned as different, and othetdlgy Harrelson’s perspective is that of

the objective outsider, the alien creature thakm@wv from movies is beyond our

comprehension, deity like.

Figure 22. Harrelson is shown in smoke and light iriThoughts From Within"

Figure 2. Two scenes from Close Encounters of tAdird Kind (1977) showing
alien lights
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The narrative structure of the text separatesdtsrn (the expert) and the viewer
from a demonized other. As a poem, the narratieesire begins in the first person,
with four “I's and one “my” in the first stanza. &mext two stanzas switch to the
collective, with two uses of “we” and one “us” imetthird stanza, one “l,” one
“everybody,” and one “us” in the forth stanza. Togh stanza also includes the
beginning of a bifurcation between this collectivee” and “they,” represented by
“government,” “politicians” and “the man behind tbertain pulling the strings.” In the
fifth stanza Harrelson reinvigorates his positiéexpert, casting himself in opposition to
“a billion people sitting watching their TV” as tlome who sits “on the grass under a
tree.” The sixth stanza switches back to confirmeéhemy, “they: “the earth rapers / like
Monsanto and Dupont.” In the seventh stanza Hamnalsturns to the development of a
collective, an “us,” guided by the expert to “imag/i when “God was nature.” In the
final stanza, Harrelson speaks directly to the eiewmow a member of his collective,
challenging: “Do you dare.” Five uses of “you” amide “your” occur in the first six lines
of this final stanza. On the final line Harrelsoa¥pert persona returns to declare
“Maybe I'll be seeing you around.”

Within this narrative structure of celebrity expige there are three clear
opportunities for a deep celebrity resonance. Thegeide with Harrelson’s three most
prominent spoken moments of expert authority infitsg, fifth, and eighth stanzas when
he adopts the first person voice. Breaking the pméonthe individual lines which
correspond more faithfully to the 32 images inpheduction, we find lines one and two
corresponding to image number one of Harrelsomioke and light. Second, lines 40

and 41 in the fifth stanza, “and since there idoming room / | sit on the grass under a
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tree,” corresponds to image number 21, a photogoéptarrelson, in profile, sitting
shirtless in the lotus position on the grass umadieee (Figure 24). Here the moment
compliments the narrative but also visa versahagdlow of rhetorical forces predisposes
the viewer to consider Harrelson as expert. The eminwith its Buddha-like image,
entertains the viewer with an image of the celghbifi¢e, politicizes with a celebrity
authority, and fulfills the expectation of a resohmoment between Harrelson, the “I”
and “us” the viewer. Finally, in the closing linecaimage of the production, Harrelson
offers a clear enticement into celebrity entertantfpolitics. Not only does Harrelson
lead the repeated reference to the individual “yevith the spoken “maybe I'll be seeing
you around,” but he is similarly pictured in casalithes, on the street, shaking hands in
a small crowd (Figure 25). The implication herelwious, meet his challenge “to be part
of the solution” and you can meet the celebrityalculture of idealized celebrity life, the

face-to-face moment is the ultimate enticementréison plays on the celebrity culture

by offering himself as enticement to political &m.
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Flgure%. Harrelson Shakes Hands in Toughts Fronwithin"

On the circumstances of new media communicative eognters.

The circumstances of communicative encounter irecthe discursive
experiences of the viewer, the elements of the taxt the technological characteristics
of the media in practice. Each moment of an en@rusta possibility for shifting
consciousness. In this chapter | have explore@arytof resonance as a rhetorical appeal
that aligns with the circumstances of communicationew media. New media’s
technological characteristics of digitalizationplkytextual networking, and productivity
alter the communicative event, immersing the viemespeed and volume. Resonance is
an approach to studying textual elements basetieimmersive analyses of DelLuca,
Schwartz, and other electronic media scholars. dfysoach argues that evocation of
discursive experiences is more effective than gitero engage on deliberative grounds.
This position is substantiated by the rhizomatgsdmination of new media texts, which
is averse to deliberative engagement.

Each of the two case studies offers insight infmnance as a rhetorical appeal
and as an alignment with communicative circumstanicel he Meatrixallusions to

common discursive elements, a cultural resonamo®jded the immersed viewer
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experiential grounding on which to interrogate tidnet. Since the communicative
circumstances of new media separate texts frorbataliive discourses, viewers must
rely on the diffuse elements of cultural experiemctneir interactions with texts.
Allusions to a prominent cultural artifact suchTdse Matrixbecome welcome signposts
in such circumstances, drawing the viewer’s atbentin addition, the use of cultural
resonance as a basis for contradiction, resongetsa, provides activist rhetors the
opportunity to shift consciousness.

The second case study continues to demonstrateténeclation between media
technologies, discourse, and the circumstancesrmafwnicative encounter. The
rhetorical appeal associated with the resonanteeodelebrity expert ties discursive
experience to the circumstances of communicatioaligying the expectations of
discursive experience with textual elements. Souradiesonance also aligns discursive
experiences in the soundbyte culture with the teatindbyte culture and resonance
further connect the technological characteristies promote pith and aphorism to the
style of contemporary discourse and the commumeancounter. “Thoughts From
Within” condenses diffuse discursive experiencés moments of resonance by layering
the spoken, printed, and visual elements of the mewia text. From the moment to
moment rhetorical encounter to the identifiable texexperience in discourse, resonance
in various forms has the capacity to generate rloatidorce, a shift in consciousness, by
aligning technology, text, and viewer.

This approach to new media communicative encosimbeates the possibility for
activism in shifts of consciousness generateddesigative force of the mediated

interaction between text and viewer. Resonancetitume by drawing on the
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commonalities of discursive experiences. In thd nbapter, however, | will consider the

possibility for resonance beyond discursive expeee at the surface.
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CHAPTER FOUR:

IMAGE RESONANCE

Excerpts Worded and Imagistic

Today the scene and the mirror have given waysitreen and a network.
There is no longer any transcendence or depthgridytthe immanent
surface of operations unfolding, the smooth andtional surface of
communication...the surrounding universe and our bedies are
becoming monitoring screens.

Jean BaudrillardThe Ecstasy of Communicatjc®?

And behind the paparazzi there are the media, ahoht the media, us.
All of us: we whose desires shape the media; we avhdhe medium, the
network and the conducting current. There are ngdo either actors or
spectators; all are immersed in the same reatitthe same revolving
responsibility, in a single impersonal destiny whis merely the
fulfillment of a collective desire.

Jean Baudrillardimpossible Exchangéd. 38
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Figure 26. LeonardoDicaprio.com

| begin this chapter by arguing that there areakthetorical qualities in each of

the three excerpts above (Two from Baudrillard Rigd26). This is an argument about

223 « 224 «

the “pictorial turn,??® “rhetoric of the image®* “visual rhetoric,?* and “image
events.??® The argument centers on defining the image ast@ficommunicated
meaning. So, in the examples above, the image frmonardo DiCaprio’s website is
argued to have a rhetorical quality equal to the Wwerded excerpts. The image is
capable of exerting rhetorical force, and thatdocan be interpreted through analysis.
This is the assumption driving the analysis of nasee inThe Meatrixand “Thoughts
From Within.”

In accordance with the theory of resonance diszlissthe previous chapter, an
analysis of the image above would concentrate erigcourse of DiCaprio’s fame, the
celebrity culture, and cultural resonance. DiCagsian A-list movie star given a position

of expert via the contemporary celebrity culturced in conjunction with scenic

nature—the resonant images of the coral reef,aiméarest, the great ape, and the

223\V. J. Thomas Mitchellconology: Image, Text, Ideolog¢hicago: University of Chicago Press, 1986),
W. J. Thomas MitchellRicture Theory: Essays on Verbal and Visual Repraseon (Chicago: University
of Chicago Press, 1994).

224 This is the title of a chapter in Roland Barthed Stephen Heattimage, Music, TexNew York: Hill
and Wang, 1977), 32-51.

225 FinneganPicturing Poverty: Print Culture and Fsa Photographii, Robert Hariman and John
Lucaites, "Public Identity and Collective MemorylhS. Iconic Photography: The Image of 'Accidental
Napalm',"Critical Studies in Mass Communicatiéf, no. 1 (2003): 36.

226 DelLuca,Image Politics: The New Rhetoric of Environmentelivism Foss also refers to the “visual
age,” Sonja Foss, "Rhetoric and the Visual Imag&e&ource Unit,Communication Educatiodl (1982):
55. Foss also discusses “visual imagery” Foss,Udifmagery as Communication (Review Essay)," 85.
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mountain valley—DiCaprio’s photograph lends celgbauthority to the most salient
environmental causes in contemporary discourséhé&uanalysis could argue that the
use of a gorilla in particular draws upon the ptenas an alternative hero in our culture’s
narratives, both fictional and nonfictiorfal. The frequent film and television remakes of
the “King Kong” story alone substantiate this argum?® Evidence of the primate-
hero’s resonance is abundant. Consider the imgacsimgle example from fiction
literature, Daniel Quinn’sshmael??° This book, with its gorilla-hero as title charagte

the inspiration for reading clubs (including a menton the Oprah Winfrey Show’s
segment on books), websites and internet discugsaups, the Pearl Jam song “Do the
Evolution,” and the major motion pictuhestinct®*° Similarly the “real life” gorilla-hero
Koko, known for her use of sign language, makegueat appearances in documentaries,
feature news segments, and was the inspiratiothéorole of Amy, the sign-using gorilla

in the film Conga?®**

DiCaprio, in fact, has met with Koko and speak$ehalf of the
Diane Fossey Gorilla Fund worldwide campaign foriligofriendly technology.
Exemplifying the resonance of cultural gorilla exipace, DiCaprio noted that “very

profound things come from this gorilla*

227 Donna Jeanne HarawaStimate Visions: Gender, Race, and Nature in theltaf Modern Science
(New York: Routledge, 1989).

%28 Jules Bass and Arthur Rankin, "King Kong [Tv-Ssfie (American Broadcasting Company (ABC),
1966), Merian Cooper and Ernest Schoedsack, "Kiogg< (RKO Radio Pictures, 1933), John
Guillermin, "King Kong," (Paramount Pictures, 1978ohn Guillermin, "King Kong Lives," (De
Laurentiis Entertainment Group (DEG), 1986), Pdsmkson, "King Kong," (Universal Pictures, 2005),
Paul Leder, "Ape: The New King Kong," (CFP In®/8), Ernest Schoedsack, "The Son of Kong,"
(RKO Radio Pictures, 1933).

22 Daniel QuinnJshmael: A Nove{New York: Bantam/Turner Book, 1992).

230 pear| JamYield (SONY, 1998), Jon Turteltaub, "Instinct," (SpysgeEntertainment, 1999).

21 Frank Marshall, "Congo," (Paramount Pictures,5)99

2321 eonardo DiCaprio and Sir Arthur C Clarkéghoo! Webchat Transcrif2001 [cited March 20086]):
available from http://www.dianfossey.org/news/ledhar.html. As an example of Koko’s profound nature
DiCaprio cited Koko's response when asked for tleammng of life: “Polite people. People help godd.”
should be noted, however, that Koko’'s handler, pPé&ratterson—who is currently mired in legal battles
related to alleged sexual harassment of former @yepk who claim to have been coerced into showing
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| continue this chapter, however, by troubling timelerlying principles of this
argument—and the type of analysis it engenders ffoubling is not a move against the
“pictorial turn,” the visual, or the image. It igpaoblemitizing of meaning as a general
principle in the postmodern world of communicati@his is not an argument that the
words in the excerpts above have meaning and tagdardoes not, but that all meaning is
a fleeting myth. Words and images are both sigrasan ever-differentiating system, the
Derridian “differance.?*?

Baudrillard challenges the depth of meaning whih surface of pure simulation.
Analysis of discursive forces acting on the subjegointless in a world of surface,
collective desire, and the body as a screen. Téedspf image dissemination in the
digital world disallows interpretation based on exipnce. If we are the screen, as
Baudrillard suggests, do images do anything? i ttee how do we study the rhetorical
force of surface? These are the questions | hopgplore in this chapter.

Taking Baudrillard’s challenge seriously, my swtieg argument reconsiders
resonance through image resonance. A counterptré taeesonance of experience, image
resonance draws on the necessity to project ositlgellar screens of postmodernity.
Even as surface the image maintains a rhetorice¢fahough that force is admittedly
beyond clear description. | offer image resonarscaraapproach to the image beyond
meaning. Analysis of images from an environmerttalsbsite,

www.LeonardoDiCaprio.org, illustrate—both figuratly and literally—the possibility

their breasts to appease Koko’s nipple fetishymets the sign for nipple as people. In standaym, $hen,
Koko could be read as saying “Polite nipple. Nigpddp good.” Penny Pattersdfoko's First Interspecies
Web Chat: Transcrip{1998 [cited February 2006]); available from
http://www.koko.org/world/talk_aol.html, May Wongramed Gorilla in Sex Lawsuit: Did Koko Want a
Peep Show?USA TodayFebruary 19 2005.

233 Jacques Derrid@f Grammatologylst American ed. (Baltimore: Johns Hopkins UrsitgrPress,
1976).
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for rhetorical critique when we move from the notwf representation of meaning to

image projection.

Visual Rhetoric and Image Analysis

The stimuli we receive has continually shifted &o@vthe visual in the era of
electronic and now digital media forms. As sucmsideration of mediated rhetorical
activity in contemporary culture is remiss to igadie impact of the image. Thankfully,
a selection of rhetorical, cultural, and philosa@alhischolars have paid enough attention
to images that a spectrum of theory and criticisr® developed, encompassing
perspectives ranging from the iconoclast to icotsfZ* A brief review of the spectrum
of image theory and criticism reveals some key tioies to address before considering
the Baudrillardian problem of meaning, or lack dadr

Indeed, one sign of a visual turn in contemporammunication is the
concurrent rise in scholars’ discussion of imadginning in the early 1980s,
scholarship described as ‘image rhetoric’, ‘visungtoric’, ‘visual imagery’ and the like,
built a corpus full enough to describe some pasterithin it?*°> Much of this scholarship

could be described as falling into one of threegaties: ambiguity, antipathy, and

rhetorical significance. There are, of course, st mamber of scholars who don’t

234 Einnegan and Jiyeon, ""Sighting" The Public: lcdasm and Public Sphere Theory."

235 This review focuses on communication scholarsiiigl, moves subsequently to discuss cultural studies,
art history and philosophical literatures. Withonzmunication scholarship, see: Foss, "Rhetorictaad
Visual Image: A Resource Unit.", Kathleen Hall Jasain Eloquence in an Electronic Age: The
Transformation of Political Speechmakifidew York: Oxford Univerisy Press, 1988), Martireithurst,
"Hiroshima, Mon AmourFrom Iconography to Rhetoricuarterly Journal of Speed8, no. 4 (1982),
Medhurst and Desousa, "Political Cartoons as Rivaldform: A Taxonomy of Graphic Discourse.",
Lester Olson, "Benjamin Franklin's Pictoral Repnéaons of the British Colonies in America: A Syud
Rhetorical Iconology,Quarterly Journal of Speecl (1987), Lester Olson, "Portraits in Praise of a
People: A Rhetorical Analysis of Norman Rockwditsns in Franklin D. Roosevelt's "Four Freedoms"
Campaign,'Quarterly Journal of Speedd (1983).
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consider the image at all, preferring to remaithimrealm of spoken and printed words,
or even studying imagistic media like televisiorhwlittle or no attention to visual
elements.

The first category of scholarship that does comdide visual component of
rhetoric discusses images as ambiguous, subjeerimus interpretations based primarily
on context. Lester Olsen, for example, pointedieijyl at the ambiguous use of
religious and political imagery in Norman RockwelfFour Freedoms” posters, arguing
that they served “a deliberative function that \wawplified by the slogans on the posters”
and other associated te%f§ Almost all of the ambiguity scholarship arguethei
implicitly or explicitly, that the context which pvides interpretive direction to an image
is the worded context. Skow and Dionisopoulos exdynhis approach in discussing
images of the “Burning Monk.” Their analysis wasidgeed to show “the role of
discursive rhetoric for providing a context—anddlaurhetorical meaning—for certain
visual images®’ Similar arguments are made by Edwards and WirfRfend
Condit?*° A sub-category of this scholarship focuses orcitilation of texts in public

discourse, but does so either exclusively througgitextual reading or by examining

236 Olson, "Portraits in Praise of a People: A RhetrAnalysis of Norman Rockwell's Icons in Franklin
D. Roosevelt's "Four Freedoms" Campaign.” Olseratgpthis finding in a later article where he finfls
Benjamin Franklin’s commemorative medals that ‘tA¢ heart of rhetorical iconology are the ambigsitie
of appeals.” Olson, "Benjamin Franklin's PictorapgrResentations of the British Colonies in Ameriga:
Study in Rhetorical Iconology,” 118.

%37 Lisa Skow and George Dionisopoulos, "A Struggl€tmtextualize: Photographic Images: American
Print Media and The "Burning Monk"Communication Quarterl¢5, no. 4 (1997).

238 Edwards and Winkler, "Representative Form and/isaal Ideograph: The Iwo Jima Image in Editorial
Cartoons."

239 Condit Celeste Michelle Condit, "Constructing Vdiss of the Fetus and Freedom: Rhetoric and Image,"
in Decoding Abortion Rhetoric: Communicating Sociab@fe(Urbana: University of Illinois Press,
1990).
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patterns of distribution. In this category | woindlude the work of Finnegaff as well
as Hariman and Lucaité$ Finnegan’s study of magazine circulation of degi;sera
photographs, for example, concludes that “the stddgnages must remain grounded in
the materiality of their rhetorical circulatiof** Hariman and Lucaites studies of iconic
photographs in circulation similarly focus on distition and context. They argue that
“visual images are complex and unstable articutesigparticularly as they circulate
across topics, media, and texts, and thus are topgIccessive reconstructioft>

While | readily agree with the finding that imagee slippery and influenced by
context, the problem with the word/image binargssmplied assumption that words are
not ambiguous, slippery, or dependent on contextri@rpretive direction. Whatever one
might think about poststructural theory, it is ditflt to defend any proposition that
particular words or worded texts have fixed meanivpile images are often ambiguous
and contextually interpreted, the word/image diohot is inordinate. As for the
emphasis on circulation study, this is again a plegendence on the contexts of image
use, with little allowance for the rhetorical forakthe images themselves. Would these
scholars also argue that an address by Lincolneonkdy, as Condit says of images,

“DO NOT ARGUE propositioh$ut require that the “rhetoric” be “supplied*®

240 FinneganPicturing Poverty: Print Culture and Fsa Photograplfinnegan, "Recognizing Lincoln:
Image Vernaculars in Nineteenth-Century Visual @', Finnegan, "Social Engineering, Visual Podfi
and the New Deal: Fsa Photography in Survey Grdphic

241 Robert Hariman and John Lucaites, "PerformingClgientity: The Iconic Photograph of the Flag
Raising on Iwo Jima,Quarterly Journal of Speed8, no. 4 (2002), Hariman and Lucaites, "Public
Identity and Collective Memory in U.S. Iconic Phgtaphy: The Image of '‘Accidental Napalm'.”

242 FinneganPicturing Poverty: Print Culture and Fsa Photograpi224.

243 Hariman and Lucaites, "Public Identity and ColleetMemory in U.S. Iconic Photography: The Image
of 'Accidental Napalm'," 37.

244 condit, "Constructing Visions of the Fetus andefi@m: Rhetoric and Image," 85, original emphasis
(all caps and italics). Condit argues that imagesiire verbal supplement.
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A second category of visual scholarship adds nmyatiemnation to ambiguity,
an often virulent antipathy. Even those scholare wlrarly understand the role visuality
has in attracting public attention are often qu@koint out its failings as a rhetorical
form. Kathleen Jamieson, in a book length studglettronic communication, argues:

Because visual images are more quickly compreheadddnore readily retained

than verbal ones, increasingly it is what televnsi@ws elects to show visually,

not what it says verbally, that stands for the &vé@meports... in general, visual

dramatization can increase the immediacy and resenaf a synoptic phrase but

rarely can stand as an effective argument in its Gght?*°
This type of analysis perceives the visual turnammunication practice as directly
opposed to democratic participation, public disseuand eloquence. Frentz and
Rushing, for example, decry the visual spectacdiegirated into the filmJ'he Matrix
arguing that the film’s value is lost in its “spactilar effects®*® They conclude that the
“mythic insights into the postmodern condition commapped in visual images of
spectacle that deny the very insights the narrasiwging to convey®’ | respond to this
position in two ways: the first response is an esien of the above argument, noting that
words and images are not the dichotomy some waane lns believe. Second, | would
point out that whether a scholarefersworded rhetoric or visual rhetoric, the condition
of the communication context is undeniably incregsn visuality, and should be

considered for its possibilities and functionsyad as its downfalls.

245 JamiesonEloquence in an Electronic Age: The TransformatbRolitical Speechmaking.14 and 16.

24¢ Thomas S. Frentz and Janice Hocker Rushing, ""btd#n't Quite Herself Today:" Myth and Spectacle
in the Matrix" Critical Studies in Mass Communicati@f, no. 1 (2002).

7 bid.: 67.
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Finally, a third category of visual scholarshipotigh less prominent than the
former two, generally accepts visual rhet@srhetoric and attempts to consider use,
function, and application in communicative practioé particular note in this area is
DelLuca, who not only considers images in his bdit,also theorizes the notion of the
public screefi® and the historical impact of photography on envinental rhetorié*®
This scholarship is not an acceptance of imagashasently positive, only recognition
that visual rhetoric is a large and important pathe communication landscape and
should be studied without preconceived notionsigfad inferiority. A central theme in
this category of literature has been the concefitegpectacle. The spectacle, a concept
most often associated with Guy Debord, is a lodsscriptive term for image-centered
public events. Debord writes:

The whole life of those societies in which modeonditions of production

prevail presents itself is an immense accumulaticspectacles. All that once

was directly lived has become mere representatidhe spectacle is not a

collection of images; rather, it is a social redaghip between people that is

mediated by image’s?
Although Debord’s analysis of the spectacle is diegdly negative for its hegemonic
power, several communication scholars point to tsode as a newer function of
democratic deliberation. Gurevitch and Kavoori wiitat “in an age when audiences are
increasingly fragmented, television spectaclesteraainified audience” which “allow

for the emergence into public discourse of perspest frames of reference that are not

248 DelLuca and Peeples, "From Public Sphere to PGllieen: Democracy, Activism, and The "Violence"
Of Seattle.”

249 DelLuca and Demo, "Imaging Nature: Watkins, Yosemind the Birth of Environmentalism."

%% Guy DebordSociety of the SpectadBetroit: Black & Red, 1973), 12.
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usually present®®! Gronbeck similarly argues that “television givle viewing public a

chance to oversee the spectacle, to particigate.”

Baudrillard’s Challenge

Baudrillard does not enter into this conversataorong scholars of visual
communication, he exists outside of it. Perhapsighfor the best. Consideration of
Baudrillard’s perspective on images is deeply thmgto a spectrum of theory and
criticism based in notions of context, worded daldiion, and/or a unified audience. It is
equally troubling to the activist, who seeks toresgg and argue with the intensity of
depthful meaning. Baudrillard challenges contexhwurface, deliberation with
simulation, and the public with immediate and indizal response. Baudrillard
challenges meaning as unattainable and arguemtbasity comes in the form of speed.
He analogizes the communicative world to the urdety principle of physics,
Heisenberg’'s famous postulate stating that we camwkhe speed or position of a
particle but never both at the same time. AccordinBaudrillard, this “also applies to
the impossibility of evaluating both the realitydatihe meaning of an event as it appears
in the information media?®® Specifically, Baudrillard argues that we can eittmeaster

meaning, and appearance escapes us; or the mesages, and appearances are

51 Gurevitch and Kavoori, "Television Spectacles alities," 416-17.

%52 Gronbeck, "Rhetoric, Ethics, and TelespectacléserPost-Everything Age," 220. Hariman and
Lucaites have a similar position, arguing that “tlaély stream of images...define the public througlaet
of common spectatorship,” a phrase used in twefit articles: Hariman and Lucaites, "Performing
Civic ldentity: The Iconic Photograph of the Flagistng on Iwo Jima.", Hariman and Lucaites, "Public
Identity and Collective Memory in U.S. Iconic Phgtaphy: The Image of ‘Accidental Napalm'."

%3 Jean Baudrillardmpossible Exchanggondon: VERSO, 2001), 19.
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saved.” However, since we are now immersed in ddaafrappearances, “things are
becoming further and further removed from their nieg.”*>*

To engage Baudrillard’s claim that meaning haamgpeared in a world of
appearances, it is useful to begin with his wethkn theories of simulation. For
Baudrillard, “it is no longer a question of imitami, nor duplication, nor even parody. It is
a question of substituting the signs of the reattie real.®*® Baudrillard traces the
history of signs/images through successive stafjeflecting reality, masking reality,
masking the absence of reality, and finally, in ounrent state, simulation, where the
image “has no relation to any reality whatsoeweis its own pure simulacrunf>® This
is the “simulacra of simulation, founded on infotrag, the model, the cybernetic
game—total operationality, hyperreality, aim ofadatontrol” where “there is no real,
there is no imaginary except at a certain distdAteThe difference between real and
model have collapsed, imploded, so that what tsdahe hyperreal, a simulation of
reality that is more real then reality. This is t@temporary condition of our society.
The information age replaced the tension betwealityend appearance with a reality of
appearance.

In Baudrillard’s more recent work he writes tHaststate of simulation is
intensified by the speed and ubiquity of the “\atuand the “screen.” Baudrillard writes:

The sphere of the real is itself no longer exchahtgefor the sphere of the

sign. As with floating currencies, the relationshgtween the two is

growing undecipherable, and the rate at which thejhange increasingly

254 (i
Ibid.
%5 Jean BaudrillardSimulacra and Simulatignrans. Sheila Faria Glaser (Ann Arbor: University
Michigan Press, 1994), 2.
%% |pid., 6.
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random. Both are becoming speculative, each iovits space. Reality is

growing increasingly technical and efficient; ewéigg that can be done

is being done, though without any longer meaningtang. And the

metalanguages of reality (the human and sociahee& technical and

operational languages) are also developing eccatlifi after the fashion

of their objects. As for the sign, it is passintpithe pure speculation and

simulation of the virtual world, the world of thetal screen, where the

same uncertainty hovers over the real and ‘vinteality’ once they go

their separate ways. The real no longer has amg fas sign, and signs no

longer have any force of meanifrj.

Simulation bears no necessary relationship toghakin a world of rapid exchange of
sign and reality. Virtual reality similarly moven real to simulation, so that the sign in
a virtual world is twice removed from any relatibiswith the real. The sign of the real
has no correlation, and virtual has no correlatgathe sign, the image, in the virtual,
has no force toward meaning.

In a study of rhetorical activism, the implicatsooof considering a disconnect
between the force of the sign and meaning is maae disturbing, it is a calamity.
Baudrillard sees the rise of new media as a fingdb from the real, “never again
intended to meet up with the real worfd*“The Internet thinks me. The virtual thinks
me,” he writes, “For that parallel world has naat@&n to this one. It is an artificial

transcription of it, a total echoing of it, butibes not reflect it?*° The “digital program-

>7bid., 121.

258 Baudrillard,Impossible Exchangé.
59 bid., 15.

%9 |bid.
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sign” moves the simulation to new levels of abgtoag far from even the play of signs
and the real. “At this level the question of sigoistheir rational destination, their real or
imaginary, their repression, their deviation, tlesion they create or that which they
conceal, or the parallel meanings—all of that &sed.?** And for Baudrillard, the
emergence of the digital is not on the horizoenitelopes us. “Digitality is with us. It is
that which haunts all the messages, all the sifjpsiosocieties 2*? The implication of
the new media, the virtual reality, is an infect@frithe system of signs, taking us further
away from signified meaning.

Undoubtedly, Baudrillard’s theorization of commeation distresses the modes
of perceiving rhetorical force in the world of nemedia. How can we study rhetoric if
there is no connection between signs and meanmglfollowing analysis of a new
media text, LeonardoDiCaprio.org, | hope to anster question by working through the
problems at the level of the image. In this crdtioj there is no relation to the prior
experience or knowledge of the viewer, since megisrerased and all experience is
immediate and surface. Rather than despairing theelosses of meaning and depth,
however, | suggest that opportunities remain fereakamination of rhetorical possibility.
In addition, images on this environmentally cerdenebsite also suggest that the

location of activism can move into the stream chgmas.

LeonardoDiCaprio.org
Leonardo DiCaprio is one of the most recognizaevie actors in the world.

Winner of a Golden Globe and multiple Oscar nomim@€aprio has starred in some of

261 Jean BaudrillardSimulationgNew York: Semiotext(e), Inc., 1983), 104.
%2 bid., 115.
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the most celebrated e Aviator, Gangs of New York, The Basketball iBg&What's
Eating Gilbert Grape, This Boy’s Lifand financially successfuCéatch Me If You Can,
Titanic) films of the last two decadegitanic, starring DiCaprio, won 11 Oscars
(including Best Director and Best Film) and setorels for domestic and international
gross. In at least two of his recent films he edr2@ million dollars for his work.
DiCaprio, however, splits his time between his eags an actor and his pursuit of
environmental activism, much of which involves therld wide web. Along with the
sponsorship of the National Resource Defense Cbsificeonardo DiCaprio e-Activism
Computer Zone” and associations with internet &tivprojects like the “Global
Warming Virtual March on Washington.” DiCaprio’s awvebsite, like his time, is split
between the standard celebrity fare (LeonardoDiGagmm) and environmental
advocacy (LeonardoDiCaprio.org).

Self-referenced as the “eco-site,” LeonardoDiGaprg (hereafter DiCaprio.org)
was created in 2000 as part of the Leonardo Di@dpoundation. “The Foundation,”
according to the website, “places particular emshas the issues of global warming,
alternative and renewable energy sources, andréseqvation of the planet’s amazing
biodiversity.” The website identifies the purpogele site as “to reach, inform, and
entertain a wider global audience about these ss&i&DiCaprio.org is a slick, high-end
and strongly visual website produced by DiCapri®iken Interactive Studios and the
Tree Media Group, a for-profit internet and filmoduction company specializing in

“projects that promote civil society and disseménatogressive messages and idé&s.”

63| eonardoDiCaprio.orgAbout Us([cited March 2006]); available from
www.leonardodicaprio.org/aboutus/index.htm.
%4 Tree Media GroupHlistory.
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Much of the press and PR surrounding DiCapriotoghlights successive
releases of two Flash movies: “Global Warming” &atater Planet.” Both movies were
created by Tree Media and feature the “spoken wpedformance of DiCaprio.
Accompanying DiCaprio’s prosaic descriptions of iemwmental devastation and need
for political action are series of intricate phoggmbol, and word combinations that
appear, morph and fade. The two films are teemitiy stimuli, from ambient music to
descriptive language to hundreds of images inglggiatterned together. DiCaprio is
now extending the “Global Warming” Flash movie itdeature length film, “1"L
Hour.” DiCaprio is working with Tree Media founddrslia Conners Peterson and Nadia
Conners to write, produce, and narrate the filnkePglaying legend Doyle Branson is
one of the film’s primary financer§?

And yet this contextual information matters lititea world of surface,
appearance, and speed. The encounter of vieweawelsite does not follow the forms of
reasoned discourse so highly regarded by the pspliere—there is no public sphere.
The encounter doesn't fit within the theory of negnce described in the previous chapter
either if surface and speed limit the possibildy previous experiences to resonate with
textual elements. This is, in fact, precisely whale chosen DiCaprio.org as a case
study. Much like the communication situation ddsedi by Baudrillard, DiCaprio.org is
also primarily the simulation of politics, a suréawithout depth. Although the layout and
design of DiCaprio.org conforms to the highesttahdards of web image, and the site
appears to contain all of the elements of a robgironmental advocacy, the site is only

that: image and appearance.

265 Associated Press, "Dicaprio to Produce Environaidfitm," ABC NewsDecember 6 2005.
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The whole of DiCaprio.org is an integration of gealaden design and issue-
centered hypertext. DiCaprio.org condenses actikietoric on issues of global warming,
fresh water, biodiversity, oceans, sustainabilitg ghe “Bush record” of anti-
environmental policy. Additionally, the hypertextgaalities of DiCaprio.org strongly
channel its audience to sources outside its dosignincluded in this category are links
through an “environmental calendar,” “guest quotegke action” and “get informed”
highlights, and an extensive list of choices linkedler the heading “what you can do.”

However, each of the issue sections featured @sitt—global warming, fresh
water, biodiversity, oceans, sustainability, anel‘tBush record”—contain almost no
original content. Instead, all of these issue sastiare previewed with what could be
called, at best, a blurb, followed by a list of bygext links to other, more substantial,
websites. Take, for example, the incredibly comg@led controversial issues of global
warming and biodiversity. DiCaprio.org boils eadhlese issues down to less than 100
words. While my previous assertions that the soytedbulture and hypertextual
communication environment favor pith, there iddiih the way of aphorism or prosaic
language in these summaries. Here is DiCaprio.@@sent regarding biodiversity:

Over millions of years, plant and animal speciegehavolved, creating an

intricate web of life unimaginable in variation acoimplexity. In the last

hundred years, due to human civilization, natuedditats have been

destroyed or forever altered, causing a mass eximoot seen since the

dinosaurs. "If present environmental trends comtjmee could lose half

the species of plants and animals on Earth byrideoéthe century,” says
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famed biologist Edward O. Wilson. The devastatogslof biodiversity is

speeding up, find out what you can do to help pueseatural systenfS®
“Find out what you can do” in this blurb, as wedl @mparable statements like “Read on
to find out more about global warming,” refer thewer to lists of hyperlinks to other
organizations such as The National Resource Deféaseacil (www.savebiogems.org)
and Amazon Watch (www.Amazonwatch.org). Some ofithles are inactive
(www.ancienttrees.org) and others lead to more t$hyperlinks
(www.globalstewards.org), but most lead the viet@esther organization homepages. A
focus on leading to organization homepages, assgaptm content pages, where detailed
information on topic areas might be offered, leaDé&3aprio.org in the role of
intermediary, rather than source of informatiormdvocacy.

Other features of the site are similarly shalloveontent. The prominently
displayed “Guest Quote,” for example, hadn’'t chahfpe five months during the
research for this projeét! The “Environmental Calendar” contained only on&ean
March 7, 2006: “Nov 28 - Dec 9 - United Nationsr@dite Change Conference,
Canada’—that would be November and December of 2008e months out of date.

The “Highlights” section of the front page provid®s specific issue descriptions in
blurb form followed by hyperlinks, again to outsideganizations. One “Highlight,”
under the sub-heading “Get Informed,” linked thioleing blurb to a website of further
links on the issue of extinction: “Human beings anerently causing the greatest mass

extinction of species since the extinction of tireodaurs 65 million years ago. If present

66| eonardoDiCaprio.orgBiodiversity([cited March 2006]); available from
http://www.leonardodicaprio.org/whatsimportant/biasity. htm.
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trends continue one half of all species of lifeeanth will be extinct in 100 year§®®
This simplified description certainly represents tbsue it refers to, but it provides little
in the way of either reasoned discourse or resaakatditionally, while writing this
chapter, the content sections of three of therfnaén pages lost all coherency due to an

error in the way content was retrieved from othglanization websites (Figure 2°¥.

[home/web/leo/ imsi il i d/ind h
on line 182

on line 182
ENN Weekly: February 27th - March 3rd

Notice: Use of undefined constant description - assumed ‘description’ in
/home/web/lea index.php
on line 183

th

6' target="new'>
assumed ‘title” in
Jindex.php

:ekly: February 20th - 24th

Use of undefined constant description - assumed 'description’ in
/leo/interimsi i i d/ind

n. view.| * target="new's
oF undef nzﬂ cons! lanl Title - assumed il n
wehlleﬂl i /index.php

on I
ENN wEekly February 13th - 17th

Notice: Uss of undefined constant dascription - assumed ‘description’ in
/hume,'wcb,'lea,' i i /index.php
nnnnn

ENN roul ds l) Hé maost i V‘\ccrlanl ar\d compelling environmental new:

star o the news Feruary 1 - 17th: ianates dasthe

a:-c fai, Tenomakesaht Eivna fignts pallution, and mach more.

Flgure 27. Errors in the website

What DiCaprio.org does contain are carefully @a@ftand reliably present)
images. In one sense the entire site is an imagé;face. Each of the main pages—
“Home,” “What'’s Important,” “What You Can Do,” “Gdnformed,” and “About Us"—

is an image of a website, proper in designh andfetccordingly by the edges of the

267 | eonardoDiCaprio.org was downloaded on Octobe22@5 and March 1, 2006. The quote had not
changed online as of March 7, 2008Humans are more sensitive to Earth changes thany wther

species, and they belong on the top of the endadggrecies list’ www.world-food-project.ord.

268 | eonardoDiCaprio.org{lomepagd]cited March 1 and March 7 2006]); available from
www.leonardodicaprio.org.

269 This glitch began on the site on March 7, 2006 lzamsi continued for several weeks. Michael Moore, an
internet design specialist, described this as tdasyerror with the PHP script that generates dgef

What is seen on the page is the error code bespdagied along with the hypertext for the page. Moor
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screen (Figure 28). Each of these pages-as-imayesdimilar design elements as well.
The design theme for the entire site could be de=tras boxes, as each page features
various square and rectangle sections often sudmtivinto smaller boxes (Figure 29).
Boxed shapes are nothing out of the ordinary imgae@rint or web-based), of course,
but the DiCaprio site actually emphasizes the bdael. This is accomplished with the
addition of two artistic box-collages included Iretdesign of each page. On the “Home”
page, for example, one of the box collages framedetft-hand column with a rectangular
patchwork of blue and green tinged squares—eadérsaqontaining either green images
of macro-focused plant foliage or blue images catndppear to be tree-branches in
silhouette. This design is reflected in the page'sond box collage, a square that sits in
the lower right corner of the page. This collagetdees a photograph of DiCaprio
looking intensely toward the viewer. The imagédiigded into two squares on the right,
one tinged green, and one rectangle on the Ieiet! blue with a silhouette obscuring
the right side of DiCaprio’s face. These collagasthe design of the page, drawing the
eye and framing the other elements on the scrdenrdctangular collage frames the
bottom of the left column, while images represemtime websites two flash movies,
“Global Warming” and “Water Planet,” frame the tofocolumn (each in distinct
rectangular boxes). The square collage anchomghecolumn, taking the lower right
guadrant of a larger, subdivided square, whichasléwer half of the rectangular right
column. The entire page thus dividing itself intogortional rectangles and squares with
a base in the squares of the collages. The coliEgesreate a contrast with the word-

based boxes. Contrast both in the sense that ttdeddoxes create less visual interest,

noted that it would be “trivial to keep those esrfnom being printed out.” Michael Moore, e-mail
exchange with the author, March 14, 2006.
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but also in the sense that the collages and atiege boxes are noticeably fuller in

content than the word-based boxes. White spacenddes many of the word boxes

throughout the site, while the image boxes fill space.

) Leonardo DiCaprio : Eco-Site - Mozilla Fir

Fle Edit View Go Gookmarks SoapBook Took Help 3.1hows saved ©) - 43
G DG O B[O roimsssogrm Yowa |
[3 Rerch "¥# My Yahoo! ] Blogines ¥ My Yahoo! - 2 " Yahoo! Tv [ Dictionary [ Daily [] Sub with Blogines [(3] Google News E1 MLB.TV [] EvakeTv [} heR
falo Leonardo DiCaprio : Eco-Site g.] %]
1 ~
LEONARDO DICAPRIO ECO-SITE  WOME + WHATS IMPORTANT + WHATYOUCANDD + GETINFORMED + ABOUTUS +
_2 FILMS BY LEONARDO DICAPRIO ENVIRONMENTAL CALENDAR Today's Date
| 3 * April 1 - Los Angeles - Global Green USA Millennium
CTNRAY WARPNING Awapr i e
WATER PLANET = . ﬁsza;-zs - Los Angeles - Whels Childran Whols Flanat
CLICK HERE TO Expo
LAUNCH THE MOVIE
GUEST QUOTE
"Humans are more sensitive to Earth
changes than many other species, and
they belong on the top of the endangered
species list. ”
e wrwrw.world-food-project.org
contribute your cwn quote here » B
Sign the Geest Book
GET INFORMED!
.
v -
Global Warming
Fresh Water
e e . |
Done ) 0.547 | Adblock

Figure 28. Dicaprio.org shown in a browser screen
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~ wyew,world-food-praisct.ora
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w

WHAT'S IMPORTANT

v -
5 !

GET INFORMED!

Global Warming
Fresh Water
Biodiversity

Oceans
Sustainability
The Bush Record
«=select one to dig deepers

Figure 29. The bbx design evidént on the home page.

The other main pages of the site are similarlynfatted with image collages and
other boxes. In fact, other than the homepagef élle main pages are designed
identically. Each page is divided into three colsmmne thin column on the left with a
list of sub-page links anchored by the smallerag#l one wide column of dispersed text
and hyperlinks, and one wide column containing anéylarger collage (Figure 30). The
small collage in the lower left corner of the pagjghe same on all but one of the pages
(“About Us”), while the large collage on the rightunique to each page. All of the
collages are vertical rectangles divided into segsi@nd rectangles. Other than the rather
plain image of a palm tree on the “About Us” pagg;h collage on these pages is
composed of several photographs or diagrams withsienal, overlapping word-images.

The collages are divided into their component segiand rectangles by clearly defined

white lines.
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LEONARDO DICAPRID ECO-SITE  HOME + WHATS IMPORTANT + WHATYOUCANDD + GETINFORMED + ABOUTIS - m
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irrel ke i

Dumb Politics

Global Warming (By Dr. Dawvid Suzuki) A recent
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Fresh Water to tar his apponent for spending

Bigdiversity maoney on “squirrel sex research” may
have made good media gossip, but it
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Sustainability BCIRICe.

Bush Record % The Real News About Green

Marketing : Yesterday, Today,

Tomorrow

(by Jacquelyn A, Gttman) Cld news :
green products dont work and
consumMers won't pay a premium far
them. New news : investment in
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and technologies can lead to a potent e
new SouUrce DF inngwvation ﬂl‘ld

_._ competitive advantage. Take head

Are We Winning the Race to Stop

Biodiversity Loss?
(By James P. Leape) With the natural

forest loss rabe at 13 million hectares
a year ¥ about 25 hectares a minute ?
the race is on to protect what?s left of
the world?s forests.

Courbasy: EN
Ngdwark

Figure 30. The layout of each main page is simildo the "What's Important” page
shown here.

Finally, DiCaprio.org’s two flash movies, “Glob&larming,” and “Water
Planet,” are also visually full but sparse in véidbepth. Both movies feature a series of
images, word-images, and music with a voice-ovaestent by DiCaprio. These films
are, in that sense, similar to Woody Harrelson’sdtight's From Within” movie—in
fact, all three of the films were co-produced bgd Media. There are two overt
differences to make note of, however. First, Di@aprvoiceover does not have the bite,
nor the prosaic rhythm of Harrelson’s. In “Wateaidt,” for example, DiCaprio begins
by saying:

Consider this, we live on a water planet. Throughrhillennia the water

cycle has supported all life--shaping weather, s@aand climate;

providing habitats for most of the world’s livingimgs. And most of them,
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including us, are almost entirely made up of watkrw consider this:
water is a finite substance, a limited resourcdy @riny fraction of the
earth’s water is fresh. It supports everything fragniculture and
sanitation to aquatic ecosystems like rivers arehsts. Water falls
unevenly across the planet, while much of it ikéxtup in glaciers,
permanent snowcover, ice, and permafrost. Watasasstuck
underground, very deep in the earth and hard thr&o make matters
worse, water is being threatened by pollution, pgpulation, climate
change, mismanagement, and war.
Both of DiCaprio’s Flash movies are narrated witis type of bland description,
with little tonal variation by DiCaprio to elevaite The second difference regards
the image quality of the site generally. Althougari¢lson’s video is constructed
of the same types of elements as DiCaprio’s, tli&apiio pieces have much
higher production values. The images are cleanén,aslor filters and other
enhancements giving them a polished style. Theralao many more images,
fading in and out of each other in layers. The dilmake use of the same box
scheme as the website, placing images within bthetsare themselves divided
into discernable boxes. Pieces of images disamp®hreappear, providing a
sense of deep visual immersion and speed.
As a composite, DiCaprio.org exemplifies the chtastics of new media and
the qualities of simulation, offering a good exaenfar a study based in environmental
activism in the contemporary moment. As a new meskf DiCaprio.org is centered on

the hypertextual, providing a bulk of contact ie form of linkages. The site also makes
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use of a host of converging digital technologiesjuding Flash, hypertext, and digital
image manipulation. As a simulation, the site cffére appearance of a meaningful
clearinghouse of environmental advocacy, butlittie more than appearance. The
guestion we must ask, however, is whether or nstsimulation is still rhetorically
significant—beyond the significance of its supediity. After all, if this is the direction
our communicative world is headed, if not miredhawit then the possibilities for

rhetorical force within its parameters are no smltter.

Image Resonance

Roland Barthes interpretive position is oftendite the consideration of
photographic images. Two arguments Barthes makas @iihotographs are particularly
useful for the study of rhetorical force in an ireagorld. First, Barthes argues that we
are culturally inclined to suppress the signs witliphotograph with the denotation of
worded text’® This argument speaks at once to the force of isjaglich must
necessarily be suppressed by a rational, logocerutiure, and to the deep textuality of
images—that they have the capability of interpretaat the level of sign or denotated
meaning®’* The second argument is that “The photograph psesem elemental force”
beyond the signs we normally ascribe t3tSuch a force is a place to begin if we are to

discuss images outside the strictures of meaningwatatted or denotatted.

270 Barthes and Heatlmage, Music, Tex82-51.

2! This is a significant simplification of Barthegyament, where he argues that these levels of
interpretation also include iconicity and linguisthessages. Ibid.

272 Roland BarthesCamera Lucida: Reflections on Photograplgt American ed. (New York: Hill and
Wang, 1981), 89.
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Barthes study of photographs begins with an “etiwa | felt for certain
photographs”® photographs that “animate” him, lead him to aduestin that they
advene (bring something from outsid&)He identifies three forces of photographic
images. First, there is “studium,” “what | feel albohese photographs derives from an
average affect, almost from a certain trainif§.Studium creates “polite interest” and
“is the order of liking not loving; it mobilizestealf desire.?”® Photographs are often
culturally significant and therefore interestingaimpolitical/historical way—which speaks
to the contextual paradigm of image theory. “Theosel element will break (or
punctuate) the studiunf® According to Barthes, the punctum “rises fromshene,
shoots out of it like an arrow, and pierces Mé e adds, “A photograph’s punctum is
that accident which pricks me (but also bruisesimpopignant to me)?’° This is a force
beyond cultural context, a force active on an irdiial basis—based in individual
discursive experiences. Finally, Barthes providesm@gmatic description of ashared
hallucination,?®° an immanent force alternately related as “madt@séa strange

282

drug,” “the pangs of love,” “pity2®? and, ultimately, “ecstasy* Society strives “to

generalize, to gregarize, banaliZ&the photograph in attempt to “tame” it, “to temper

273 |pid., 18.
274 pid., 18-20.
275 |bid., 26.
278 |pid., 27.
277 bid., 26.
278 | pid.

219 |pid., 27.
280 pid., 115 (original emphasis).
281 |pid.

282 |pid., 116.
283 |pid., 1109.
284 pid., 118.
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the madness?® The society of the image, especially in the Uniaktes, is precisely an
attempt to tame through “empirical habits” conclei@arthes.

The idea of madness or ecstasy offers a glimpseroéful possibility in the
meaningless image. For photography, Baudrillardepseo speak in terms of “the gaze.”
He writes that “The photographic gaze neither psal@r analyzes a ‘reality’; it settles
‘literally’ on the surface of things and illustratéheir emergence in the form of
fragments, for a very short spell of time — to bkofved immediately by the moment of
their disappearancé®® So the madness or the gaze are descriptive temfsrées that
can engage the viewer despite the speed and siomuédtcommunication. Of course, in
practice, simply identifying that there is somenththat we cannot fully grasp doesn't tell
us much about how the forces function. It does,eéwar, support the effort to analyze the
surface of images; it tells us that there is somgtthere.

| use the term image resonance as a categorizaititwve rhetorical forces present
in the image which can function at the level offace or simulation. Image resonance is
a compliment and a challenge to the resonancesiedun the previous chapter. It is a
compliment because it allows us to consider a thebrhetorical force on two planes:
the plane of interaction between discursive fortedual forces, and experiential forces
and the plane of immediacy, surface, and the imme&mnage culture of simulation. It is
also a challenge because it takes seriously tHagoposed by Baudrillard: that
meaning is lost in the simulated world of appeaeantmage resonance, then, is the
derivative force created by the interaction of \eewnd image removed from the depth

of discursive forces. Instead of the forces broughtear by cultural discourse and

285 |pid., 117.
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individual experiences within discourses, the vigywexperience is limited to the viewing
of the image and in the circumstances of the vigwin

To study the forces of surface, the image resonameenust reveal where those
forces can be found. The problem with such a ta$ka individual character of the
viewing experience. The punctum of an image iaffable quality singular to the
viewer. How then, do we trace the force of an irlial interaction? Baudrillard
suggests that there are some images that genecaéferce. What others have called
spectacles, Baudrillard generally refers to asvamte The event, according to
Baudrillard, is the means to transfix our desirancexchange in the system of
information. He writes that “the media is a gigantiachine for producing the event as
sign, as value exchangeable on the universal mafkééology, of the star system, of
catastrophe, and so oft” The event fulfills “an immense desire” held acrsssiety, a
desire created by the lack of the real in our imfation centered system of exchafge.
Baudrillard says:

We dream of senseless events which free us fraytanny of meaning,

and from always being constrained to seek out diaévalence between

effects and causes. We live in terror of both ex@#sneaning and total

meaninglessness. Hence the hold which excessivesiave on us,

events which are to the banal context of social@ardonal life what the

excess of signifier is to language in Levi-Strasgheory: namely, that

286 Baudrillard,Impossible Exchangd41. Baudrillard also refers to Barthes’ “puntuimthis discussion,
140

%7 bid., 132.

2% |bid., 133.
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which grounds it as symbolic function, beyond eglences of meaning.

289
An event, like the spectacular death of Princess&®icombines real and simulation in a
moment of excess. “And we are not passive spestafahis fatal episode, but full-
blown actors in it,” says Baudrillafd® The “collective will” of public desires drives the
system of events, and it shows us the force ofrmy&”®* The force we see is a
collective effect on the public: shock, dismay,rage, glory, penance. Ultimately, these
events are only simulations of real events, padkdéyehe media system in the form of
images. The effects are real, but only in the sehs@ exchange between simulated
event and simulated response.

This view toward the effect of spectacular imagedarge audiences is also the
approach Deluca takes in his study of “image eVearid the “public screen.” This
approach maintains that the powerful images ofgstots risking their lives in tree-sits
or confrontations with military-clad police disrughie public senses with their innate

rhetorical force, “the shock of laughter that stestt”®?

While this approach to the study
of images opens the way for understanding the tsffeficthe spectacle, | would argue that
the bias toward the spectacle or the mass-comntedigaublic event counters the
characteristics of immersion and speed so prevaldght image world. The spectacle is
not the norm but the exception. This is why itasdesirable to the public, because it

breaks the immersion, the speed of image simulafiastudy of the spectacle is valuable

for the purpose of understanding breaks in the pbuhit remains an anomaly. This is

%9 bid., 134.

29 bid., 137.

21 bid.

292 DelLuca,Image Politics: The New Rhetoric of Environmentetivism 52.



156

problematic in a study of new media and advocacywo reasons. First, it relies on the
capability to reach the mass audience. Image eaeatpossible only through subversion
of news-media frames and the staging of spectabalapenings. While this speaks to the
possibilities of the electronic age, it is a diffictask in itself and becoming remote as
media convergence crosses the path of digital cemten. In other words, the image
event as model doesn't offer a complete picturdneinew media setting. Second, as an
anomaly, the focus on the image event, the spegtdobsn’'t address the force of images
in their everyday occurrences.

Image resonance, then, considers the moment afaes interaction on the
micro-social scale, the individual viewer in a galcony of images. This is increasingly
the situation of communication, not the public amass but an isolated individual, a
single screen of hypertextual production not a ipuiddreen of mass dissemination.
Image resonance, the force of interaction betwkereveryday image stream and the
individual, single screen, allows for a study ofieonmental advocacy in new media
without turning to a study of anomaly. The singteegn still aligns with Baudrillard,
who describes “the disappearance of the publicrgphe the world of immersive
communication. He writes that “the theatre of thei@ and of politics are progressively
being reduced to a shapeless, multiheaded bodyerfising in its new version is no
longer the baroque, utopian scenario ecstatic olgrcts and consumption, but rather the
effect of the omnipresent visibility of corporatgrirade marks, PR men, social dialogue
and the virtues of communicatiof®® With the internet and other digital technology,

Baudrillard recognizes, with great dramatic litfhé final solution, the definitive

293 Jean Baudrillard and Sylvére Lotring&he Ecstasy of Communicati(®rooklyn: Autonomedia,
1988), 19.
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equivalent: Virtual Reality?®* In this virtual world of “screens and new techrgis, the
modern individual becomes a fractal subjéct.We are the screen, the images project on
us.

The circumstances of image immersion, of surfawksamulation, becomes the
site of communication. In this setting, howevefleion is lost, both in the sense of
thought (to reflect upon) and representation (gilection of)**® Instead, there is
immediacy, as each image requires immediate respatrthie surface, and there is no
time for depth, for reflection in thought or re-peatation. On this Baudrillard follows
McLuhan'’s position that the mediated environmeniditions the response. Baudrillard
writes that:

No contemplation is possible. The images fragmentgption into

successive sequences, into stimuli toward whictetban be only

instantaneous response, yes or no—the limit obédneaviated reaction.

Film no longer allows you to question. It questignsi, and directly. It is

in this sense that the modern media call for, atingrto McLuhan, a

greater degree of immediate participation, an is&etsresponse, a total

plasticity?®’

The cacophony of images leads to a reversal o$ rtthe image-object interprets us, we
project the images. Rather than the forces of ppemence reflecting or refracting the

forces of images as we contemplate them, the imaigeegrojected on us as our

perception is continually reconfigured in immediatements of image encounter. This is

294 Baudrillard,Impossible Exchangd 4.

2% |pid., 47.

296 Baudrillard,Simulacra and Simulatiors. This is Baudrillard’s position in describitite “successive
phases of the image” from “reflection of a profouedlity” through simulacrum.
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the “fractal subject” of the new media screen. Hawdige encounter rearticulates the

projected individual screen, so that there is cwati redirection.

The Question of Analysis, The Problem of Activism

All of this talk of screens and “the frenzy of tineage®®

still leaves the question
of analysis: How do we discuss rhetorical forceveryday images? In order to remain in
the paradigm of surface, with the condition of intha¢e, non-contemplative response,
analysis of images must also remain on the surfélue.does not, however, mean that
rhetorical forces are undecipherable. They are lgimpre diffuse than those of the
spectacle. Even in the moment of immediacy thesenm®ment. Even when reflection is
turned toward projection, image resonance positslénivation of force. Rather than
discursive experiences interacting with rhetoredaments of the image, immediacy and
surface turn the moment toward the characterisfitschnology and communicative
circumstance. The technological characteristiagbaduity, digitality, production,
hypertextual networking, and screens, along wighgfreed and volume of the immersive
new media encounter, remain as the central intevpreesources. Analysis must
necessarily follow the interpretive possibilityerfcounter by focusing on the interaction
of technology, circumstances of viewing, and imagedace.

The second question that remains for the purpofsss study is one of agency:
Is there a possibility for activism in a surfaceridaf images? In other words, if

meaning is removed can images be used to advolcask@rt, | argue that yes, images

can be used to advocate even if meaning is remadvezlonger explanation returns to

297 Baudrillard,Simulations 119.
298 Baudrillard and LotringefThe Ecstasy of Communicatj@5.
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consider Baudrillard, but also requires a true pectval change toward thinking in
terms of a world of surface and speed. Baudrilfaedkes the point that meaning is not, as
is often assumed in the enlightenment perspectivieration®®® the route to revolution
but, instead, the desire for meaning is the lodw®otrol in a post-production economy.
Consequently, Baudrillard writes that “the currargument of the system is to maximize
speech, the maximum production of meaning. Thustitategic resistance is that of the
refusal of meaning and of the spoken wotli.He is strongly critical of the movements
of resistance that continue to battle the systarmfaning, arguing that:

All the movements that only play on liberation, ewwigation, on the

resurrection of a subject of history, of the groofthe word based on

‘consciousness raising’, indeed a ‘raising of theanscious’ of subjects

and of the masses, do not see that they are goitg idirection of the

system, whose imperative today is precisely themweeuction and

regeneration of meaning and of spe&th.
The system of information production, the replaceinod maximization of labor,
generates its power over through the desire fommgawhich is a simulation of
liberation. In the place of meaning, Baudrillarecearages play. He argues that “If we
could accept the meaninglessness of the world,wieeoould play with forms,
appearances and our impulses, without worrying ettmir ultimate destinatior:"?

Images can have rhetorical force in a world ofee, and we can study those

forces with advocacy in mind. In terms of a theofrymage resonance, | offer the

29° This position is critiqued aptly by Foucault. M@hFoucault, "What Is Enlightenment," Tine Foucault
Reader ed. Paul Rabinow (New York: Pantheon Books, 1984)

390 Baudrillard,Simulacra and Simulatigr85.

%1 bid., 86.
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following three resonant categories as an apprtachage analysis. First, there are the
surface elements of the image, rhetorical posséslderived from elements of design,
elements calling forth immediate response, and efesthat pull forth the impulsive
desire for excess, madness or ecstasy of imagecgnd, there is projection, alignment
of an image with the individual screen. Finallyeté is the possibility for play between
the image and projection, technology, or circumstanBaudrillard’s play on form,

appearances, and impulses.

Image Resonance in DiCaprio.org

A study of images from DiCaprio.org shows how sheface forces of an image
can function in the new media environment. Elemehtbe image, projection, and play
interact with the technical characteristics and mmicative circumstances to generate a
derivative force, an image resonance. The follovargmples do not attempt to read the
meaning of the image but to demonstrate what cactifon at the surface. | am arguing
here that DiCaprio.org functions with rhetoricalde as an environmental advocate, not
because of its depth but through a rhetorical piaye concatenation of images it
presents the viewer.

The square collage shown on the “home” page of piidaorg, for example,
shows a set of divided boxes containing the imddei©aprio partially obscured (Figure
31). Elements of the image surface begin with #g&gh, not only the boxed form but the
composition of the image as well. The cool paleftgreen, blue, and grey hues

saturating the image squares, for example, breakhge into simple parts, with the

302 Baudrillard,Impossible Exchangd 28.
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wash of calm colors to ease the eye’s recegfiolhese colors also set apart the jagged
negative space, the void, of the overlapping trab.IThis void, in turn, contrasts in form
and placement the eye of DiCaprio, a strong visleahent staring into the eye of the
viewer. As an image, a surface of immediate reoapthese design elements, along with
the subject of the image, DiCaprio’s face, calldmesponse. Since this response is on
the surface, an immediate, non-contemplative respahe cultural figurations of
celebrity, DiCaprio’s work as an actor and advocat®l the context of the image in
environmental advocacy are not primary factorgrfterpretation. Only the surface
elements and the technological and communicatiaeacheristics remain fully present in

the fleeting moment of the new media image.

Figure 31. A square collage on the Dicaprio.org HomPage

One response called forth in glancing at this galles the comfort of pleasing
design. Elements of style here offer the vieweease of eye that aligns with the
necessity of the glance within the speed of imagEaming. In addition, the heavy

production evident in the image—broken into boxesed, layered—aligns with the

303 Gerald J. Gorn et al., "Waiting for the Web: Hoer&n Color Affects Time Perceptiod@urnal of
Marketing Research (JMRIL, no. 2 (2004).
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digitality of new media technology, a predispositior ease of manipulation. Another
response derives from the image interacting witleaver's communicative environment:
the negative space offered by the image creataahiigterest, a void in the immersive
normality of images. Finally, we can consider timage’s excess, a madness that
provides openings for play and desire. While | wlondt suggest that we can gauge the
individual reactions to excess, there are oftemel&s with the surface of an image that
we can identify as sites for possible excess. B analysis of the image, and not the
reaction to it. This image presents a powerful pofrpotential excess, that of DiCaprio’s
gazing eye. The word gazing here is the key tortbment, since it runs counter to the
glance of the viewer. This is not, however, a senphtter of contradiction. Rather, the
poignancy of this image lies in the desire forghaee, the mind tired of the repetition of
surface glances desiring the meaningful gaze.

Projection is derived from the alignment of image acreen, engendering
individual projection. In the DiCaprio square, #és a strong sense of the screen found
repeating in the image. First, there is the borfamimicking the shape of the screen and
its artificial boundaries. Also, the image has atiwsh stripe through its center, giving the
impression of a reflection, as if light were boungcfrom the image’s inferred screen. As
a projection, the clear marking of the image asraen fosters the viewer’s incorporation
of the image into the single screen. Within a stred images, the viewer cannot
incorporate every image encountered to the singlees, even at the level of immediate
response. The setting of an imaga screen, therefore, promotes its incorporatitm in

the process of fractal identity.
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Finally, the potential for advocacy comes in therf@f play—play on form,
appearance and impulse. Several of the image’seelesnh have already mentioned
double as forces of play. In form, the image plagsts own placement within a screen
by mimicking the screen. The appearance of negapaee, a void in the image, is a play
on the norm of total immersion in images. Thenehsithe play on our impulses, the
gaze emanating from the image plays on our owrcglan the image. While an activist
response, particularly one of environmental advgcamay not be clear, we should recall
that play is diffuse in the stream of everyday iemdf there is potential for shifts in
environmental consciousness it is not necessaribhetfound within a single image.
Revealing the potential for activism in image remme, we must look at a group of
images.

The next few images for analysis also come front&peio.org, but | should be
clear in noting that bracketing any “set” of imagesnly a convention for convenience.
The images used here were chosen for their regegsenqualities, qualities found
repeatedly in images throughout the site. Whilecare assume that a viewer would be
exposed to several, if not most, of the imagesudised, the hypertextual quality of new
media communication, and within DiCaprio.org intmarar, de-emphasizes any
boundaries for image viewing. That being said,ekgerience of a viewer in new media

settings is not completely random eitA&tA viewer comes to a website with the

304 Quantitative study of internet use has frequeioityised on time spent on individual webpages aed si

domains. These studies find that web users timet gpeindividual sites reflect usage patterns,gtesi
elements, and functionality of the site. Generatitfgernet use is not completely random, as thefitegir
metaphor might imply, but has a grounding baseénformat of the website. A user moves from site to
site, spending time on each site. The amount o tgwariable on the above mentioned factors, but a
pattern of site based use remains. See, for exaRateolph E. Bucklin and Catarina Sismeiro, "A Mbd
of Web Site Browsing Behavior Estimated on Clickatn Data, Journal of Marketing Research (JMR)
40, no. 3 (2003), Pradeep K. Korgaonkar and LoWlin, "A Multivariate Analysis of Web Usage,"
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expectation of some comprehensible form, and evamsory experience with that site
should expose the viewer to a series of imagesilpgsa series like the following.

A rectangular collage created from four photogragpig into six square boxes on
the “about us” page contains photographs of a mexased pink flower, the base of a
tree in a forest, a mountain vista, and a gianeviall viewed from above (Figure 32).
The image as a whole suggests the aesthetic péeeasoature in various forms: delicacy,
grandeur, comfort. These sublime images interaitt thie technical characteristic of
production as many images are consolidated intogdes encompassing unit. This
consolidation also intersects with the communi@tivcumstance of immersion, a
natural world encompassed within a single image gdssibility for excess exists in the
sublime as well. Projection is evident, as with hmfgamages on DiCaprio.org, in the use
of boxes as screens. In this case some photogaapltvided by the rigid uniformity of
the squares. In addition, the variation in photpgmaform speak to both projection and
play; In this image we find photographs close ug aide, from above and below, within
the landscape (forest) and from a distance. Themmes in scale play on the screen as a
technological equivalent-maker: offering the mintibever with the same design-weight
as the mountain vista. There is also a play irptaeement of the photographs, as the
three upper photographs are poised to fall intcsthieing hole of the waterfall. Here we
find the activist possibility of playing with theture/technological screen divide, as well

as the consumption of nature.

Journal of Advertising Resear@®, no. 2 (1999), Park Young-Hoon and Peter Selrdiodeling
Browsing Behavior at Multiple Websitedytarketing Scienc@3, no. 3 (2004).
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Figure 32. Images of nature in a rectangular collag

The large collage featured on the “Get Informedjearesents a greater variety
of image forms within the rectangular borders (F&g83). The six squares in this image
contain a screenshot of the NDRC website, a croppetbgraph of Earth, a section of a
thermometer with an earth drawing layered above dizrawn depiction of atmospheric
properties, and a partial reproduction dlather Jonesnagazine cover (itself featuring
the photographic reproduction of a tree). In thetegt of a page dedicated to providing
environmental news updates, an interpretationisfithage based in meaning would
refer to the obvious juxtaposition of informatiosusces and images related to
environmental issues like global warming. As aatef however, the response to the
image is similar but subtle. The design of theag® maintains two repetitive themes:
earth and screen. Again, the boxes infer the scimérwe also find a detail of a screen,
the webpage, and the detail of a magazine covdéchw also a screefi® The

photograph of the earth is a cropped version ofrtbst reproduced image in the public
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domain, the “Whole Earth” photograph taken in 19Iis icon of Earth is reflected in
the drawn version laid atop the thermometer, amdhag the drawing of atmospheric
properties. The Whole Earth image itself has bastudsed in several forums for its
inherent properties as an imafj&These inherent properties, or surface elements,
combine with discursive experience (including riiegof the Cold War, sublimity,
ecological sensitivity) to generate its iconiciAs a surface the image maintains the
surface properties, including rich coloration oédélue, white and black and the motion
and three dimensionality of the swirling clouddehsecting with the viewing experience
of speed and ubiquity, the earth image pushesrel@e of motion and worldly
encompassment. Played against the simplified digssreach removed of the rich
coloration and cloud patterns—the eartprisjectedas endlessly reproducible. The
screen and earth elements of this image, theratglay as the earth is offered on the
screen and as a screen, allowing the image to ifyngpid mutate the earth for its

purposes.

305 DeLuca and Peeples argue that contemporary dasigjtechnological features of newspapers and
magazines place them in the category of screenuézeand Peeples, "From Public Sphere to Public
Screen: Democracy, Activism, and The "Violence"Sehttle.”

30¢ Denis CosgroveApollo's Eye: A Cartographic Genealogy of the Eartlthe Western Imagination
(Baltimore: Johns Hopkins University Press, 20@Bnis Cosgrove, "Contested Global Visions: One-
World, Whole-Earth, and the Apollo Space Photogsdphnnals of the Association of American
Geographers84, no. 2 (1994). Cosgrove writes that “examimatibthe image’s composition and content
suggests a density and an aesthetic harmony thatmarkable in a photograph taken almost at whim.
Undoubtedly, these artistic qualities have playsthaificant, if little noted, role in the photogtas
dissemination and reception” (1994, 276).



167

(] R Il PR |
— s

e el el e el el ]| <

A

Maoc

e

3 o
The UnGree
How the Bush admj tr

/ N “Jl\ 30 years of e

Figure 33. Large Collage from DiCaprio.org's "Get Informed" page.

Of course, the setting of these images in collagpesn’t restrict the eye to
viewing the whole collage. As in the case of theolélEarth image, there are points of
visual interest that can draw our vision away fremecompassing units. For example, in
the collage featured on the “What’s Important” pate whole of the collage could also
be broken into component images, each filling oirta® square boxes (Figure 34). The
upper right corner of the collage, for example,taors a split image with a shimmering
drop of oil on the left and an oil-drilling rig Bbuetted by the sun on the right (Figure
35). This too is a composite of two photographs, @uld be viewed independently. As
a single image, the qualities of the two individphbtographs combine to derive
response. The photograph of the oil is a studuifase, an image aligned with the world
of surface. The photograph of the drilling rig,tbe other hand, is a moving part, a

mechanized technology that contrasts itself tadigeality of new media. Together, the
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two images—one silhouette bathed in light and theroa reflection with dark
background—are ready-made projections. As play,avew there is another mediation
that should be considered. This is not just an enagt also an active page element and
an interactive hyperlink. Passing the computerarunser the image adds a strong red
hue to the otherwise neutral image. When the redidactive, a mouse-click activates a
hyperlink to the sub-page on “oil dependenty. The active technology, changing the
hue of the image, is a rather blunt play on the &asssociation between the color red
and danger. As an interactive hyperlink, therdesfurther play on the surface qualities
of the image, a suggestion that interactivity with image offers depth in intertextuality.
The activist possibilities in such an experienasmhee around the highlighting of danger

and the play of depth and surface.

307 |_eonardoDiCaprio.orgil Dependency]cited March 2006]); available from
www.leonardodicaprio.org/whatsimportant/oildeperacentm.
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Figure 34. Large Collage from Dicaprio.org's "What's Important" page.

OIL DEPENDENCY

Figure 35. One box from the collage.

Taken together, the four images discussed abowadara momentary glimpse of
the image stream. Including the images containeddriwo flash movie presentations,
these four images are a minute portion of the ielsimages. In the daily experience of
a new media viewer, this minute quality is expoiaiytamplified. These are but

moments in an endless cacophony of surface. Thag Isaid, it is clear that there are
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forces to be derived even in the single momensudce interaction. When considered
in groups these images provide not just a few maésnefsurface, but a barrage of
diffuse resonance. Within these images we findfplagsonance that mimics the screen,
contrasts void and immersion, seduces with the,gaeates equivalence despite grand
natural scale, sweeps nature into a vortex, shbevsieaningless reproducibility of the
Earth on the screen and as a screen, and podtiengewer interactively at the
intersection of a dangerous surface and simulagethd

| will not attempt to offer some theme or unifiezhding of these images, for that
is not the function of image resonance. Rathergen@sonance is a continual
fractalization of the single screen. Each imagegmes its elemental surface, engenders
some degree of projection on the screen, and niasnp@ssibility for a play on the
viewing encounter itself. It is possible, then,ttthee articulation of the world does not
occur in rational debate, argument, and consideratf meaning, but in the continual
motion of the individual screen in a stream of oneally forceful images. Rhetoric itself
is considered anew in this surface view of the neadia situation. That does not
preclude activism, however, just a reconsideratibits application. The anomalous
image event remains a powerful tool, but the newianecreen favors the stream of
everyday images. Since there is rhetorical possitil these images, as seen in the
images discussed here, there is not just potent@bduction of these images, but the

necessity to move with the communicative and teldgical changes.
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Another Surface

This chapter endeavored a response to Baudr#lattillenge, to determine the
function of rhetorical forces in a surface worldstfeaming images. In way of a
conclusion, | provide a final surface reading ghti of Baudrillard’s provoking thoughts.
Much of this chapter has grappled with what mokb&rs would call theory, with the
interspersion of analysis or criticism that groutwlthe content of the study (new media
environmental advocacy). This mass of theory iesgitated by the relatively
underdeveloped makeup of new media criticism iregarand perspectives on
postmodern/poststructural analysis in particularfakct, even the theory of image
resonance | have presented here remains largedyingad, due in part to the need for
some clarity in the discussion ranging from Bauard, new media, environmental
advocacy, image analysis, to the case study. ®Blpffering of “conclusions” seems out
of place in such a cursory discussion. Ratherinkthh may be instructive to offer another
analysis, one more surface considered.

First, however, in accord with the theoretical smpsovided in this chapter, |
present one more fragment of writing from Baudrdlarl his concluding remark in his
bookImpossible Exchange a set of theorems for the world of images. Thisis
response to asking “what is the point of theory®fich he categorizes as “an
asymmetrical duel between the world and thoughe\Hites:

Always bearing in mind the three basic theorems:
e The world was given to us as something enigmatit a
unintelligible, and the task of thought is to makéf possible,

even more enigmatic and unintelligible.
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¢ Since the world is evolving towards a frenziedests affairs, we

have to take a frenzied view of it

e The player must never be bigger than the gamk, itee the

theorist bigger than theory, nor theory bigger tti@nworld

itself.>*®
Baudrillard’s triumvirate of theorems provide a isasr theoretical analysis of the
simulated world. As we reach the limits of enlighteent liberation, there is no choice
but to move beyond limits altogether. As the comitative environment shifts beyond
meaning, critical theory must account for suchtshiis theorists, our role is to
“maximize” the systems of analysis, to “duplicate wvorld,” Baudrillard says, by
“showing that this world cannot be as it is withthis exchange of theory®

This final intersection of world (in image) anetry (extended from Baudrillard)

returns to our first image in this chapter, thetaldio DiCaprio’s two websites,
LeonardoDiCaprio.com and LeonardoDiCaprio.org. Teaured image on this page has
already been read through the perspective of mgaAisurface reading is not a
stripping of force but the underscoring of the &menost prevalent in viewing. The
surface of this image, like so many on the DiCaprigp website, is designed with a box
theme (Figure 36). Here the design elements ctbatteel of a gradient, moving from
the occasionally blue-splashed grey-scale imagdebeteft to a rich spectrum of colors
on the right. This gradient is repeated below #rées of boxes with various abstract
design elements shifting from muted grays to lgpeens and then blues. The boxed

images themselves are also gradated, each of ¥&s lom the left contain only

308 Baudrillard,Impossible Exchangd 51.
%99 |bid., 149-50.
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indecipherable design elements—all but the oneawoing the posed, black and white
headshot of DiCaprio. On the right side the imaayesphotographs of natural scenery,

each a classic image of natural settings—all baifuli color headshot of a gorilla.

Figure 36. This image acts as a gateway to both Dn@rlo org and DiCaprio.com

The screens within this image, the boxes of phefolgic and design content, both
connect and divide, separating through a gradientechnical sphere of communicative
space from the sublime sphere of natural imageng. résponse at the level of the image
is provoked by the design of the gradient, coalémm, abstract to (the appearance of)
real, human to nonhuman. Yet the image is a comtmand not an opposition. Clearly
merging the image are the mirrored images of huam@hanimal, DiCaprio and the
Gorilla. Both of these photographs sit one box ftbmend of the gradient and each
subject gazes wistfully inward. Neither looks te thewer, however, but across and out
of the screen. An uncertain triangulation erupdenfthe surface as the two gazes move
out from the screen and the glance of the vieweramanward. The immersion here is in
play as no one element of the image sees eacle othier two. DiCaprio looks at
nothing, as does the ape, and the viewer’s eydocdrto one or the other, or vaguely at
neither from a distance. The screen is disruptedehigmatic bifurcation of human and
nonhuman worlds is made more enigmatic as the elhgible new media image is made

more unintelligible by the inability to respondtte gazes facing the viewer. A frenzied
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view is all that sees, the world is bigger thanithage, the theory, the theorist (Figure

37).

Figure 37. Baudrillard's Theorems as Image and Scen.
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CHAPTER FIVE

CONCLUSIONS: DIFFUSING THE EVENT
Category — Milieu — Systems

The philosophy of communication is exhausted insgerch for a
universal liberal opinion as consensus, in whichfim@ again the cynical
perceptions and affectations of the capitalist kifns

-Deleuze and Guattari 1994, 146

Aristotle was fond of categorization, so fondactf that | hold him personally
responsible for the taxonomical basis of scienak\&istern thought. Noted
environmental philosopher J. Baird Callicott alsménts the enduring impact of
Aristotle’s philosophy, which “represented the @amment as both discontinuous with
and at the service to maft> Such a philosophy, Callicott writes, “orders tiwing
landscape somewhat like an automobile-parts wasghisordered®! Environmental
philosophers lament this system of categorical obbdeause it denigrates the ecological
worldview, the science and philosophies of intermation, monism, and systemic
holism. By continually breaking apart, naming aalbdling in an atomistic frenzy to find

the Truth of all individual things, humans have long-negdecthe relationships between

310 callicott, Earth's Insights: A Multicultural Survey of Ecologl Ethics from the Mediterranean Basin to
the Australian Outback9. By “man,” Callicott most likely refers to hiams, though an Aristotelian
perspective might prefer the gendered term.

* bid.
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what they categorically partition. In this critimsNorwegian ecophilsopher Arne Naess
and French poststructuralists Gilles Deleuze anist BEiattari find common ground in
turning toward “milieu.” For Naess, the influentedocentrist who coined the concept
and term “Deep Ecology,” milieu is used synonymguwsgth the word environment, both
terms defined as the organic and inorganic surringscf interacting organismis?
Thinking in terms of our milieu, Naess centers lmmaxperiential relationships we have
with environments like ‘home’ or ‘wilderness.’ Ifaxcan begin to appreciate our
relationshipwithin the places we inhabit, he argues, we are morly likeact in
ecologically responsible ways, protecting our sumdings as we would protect
ourselves. Deleuze and Guattari similarly invokéeui—in French defined both as
surroundings and middle. The milieu is where actiocurs, theniddlewhere forces of
chaos meet and find rhythm, the multiplicity ofmumdings where “not only does the
living thing pass from one milieu to another, the mileus pass into one anoth&r”
Deleuze and Guattari base their investigationssehts, forces, rhizomes, and even
language on replacing the primacy of determinajeab with contingency. Thus are
“concepts” meant to be active, creating connecthmig/een, rather than reactive,
labeling the world as it has already been ordered.

There are two ironies | am compelled to identifyadmonishing Aristotle’s
categorical legacy. The first irony lies in anotimreritance from Aristotle, the study of
rhetoric—the basis for this project. While philobgps often quipped to footnote Plato,

the study of rhetoric can similarly be traced tisfutle’s Rhetorig*'* where he defines

312 Naess and Rothenbefggology, Community, and Lifestyle: Outline of am&aphy 36.

313 Deleuze and Guattaifhousand Plateaus: Capitalism and SchizophreBi.

314 Of course, just as Plato’s supremacy can be cigtbso too Aristotle’s, particularly since Plato’s
Pheadrusoutlines positions on rhetoric and Bsrgiasresponds to the rhetorical position of the Soghist
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the term as “the faculty of observing in any givase the available means of
persuasion3'® Aristotle’s faculty of observation, of course,ieel on various systems of
categorization, including oratorical, persuasive] aventive {opoi) taxonomies. This
categorization in the study of rhetoric exposessg®nd irony, that of my seemingly
pervasive use of categorization throughout thidstlihave categorized the
characteristics of new media technology, categdrihe components of the
communicative encounter, and categorized variotradmf rhetorical appeal in new
media.

These categorizations and tepid continuationsratételian study, however,
might appear underdeveloped in some areas oftidy.sParticularly, | have spent much
effort examining the “rhetoric of environmentaliatm” without once parsing out the
incredible diversity within that term. First, ermmmentalism is in no way a unified
worldview. Deep ecology, ecofeminism, animal rightdderness preservation,
bioregionalism, social ecology, and ecocentricharea few of the descriptive terms that
lead to wide variations in the concept of environtaésm. Within these distinctions are
further divisions based on the proper means of eawy including categories such as
conservationist, preservationist, political activiadical activist, social activist,
wilderness, urban, rural, corporate, sustainabtgl] global. In terms of rhetoric, all of
these categories, none of which are fixed, marwtoc¢h overlap, lead to a vast spectrum
of rhetorical appeal, form, and strategy. Thisppaent in the case studies | uEbke
Meatrix combines animal rights with sustainability, huntealth concern, and pollution

while taking a primarily consumer-oriented stratégfoody Harrelson appropriates his

Nevertheless, Aristotle’s engagement of rhetorespnts a middle-ground between Plato’s denigratiwh
the Sophists relativism that stands as the modehftorical study through the 1960s.
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celebrity ethos as a rhetorical means to the ehtifestyle promotion, although
simultaneously including direct action and politichange in his rhetoric. Leonardo
DiCaprio focuses on global issues like climate geaand resource depletion, combining
public relations and imagistic rhetorical strategi€he lack of parsing and designation
throughout this dissertation should not be seemlask of interest in the diversity of

rhetoric within the broad category of environmeistal*®

but as a necessary constant for
comparison. While studying the rhetoric of enviramalism by sub-categorization
would be helpful in analyzing the function of var®oworldviews and rhetorical
strategies, in this case an amalgamated categ@yset to study the relationship
between activist rhetoric and media technology.

In sum, the categorization of rhetoric into indival parts is useful to some ends,
but study of the milieu, the relationships bothhwvitand between, requires viewing the
partandthe whole. The same is true of the broad categbtgchnology | refer to as new
media. While | admittedly focus on one sub-categmiyew media, the internet, even
this sub-categorization can easily be divided intmmerable pieces (Including: the web,
email, IRC (chats), file-sharing, and network dats#s) or overlapped with other sub-
categories through convergence (cell phones, fameie, are capable of all of the
aforementioned). The categorization of new mediatHat matter, can be subverted
through the remediation discussed in chapter atile.\&ewing the commonalities of the

category new media, even when primarily focusetherinternet, allows for broader

consideration of technological changes and rhet&uch a broad categorization, though,

315 Aristotle Rhetoric2.2.1356a

318 Nor should this be seen as an implicit advocacyfification of environmentalism, on the contrary,
believe that the diversity of perspective and sggiare the generative basis for widespread changes
consciousness.
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still requires a perspective of relationships—nuilidhis is the reason for developing
analyses that look beyond the technology or thorlwal text, moving toward a
relational view of discursive expectations andmitteediated dissemination. While these
approaches focus on the relationships betweerg thelso the necessity to study the
relationships within. In this vein | have triedriflect on the social and technological
circumstances of the communicative encounter. hierotvords, | am interested in the
relationshipdbetweerthe categories of environmentalism, rhetoric, aead media as
well aswithin the moment of the rhetorical event as all threthe$e categories intersect.

The same dual perspective of categories andoastips informs the theories of
rhizome and resonance developed in this projeaadh case, the general concept—
rhizome or resonance—is divided into component eptee—rhizomatic lines of
segmentarity, molecular lines, and lines of flightwell as cultural resonance, resonant
reversal, soundbyte resonance, celebrity resonandeimage resonance. These
designations are in no way meant as an exhaustistatic catalogue, however. Rather,
these concepts, as Deleuze, Guattari and Nietzgohl endorse, are situated
contingently—they are derived from and relate nueginitively to the case studies
discussed. This does not mean that soundbyte nesen@r example, is limited to the
Woody Harrelson’s environmental rhetoric. | thibksiplain that within a soundbyte
culture, stylistic alignment resonates with theapstically inclined viewer. Concepts are
contingently created but free of categorical litaa.

Fritjof Capra attempts to recover Aristotlegputation among environmental

philosophers by positioning his corpus of thinkwighin a counter-tradition of systemic

holism. Aristotle did categorize the attributesabstance and form, but he also argued
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that they were two equal sides of a proéés€apra writes that “From Pythagoras to
Aristotle, to Goethe, and to organismic biologist&re is a continuous intellectual
tradition that struggles with the understandingattern, realizing that it is crucial to the
understanding of living from®® Systems thinking, Capra’s designation for holistic
perspectives within an “ecological paradigm,” aasdd on “connectedness,
relationships, context*® and must involve the “ability to shift one’s attiem back and
forth between systems’ levels...systems nesting withier systems>*° The
dissertation | have written is both endorsementea@mple of a holistic, systemic
approach to rhetoric, with focus on the particliar mapped within relationships,
context, milieu. In this final chapter | offer acoanting of the project’s particulars
through connections and systemic levels. The systeransider include media

technology, rhetorical communication, and environtakactivism.

Characteristics of New Media
Technology should not be thought of only as meador material
advancements, but also the associated changes sothal perspectives that influence
practices. The group of media technologies commuairred to as “new media” are
thus a combination of hardware, software, and as®utcchanges in communicative
practices and circumstances. In terms of the catad@articulars, the underlying

coding, digitalization, is primary because it alf@r cross-media convergences of

317 Fritjof Capra, The Web of Life: A New Scientific Understandingigihg SystemgNew York: Anchor
Books, 1996), 18-19. See also, Fritjof Capra, "@yst Theory and the New Paradigm,Eicology ed.
Carolyn MerchantiKey Concepts in Critical TheoffNewark: Humanities Press, 1994).

318 Capra,The Web of Life: A New Scientific Understandingivihg Systemsl57.

9 pid., 29.

%9 pid., 37.
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technologies and is the basis for other new mduhaacteristics like hypertextual
interactivity and network interconnection. Digitadtion allows for interrelated media
technologies (convergence) and interconnectionsd®at texts and across media forms
(hypertext). Hypertext's base in digital universaproduces unprecedented rapidity,
changing in fundamental ways the communicative ent. In addition, the speed of
linking information to or within a text allows f@n expanded ability for creation of texts
made from other texts: interactivity. New mediahtezlogies favor tactile experiences, a
hypertextual interactivity, that increases the \ae# possible encounters and limits the
authorial connection between authorship and texe. digital base system of program
and content, media and text, also allows the wm®idexts in new media environments to
develop complicated interconnected networks. Thadgeneity of underlying code and
speed of transmission have allowed for the prodoatif vast, often transitory networks
of users, information, and technologies for trassimin. Added to the characteristic
categories of digitalization, hypertext, interatttivand networking, the increased
presence of new media technology and forms in @llfaractice, the characteristic of
ubiquity, adds new media to the list of technolsdiaving significant impacts on
communication.

These technologies operate in conjunction to ahangdia practices. Marshall,
for example, describes a shift in the audiencestbrelationship from active to
interactive3*! Hypertextual interactivity promotes what Deleune &uattari refer to as
“diversity of becoming,” becoming in the sense wdating difference. The attributes of
new media in practice encourages the repetitiatiftdrence in each hypertextually

produced communication event. In addition, thesmtsvare disseminated on the internet



182

through the interconnections of digital networksslich circumstances, authority shifts
from that of the producer, or author, to the asgam of multiple social networks. In
these circumstances, | argue that Deleuze and &tmthizomatic metaphor is a useful
concept for considering new media dissemination.

Through rhizomatic mapping dhe Meatrixseveral additional characteristics of
the communicative circumstance are confirmed. Ringt speed of textual production
leads to a corollary characteristic of rapid tektystake. Rhizomatic growth in a context
of rapid production consequently requires rapiditthe event of rhetorical encounter.
Second, the volume created by textual productmdiyjoins with the diverse and intricate
patterning of network dissemination to dissociaté¢s from deliberative discourse. These
emergent characteristics of speed and deliberdtsgmciation themselves combine to
alter the communicative circumstances by favorivgdontent of texts and more
generalized discursive experiences over delibaratio

Another perspective on the condition of the comicative encounter extends
theories oimmersionfrom electronic media to new media—increasingitsperties of
speed and volume. The speed and volume of texgalumters result in a streaming of
media information, with the viewer immersed in gteeam. In such conditions, the
rhetorical event has been fundamentally alteretkblgnological advances and media
practices. In such a case new forms of rhetorjgpéal present themselves as more
appropriate alignments with communicative circumesés. It is through the study of the
technological milieu that we come to this underdtag, though it requires a further
engagement with the system of rhetorical appehiltp appreciate how these new media

characteristics are functioning.

321 Marshall,New Media CulturesSee discussion in Chapter Two.
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The Rhetorical Event

In systemic terms, | have referred to the milieurhetorical events as the
circumstances of communicative encounters. Thisimgent perspective on rhetoric
agues that the forces of interpretation presetitarmoment of encounter can derive from
three overlapping systems: the viewer’s previoyseernces in discourse, textual
elements, and the technological characteristicaexfia practice. The moment of the
rhetorical event is also capable of generatinghterpretive outcome, alternatively
described as a derivative force or shift in conssmess. The study of technological
implications on the circumstances of communicagimeounters are thus intricately tied
to the system of rhetorical encounter.

Two general changes in the milieu of rhetoricards are indicated by the
rhizome perspective on new media disseminatiost,Rinere is a dissociation from
deliberative discourse. Second, there is the imiwercondition of viewing practice, the
speed and volume of production and uptake. Togethese altered communicative
circumstances shift the propensities of the rhetédrnoment toward diffuse fragments of
discourse and away from the specifics of publidbéeation and authority. As a result,
the rhetorical elements of the text take on magaicance, since a discursive
dissociation limits the signposts for interpretatids a means of studying these
circumstances | forward a general theory of reso@awherein rhetorical elements are
patterned to “evoke” the diffuse but prominent ed@mts of common discursive

experiences.
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Two initial case studieg,he Meatrixand Woody Harrelson’s “Thoughts From
Within,” move between the levels of textual elensesmid diffuse elements of discourse
to categorize several forms of resonance operatiegvironmental texts online.
Resonant reversal, for example, juxtaposes allsgioprominent elements of cultural
resonance with contradictory messagébe Meatrixdraws attention to the text through
references to cultural markers and challenges pgotethrough contradiction. In the
second case study the resonance of the celebpsresoincides with soundbyte
resonance to also engage consciousness. Here ssemnegliated discourse of celebrity
provides insight to the resonant use of Harrelspo'stion as expert. In addition, the
circumstances of rhetorical encounter are furthgegorized as a soundbyte culture,
wherein pith and aphorism are favored stylisticallge flash movie production of
“Thoughts From Within” layers spoken words, printegt, and visual elements to
punctuate the evocations of general resonant expx=gs.

Taking the technological categorization of immensio its endpoint, | also argue
it necessary to consider the circumstances of camuation within a perspective of
imminence and surface. Baudrillard’s imagistic iegf a simulated world challenges
the idea that interpretation is based in recalliisgursive experience, even diffuse
experience. As a counterpart to resonance, imagmnaace seeks to understand the
rhetorical event in circumstances removed fromdiseursive influence on
interpretation, leaving only the text and the amsiances of its viewing—based in
technological media practice. Image resonancedtds the means to conceptualize

rhetoric on a second level, or milieu. Added teoresice of evocation, image resonance
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allows for rhetorical criticism at both the leveldiscursive experience and immanent
surface.

The case study in image resonance, DiCaprio.@mpothstrated how rhetorical
force is possible in surface interactions. Elemeffithe image, including the engendering
of projection and the introduction of play, interagth the technological characteristics
of new media to generate derivative force. Everggmin a stream of immersion
presents its elemental surface and maintains tegiltty for conscious interaction.
Calling forth projection and reaction, rather tmaflection or consideration, on an
individualized screen, each image has the podsilbdiderive a shift in consciousness at

the minutest level—a continual fractalization ohsoiousness.

Diffuse Environmental Activism?

What then is the lesson to be learned for enviemtal activism? How do |
answer the question | pose in my introductory ceapiow are environmental advocates
adapting their rhetoric to new media formats? Fissit necessary to say that | do see
environmental advocates as adapting to new medmle\ferhaps much environmental
advocacy remains explicitly dominated by mass-mdubk#orical appeal, the case studies
in this project to show differentiation. In otheosds, whether strategic or conscious or
driven by technological and rhetorical determinisieyw forms of rhetorical appeal are
appearing in environmental texts. This leads tecsd point, that new rhetorical
opportunities will exist whether or not they areguribed or strategically applied. The
consequences for adaptation may very well inclade$ of cooptation or, at least,

investment in the dominant systems of communicatievertheless, as the
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circumstances of communicative encounter shiftpscshift the opportunities for
conscious engagement.

In the opening pages of this dissertation | offes examples of environmental
rhetoric. The first was labeled, by its producars,'event.” A sensational advertisement
in mass-distributed media is said to have prodacgckat shift in politics, advocacy, and
environmental consciousness. This event, howevguyalified by the innumerable texts
proliferate in common discourse, the diffuse. Theng, | argue, activated the diffuse—
thus, activism. In the second case | recount divelg obscure set of moments in my
experience with the internet: a Blog; a browsegghy a commercial website alteration.
These diffuse moments are not generalized discpbuendividualized experiences in a
stream of immersive images. Am | really preparedrgjue that these innocuous moments
are the future of environmental activism?

To this question | respond by returning to thaeysc perspective, the
overlapping levels or milieu of technology, rhetoand environmentalism. It would be
laughable to suggest that mass-mediated evenoaness in the digital age. On the
contrary, the electronic age remains the centra¢g&ntial circumstance for rhetoric, and
desire for the excess of mass-mediated events merpablicly pre-eminent. The shift in
technological characteristics taking place in @ilgibrmats is not only perceptible online,
however. Remediation occurs in both directionshwligital characteristics infecting
mass-media as well as the reverse. The intercogth@etture of the digital and the
electronic are moving the broad experiences obriztl events further into
characteristics of immersion and discursive dis#tm. The mass-media event is

becoming a simulation of a simulation, an occureenttsuch regularity as to be
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understood for what it is: a controllable simulatidlass protests and spectacular
advertisements are the simulation of deliberat®svorld trade organizations and
federal agencies continue to make decisions im tven interests. Nevertheless, these
events are moments of activation, and remain piiist for conscious change—the
force of the event has just been diffused by tledifpration of texts, the deepening of
immersion.

In the state of immersion, the micropolitical tekhe Meatrixand “Thoughts
From Within,” are elevated to conscious-shiftinghdagsm. They remain diffuse, more
diffuse even than the diffused mass-media eventheucircumstances of new media
communication elevate their rhetorical possibil&g the circumstances of
communicative encounter shift toward textual elet@md discursive commonality, the
diffuse rhetorical text gains power. So it is thavironmental activism can continue to
work toward change of consciousness through tHesdif perhaps more so. As the
diffusion of mass-media events continues, thensase and more force in the diffuse, to
the point that micropolitical texts become the ngeahconscious articulation, the place
of activation. What happens, however, in the spatetal diffusion, Baudrillard’s utter
surface? The images discussed from DiCpario.orge@irenicropolitical, yet they have
rhetorical force. These images are not engagingaousness but projecting on a minute
fractalizing individual screen. In this circumstant would describe these images as
some form of minute micropolitical texts—thanopoliticalsurface. The nanopolitical,
like the micropolitical, gains activist power ag ttircumstances of rhetorical encounter

shift toward surface.
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From a systems perspective, the categorizationsass-mediated event, diffuse
micropolitical text, and nanopolitical surface, &wactionally nonsensical in isolation.
Only through their interconnection are they truigightful. The rhetoric of
environmental activism is therefore adapting to meedia formats by systemically
maintaining mass-mediated strategies, experimeimingcropolitical new media texts,
and lighting upon nanopolitical surface. The betward middle in these cases will
determine the direction of the larger system ofremmental rhetoric (and, perhaps, the
environment, though no direct connection can tha@ypresented). Between levels of
events and diffusion and diffusion and surfacetlaeepossibilities for conscious change.
In the milieu of communicative circumstance aredhgins of new rhetorical appeals.

Finally, this study can also be viewed as a migsoacal analysis of a much
broader milieu. Here | am referring to the systemtiw a system previewed in the title of
this dissertation: Environmentalism on the Webitieal Activism in the Age of New
Media. The microcosm of online environmental astiviprovides a perspective on the
shifting rhetoric of political activism generallyollowing a few caveats, then, | feel
compelled to offer some judgment regarding thetiredasalues of the political event, the
micropolitical diffuse, and the nanopolitical suréaas bases for activist rhetorical
strategies. First, it should already be clear thate is no break between the political
event and the micropolitically diffuse any morerthiaere is a necessary either/or
between micro and nano-political rhetoric. Stratedocused on political events utilize
diffuse micro-political elements but also set thewss in the mindset of cultural
discourse, becoming available as resonant resofocégure rhetorical appeals, both

event-based and diffuse. Although nanopoliticatwhe or surface resonance does not
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draw upon the events and diffuse markers of conbeanp culture the way resonant
strategies can, there is nevertheless a synerggdhebe accorded to all rhetoric, wherein
interconnected levels of activism have rhetoricaté on the interconnected levels of
articulated human perception. For example, the dioyte resonance of Woody
Harrelson’s “Thoughts From Within” operates in dapping systems of discourse along
with the surface resonance of DiCaprio.org andibdia events possible throughe

New York TimesSecond, a judgment of these rhetorical appealentediffuse, and
surface—can only faithfully be offered relativetbe material discussed in this project.
Still, 1 would offer that the preceding discussiquuant to necessarily adjusting rhetorical
strategy to meet the changing conditions of compaiivie experience. | would therefore
suggest political activists shift from event-certeactivism of diffuse rhetoric (as in the
case of the Sierra Club’s Grand Canyon strategyudged in chapter one) to a strategy
centered on rhizomatic dissemination of diffusergsbnant rhetoric. In addition, activist
rhetors need to begin paying careful attentiorhéorhetorical possibilities of surface. As
the communicative circumstance continues to gaagistic momentum, so too does the
value of surface, visuality, design, image resopagtc.

The systems approach not only advocates undemtaritetoric and politics in
interactive systems and levels, but also encouradagtation to change. An activist must
adapt to the communicative circumstances like dhgrdbeing in any environment (set
of systems). Failure to adapt leaves the activisterable, not only to obsolescence but
to predation by competitors—and possible extinctfiom the system. Adaptation, or
becoming difference (as Deleuze and Guattari weaid,is existence. When a being

ceases to adapt (become different) they relingifesshRhetoric alone does not
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demonstrate the vitality of a political advocats, stagnant rhetoric soon fades lifelessly
into the din of background chatter. Rather, pditiatality is demonstrated by thierce
of rhetoric, the compulsion to shift human percaptnd material manifestation—the

sweeping reconfiguration of discursive systemdigmavith activist desires.
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APPENDIX A

Full Text of Woody Harrelson’s “Thoughts From Withi

THOUGHTS FROM WITHIN

| sometimes feel like an alien creature
for which there is no earthly explanation
Sure | have human form

walking erect and opposing digits,

but my mind is upside down.

| feel like a run-on sentence

in a punctuation crazy world.

and | see the world around me

like a mad collective dream.

An endless stream of people

move like ants from the freeway

cell phones, pc's, and digital displays

"In Money We Trust,"

we'll find happiness

the prevailing attitude;

like a genetically modified irradiated Big Mac
is somehow symbolic of food.

Morality is legislated

prisons over-populated

religion is incorporated

the profit-motive has permeated all activity

we pay our government to let us park on the street
And war is the biggest money-maker of all

we all know missile envy only comes from being dmal

Politicians and prostitutes

are comfortable together

| wonder if they talk about the strange changdeéweather.
This government was founded by, of, and for thepfeo
but everybody feels it

like a giant open sore

they don't represent us anymore

223
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And blaming the President for the country's woes
is like yelling at a puppet

for the way it sings

Who's the man behind the curtain pulling the sgihg

A billion people sitting watching their TV

in the room that they call living

but as for me

| see living as loving

and since there is no loving room

| sit on the grass under a tree

dreaming of the way things used to be

Pre-Industrial Revolution

which of course is before the rivers and oceans skies were polluted

before Parkinson's, and mad cows

and all the convoluted cacophony of bad ideas
like skyscrapers, and tree paper, and earth rapers
like Monsanto and Dupont had their way

as they continue to today.

This was Pre-us

back when the buffalo roamed

and the Indian's home

was the forest, and God was nature

and heaven was here and now

Can you imagine clean water, food, and air

living in community with animals and people whoe&ar

Do you dare to feel responsible for every dollan ey down
are you going to make the rich man richer

or are you going to stand your ground

You say you want a revolution

a communal evolution

to be a part of the solution

maybe I'll be seeing you around.

-Woody Harrelsotf?

322 Available in all of the following: Condron, eddow to Go Further: A Guide to Simple Organic Living
234-35, Ron Mann, "Go Further,"” (Chum Televisi2@03), VoiceY ourself.orgrhoughts from within
(Woody Speaks oufcited February 2006]); available from
http://voiceyourself.com/03_thoughtsfromwithin/08em.php.


http://voiceyourself.com/03_thoughtsfromwithin/03_poem.php

Table 1. Corresponding Lines, Sections, Words,laragjes for “Thoughts From Within.”

APPENDIX B:

“Thoughts From Within” Annotated Table
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Lines

Section

Words

Images

1-2

| sometimes feel like an alien creature

for which there is no earthly explanation
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Sure | have human form

3-4
walking erect and opposing digits,
but my mind is upside down.
5
| feel like a run-on sentence
in a punctuation crazy world.
9 * MY DUESFECTNPDREN

and | see the world around me

like a mad collective dream.
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An endless stream of people

move like ants from the freeway

10-12
cell phones, pc's, and digital displays
"In Money We Trust,"

13-15 we'll find happiness

16 the prevailing attitude;
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like a genetically modified irradiated Big Mag

17-18 | 8 is somehow symbolic of food.

Morality is legislated

prisons over-populated =i~
19-21 | 9

religion is incorporated
22 10 the profit-motive has permeated all activity
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we pay our government to let us park on the

23 11
street
24 12 And war is the biggest money-maker of all
we all know missile envy only comes from
25 13 being small.
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26-28

14

Politicians and prostitutes
are comfortable together
| wonder if they talk about the strange chang

in the weather.

e

STRANGE CHANGE IN THE WEATHER

29-30

15

This government was founded by, of, and fo
the people

but everybody feels it

31-32

16

like a giant open sore

they don't represent us anymore
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33-35

17

And blaming the President for the country's
woes
is like yelling at a puppet

for the way it sings

36

18

Who's the man behind the curtain pulling the

strings?

37-39

19

A billion people sitting watching their TV
in the room that they call living

but as for me
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40 20 | see living as loving
and since there is no loving room
41-42 | 21 | sit on the grass under a tree
dreaming of the way things used to be
43-44 | 22 Pre-Industrial Revolution
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which of course is before the rivers and oces

and skies were polluted

ans,

45-46 23

before Parkinson's, and mad cows

and all the convoluted cacophony of bad idegs

like skyscrapers, and tree paper, and earth
47-48 | 24

rapers

like Monsanto and Dupont had their way
49-50 | 25 as they continue to today.
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This was Pre-us

back when the buffalo roamed

51-54 | 26
and the Indian's home AL AN
was the forest, and God was nature
and heaven was here and now
55-56 | 27 Can you imagine clean water, food, and air
living in community with animals and people
57 28 who care?
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Do you dare to feel responsible for every do

58-59 | 29 you lay down
are you going to make the rich man richer
60 30 or are you going to stand your ground
You say you want a revolution
a communal evolution
61-63 | 31

to be a part of the solution
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64

32

maybe I'll be seeing you around.

33

(No Spoken Word%}®

323 |mages are still frames taken from the Flash YiigiceY ourself.org;Thoughts from within (Flash(cited February 2006]); available from

http://voiceyourself.com/03_thoughtsfromwithin/03ovie.php.



http://voiceyourself.com/03_thoughtsfromwithin/03_movie.php

